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Welcome to the latest issue of Business 
Comment.

In this issue we begin to look at the future 
transformation of our capital. CityFibre 
has been busy laying the backbone of a 
new, high performance fibre network that 
it’s hoped will help to make Edinburgh one 
of Europe’s first genuinely Smart Cities, 
while Openreach has continued its work 
in connecting the city to gigabit-capable 
technology, with more than 40,000 homes 
and business premises already able to 
connect to its full fibre network, building on 
the 98.5 per cent who can access superfast 
broadband services in Edinburgh.

Transformation is not just about 
technology, of course, and this issue also 
looks at the City of Edinburgh Council’s City 
Centre Transformation Strategy. This £314 
million plan aims to change the way we 
move around the city, tackling congestion 
and pollution and improving public spaces.

On improving our environment, your 
Chamber is delighted to be working in 
partnership with Zero Waste Scotland 

on Circular Edinburgh, and the magazine 
includes an excellent example of circular 
economy in action through the work of  
Cyrenians.

Our future depends on our people, of 
course, and in particular on our young 
people. The work of Developing the Young 
Workforce is also featured.

Elsewhere we can learn more about 
Scotland’s National Transport Strategy as 
well as hearing news from Partners and 
members old and new.

Enjoy the magazine

Transport and Infrastructure

Liz McAreavey
Chief Executive, 
Edinburgh Chamber 
of Commerce
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A planning application has been formally 
submitted to City of Edinburgh Council on the 
proposal to install a bridge walk and reception 
hub on the South Queensferry side of the iconic 
Forth Bridge.

For the first time in the bridge’s history, the 
public will be able to access the world-famous 
structure and explore its heritage as well as the 
outstanding views from 367 ft (110m) above 
sea level.

Plans will see construction of a Bridge Walk 
Reception Hub on the South Queensferry side 
of the UNESCO World Heritage site, which will 
be used for preparing those heading out on 
the bridge walk as well as providing physical 
access to the bridge.

Tourism boost
In a similar style to the world-renowned Sydney 
Harbour Bridge Walk, groups of between 12 to 
15 people will put on safety harnesses before 
being led out from the South Queensferry side 
of the estuary onto the south cantilever, walking 
up to the view point at the top. Up to three 
groups an hour will be permitted on the bridge, 
with each tour estimated to last around two 
and a half hours.

It is estimated the bridge walk experience could 
attract around 85,000 visitors as a unique 
Scottish tourist attraction, bringing real benefits 
to the local community.

There are also longer-term ambitions to 
develop visitor facilities at the north end of the 

Forth Bridge, which could see access to the top 
of the north cantilever via a lift.

National Treasure
Alan Ross, director of engineering and asset 
management said, “The Forth Bridge is one of 
the world’s engineering icons and the plans we 
have submitted to deliver a South Queensferry 
based bridge walk experience offer a unique 
and memorable visit to one of Scotland’s most 
loved structures.

“From the engineering genius behind its design, 
to the historical accounts of its construction 
and its crucial role in Scotland’s operational 
railway, the bridge really is a national treasure 
and there is real appetite to take the experience 
plans forward.

“Over 200 people participated in public drop-
in sessions throughout the summer where 
they had the chance to find out more about 
the proposals and designs and it’s hugely 
encouraging to see the plans being met with 
real support and enthusiasm.

“Next steps will see publication of the plans 
on the council’s website, giving the public an 
opportunity to review and comment on our 
plans. We anticipate a decision on the planning 
application in early 2020. This is a really 
exciting time for this project and one which 
starts another chapter in the bridge’s history.”

Bridge Walk Experience Goes Forth
Planning permission sought over Forth Bridge Experience

CHAMBER NEWS



However; young people, employers and 
educators are not all on the same page 
when they talk about this which impacts 
on the preparation and recruitment for 
work readiness. Understanding this led to a 
research piece which aimed to highlight the 
disparity of perceptions and find out what 
needs to change.

The report defined work readiness as ‘Young 
People possessing the skills, attitude and 
attributes that make them prepared or ready 
for success in the work environment’

These skills, attitudes and attributes 
were identified by employers as; problem 
solving, resilience, communication, literacy, 
numeracy, time management, getting on 
with people, ability and willingness to learn 
new skills, positive attitude to work and being 
adaptive and flexible. Interestingly, when we 
look at research nationally about skills of the 
future ‘Meta Skills’, these are mostly aligned 
to those identified above yet creativity was 
not highlighted by any employers as a work 
ready characteristic and only prioritised by 
creative industries in job adverts.

The research, which included a study of over 
270 advertised apprenticeships and entry 
level jobs targeted at young people in 2018, 
identified a contrast between what employers 
identify as work ready characteristics and 
what is requested in jobs adverts. For work 
readiness, only 5% of employers identified 
qualifications and exam results as a top 
5 priority where 76% of adverts quoted 
qualifications as a priority. Also, the first 
step in most recruitment processes is to 
demonstrate skills, attributes and attitude 
through an application form alongside 
experience and exam results/qualifications. 
As the latter are more commonly used 
as a simple benchmark for short listing, 
employers may be missing the opportunity to 
recruit young people with well-matched soft 
skills to their business.

Employers were able to recommend what 
would enhance the work readiness of young 
people. including part time work, work 
experience, volunteering, activities outside 

of school, wider achievement awards and 
engaging with employers. In contrast, young 
people’s views of how to get work ready 
highlight a majority are working hard for 
exams.

Research shows that young people who 
engage with employers are more likely 
to progress into something positive after 
school and engagements with employers 
also impact on earnings potential and social 
mobility. The research identifies that only 
half stated that this is something they are 
experiencing.

A couple of additional challenges to note 
here are the two areas, work experience and 
part time work. Firstly, we know that work 
experience is invaluable for young people 
yet a majority of employers do not offer 
this opportunity then look for this when 
employing young people. Secondly, part time 
work proves challenging as for entry level 
positions many employers are asking for 
qualifications and work experience. Young 
people are trying to get part time work to 
achieve the goal of work experience, it is a 
catch 22.

So what needs to change? Our research 
highlights that:

Employers should...
 Work in partnership with education 

to co-design and co-deliver learning 
experiences to inform and inspire children 
and young people about industry sectors 
and job types.

 Engage with young people in education 
through mentoring, work placements, 
foundation apprenticeships, skills 
development and other activities.

 Consider adapting recruitment practices 
to recognise skills and behaviors 
throughout.

Scotland’s Youth Employment Strategy is 
about collaboration, partnership and a shared 
responsibility supporting young people to be 
work ready.  The recommendations identified 
in the research are all achievable through 
your Developing the Young Workforce 
regional group.    

To get involved and make a difference for 
your future workforce please do get in touch.

Michelle Fenwick 
Director, DYW Edinburgh,  
Midlothian and East Lothian

www.dyw-edinmideast.com
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DEVELOPING THE YOUNG WORKFORCE

Work Ready; what needs to change?
‘Work Readiness’ is one of the top key drivers of employer engagement with 
young people in education. 
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Social Bite’s new retail partnership with Scotmid
Social Bite, the social enterprise dedicated to ending homelessness in Scotland, 
has entered into its first retail partnership with Scotmid Co-operative.
This means branded products, normally only 
available directly from Social Bite, will now be for 
sale initially in Scotmid stores in Stockbridge – 
Raeburn Place and Hamilton Place.

The partnership is an exciting move for 
Social Bite, providing an opportunity for more 
people to sample the quality range of healthy 
handmade produce and at the same time 
drawing attention to the broader work of the 
social enterprise.

Jane Bruce, CEO of Social Bite Scotland, said: 
“Scotmid has been a staunch supporter of 
Social Bite from the early days, sharing our 
vision and passion for improving lives. By 
stocking Social Bite branded sandwiches, 
wraps and salad boxes Scotmid is 
reaffirming its commitment to the quality of 
our food and the validity of our mission.

“Social Bite started as a single sandwich shop, 
and we remain passionate about great food.”

Kevin Plant, Scotmid’s Head of Food Retail, 
said: “It is fantastic to see the next chapter in 
our ongoing friendship with Social Bite come 
to life and we’re incredibly proud to become 
the first stockists of Social Bite’s products.

“As a community retailer, Social Bite’s cause 
really resonates with our members and 

customers and matches our core purpose, 
which is to serve our communities and 
improve people’s everyday lives.

“So we’re excited about introducing these 
products and certain they will prove to be 
popular additions to our in-store range 
available at our stores in Stockbridge – 
Raeburn Place and Hamilton Place.”

In addition to its cafes and restaurant, Social 
Bite continues to be instrumental in changing 
attitudes and policy towards homelessness 
with its mass fundraising events, the largest 
Housing First campaign in the UK and the 
innovative Social Bite Village in Granton 
where Scotmid sponsored the Community 
Hub.

For further information on retail partnership 
opportunities please email  
neil.findlay@social-bite.co.uk

Edinburgh residential property investment 
and lettings specialist Cullen Property has 
appointed Jennifer Ogilvie to further strengthen 
and expand its property management team.

The hire comes as the company is getting 
ready to reshape its team enabling each 
property manager to work with a dedicated 
contract manager in two person teams.

Cullen Property Managing Director Steve Coyle 
said: “Delivering excellent customer service 
to both our landlord and tenant clients is the 
corner stone of our success.

“By changing how we work together internally 
we are able to deliver a more personalised 
service. The concept is simple, but we believe 
it will have a huge impact: each property 
manager works exclusively with a contracts 
manager on a specific portfolio of properties. 
Our landlord clients will know exactly who is 
looking after their investment.

“They will have named contacts rather than an 
anonymous call centre approach – we know 
from our customer feedback that trust and 

communication are key values they look for 
when choosing an investment company.

“We want to further build and deepen our long-
term client relationships between our clients 
and our staff, and we believe reshaping our 
teams in this way will help us achieve that.”

Having started her career in the property 
industry as a summer intern looking after 
festival lets, Jennifer Ogilvie’s profession of 
choice has taken her from her native Edinburgh 
via London back to the Scottish Capital where 
she feels most at home.

Property Manager Jennifer Ogilvie says: “It’s 
very exciting to be joining Cullen Property at 
this crucial time.

“Edinburgh’s property industry has been 
growing and changing fast, and Cullen Property 
has developed a great reputation within it.

“Quality customer service is important to 
me, and teaming up property managers 
with contract managers ensures our clients 
experience a high quality service. I’m excited to 
be part of that.”

Cullen Property specialises in HMO property 
investment and is one of Edinburgh’s leading 
student letting agents, currently managing circa 
400 properties in Edinburgh with over half being 
HMO properties.

The Cullen Property team can source, acquire 
and transform a dated spacious Edinburgh 
property into a modern HMO licensed 
accommodation in prime city centre locations.

Cullen Property hires experienced Property Manager as 
part of team restructure to offer more personal service
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Digital Badging: 
The Future of Certification
Creating a digital learning experience

At Newtyne Consultancy and Training, we 
work with numerate, data-savvy people to 
help both kickstart and nurture careers in 
Business Intelligence and Data & Analytics.

We provide integrated consultancy and 
learning solutions across the Data & 
Analytics sector. One of our most popular 
solutions is the ‘Newtyne Academy’, designed 
to provide businesses with a skilled pool of 
accredited resource, immediately able to add 
value. Newtyne offers training in the language 
of SAS, as well as other technologies, 
including Python, R, and SQL, which dominate 
the Data Science community.

We continuously strive to respond to the 
needs of our customers in today’s global 
economy. It is for this reason that we are 
proud to introduce digital badging to our 
business.

The concept behind digital badging is simple - 
each badge is a data-rich, verifiable validation 
of learning received, accessible on an online 
platform. Digital badging provides learners 
and employers alike with the peace of mind 
that skills and learning align with current roles 
or prospective aspirations. When a learner 
completes a course with Newtyne anyone 

needs only to click on the badge to see the 
associated skills and knowledge included 
within the completed course.

In previous years, collecting and displaying 
certificates would be commonplace, but in 
an increasingly digital world, we recognise 
that the way we advertise our skillsets is 
changing. Digital badging also removes 
the risk of misplacing or even fraudulently 
recreating certifications.

Simon Wallis, Head 
of People and 
Development at 
Newtyne, said: “Digital 
badging provides users 
with a virtual backpack 
of credibility that they 

can collect as they complete their courses 
with us. We recognise that nowadays, people 
acquire knowledge and skills ‘in the flow of 
work’, with learning ideally just right, just in 
time and just for them.

“We want to capitalise on this ideology, 
providing accreditation of learning in ‘real-
time’. Digital badging also puts learners in 
the driving seat of acquiring and sharing their 
digital backpack of certifications.”

Lee Cleal, Business 
Operations Manager 
at Newtyne, said: 
“The introduction of 
digital badging means 
we can now provide 
completion certificates 

to our learners in a convenient way, 
accessible in one location. Badges can then 
be downloaded and used on LinkedIn, social 
media and websites, as well as within CVs 
and email signatures. The digital badging 
system also means prospective employers 
can confidently verify skills quickly and 
accurately.”

At present, Newtyne provides a unique digital 
badge for each course offered.

For more information about Newtyne, visit 
www.newtyne.com.  
 
To find out more about our digital badging 
visit: www.newtyne.com/training/digital-
badging.

WHAT IS A DIGITAL BADGE?
Digital badges from Newtyne are used to verify and communicate  

a learning achievement or credential and contain metadata outlining  
three elements:

Who: Learner details   
What: Course content details and date of course completion   

Issuer: Newtyne Consultancy and Training Limited details
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Edinburgh Park houses a successful business 
community, with an impressive list of 
international companies headquartered there 
in a collection of buildings within a masterplan 
designed by the world renowned architect 
Richard Meier. Parabola’s own masterplan 
connects with adjoining areas and the existing 
Edinburgh Park to create a complementary, 
integrated mixed-use community.

Parabola bought the Edinburgh Park site as we 
identified that it has huge potential, a natural 
hub with incredible infrastructure. We are 
determined to create a place that will reflect 
the very best of exemplar developments that 
we have studied across the world to create 
sustainable new vibrant community. Buildings 
have a profound impact on our health, well-
being and productivity. For that reason, we 
have placed people at the heart of our design. 
Our aim is to further enhance what west 
Edinburgh offers.

Parabola’s vision for Edinburgh Park is for a 
low carbon new urban quarter that is not only 
a great place to live and work, but offers a 
cultural destination, focuses on well-being and 
looks to provide residents and visitors with a 
unique place to enjoy – offering green squares, 
cultural destinations and events, arts and leisure 
space with sports and wellness facilities. For 
the existing neighbouring communities this 
provides new, enhanced opportunities.

Edinburgh Park’s development into a vibrant 
community will contribute towards ensuring 
that Edinburgh is a top global city of the future 
ensuring that it continues to thrive.

It is clear that given changes in car ownership 
and car use the focus of future residents will 
not be on the private car but will be on using 
public transport, jumping on electric bikes, 
even electric scooters or enjoying walks in the 
landscaped parks as well to and from the city. It 
is still one of the quickest ways into the heart of 

the city to take a bike along the canal cycleway.

We are told that future generations will not be 
interested in actually owning their own cars, 
or having dedicated parking, but rather what 
millennials are after is a quality environment 
that encourages well-being, provides cultural 
assets, focuses on the needs of an increasingly 
health conscious generation. The limited car 
spaces provided will have electric charging 
points and we shall work with cycle-hire 
schemes and car clubs to offer alternatives to 
ownership.

Edinburgh Park is a unique opportunity to 
ensure that we can redefine living and working in 
Edinburgh, our ambition is to create a new thriving 
and sustainable community designed around 
the happiness and success of its people that is 
truly integrated and benefits from being ‘the best 
connected’. Parabola is pleased to be working with 
the city to ensure that the west of the city will be 
even more exceptional in the future.

“Edinburgh Park is the best connected site anywhere 
in the UK” said a senior city councillor recently. He is 
certainly not wrong!
There is no other development site that boasts two tram stops, two train stations 
on its doorstep, neighbours an airport and sits next to the bypass and main 
motorway network as well as being close to the canal, enjoying exceptional bus 
links and has new local and national cycleways. 
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the street lights 
across Edinburgh.

Many of Edinburgh’s street lights are no longer made and 
can’t be maintained. So, we’re upgrading them to energy 
efficient ones which are better for the environment, 
cheaper to run, give off a clearer light and can make 
our streets feel safer. We’re also putting in a new street 
lighting control system at the same time. This means 
we’ll be able to identify faulty lights quicker and 
without people needing to report them.

When are you changing the lights?
We started changing the street lights in October 2018 
and plan to finish in May 2021. It should only take 
around 15 minutes to replace each light and since 
we aren’t generally replacing the street lighting 
columns we don’t expect to cause any disruptions.

What changes will I see?
The light will look different. It’s whiter and clearer 
than the more orange light we are used to, but 
it’s not a blue light. There’s also less light spill, 
lighting up roads and pavements better, rather 
than escaping upwards or shining into people’s 
businesses, homes or gardens.

For further information and a timetable of 
the works go to 
www.edinburgh.gov.uk/streetlighting 
or call us on 0800 23 23 23.
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POLICY UPDATE

Since Boris Johnson took office in July, the 
Chamber network, through British Chambers 
of Commerce (BCC), has wasted no time in 
highlighting where we believe his priorities 
should lie with regards to business and the 
economy. We issued a 15 point Business 
Priorities Plan to our then new Prime Minister 
the day after his election, and our demands 
included avoiding a messy and disorderly 
Brexit, a one-year moratorium on all policy 
measures which increase business costs and 
a call to step up government Brexit planning to 
enable business to provide for all scenarios.

BCC’s Q2 Quarterly Economic Survey results 
were published in August – and to the surprise 
of no-one - they underlined that businesses 
were continuing to face difficulties due to 
prolonged uncertainty. This, along with 
rising business costs and a global economic 
slowdown, were factors discouraging 
businesses from investing or expanding.

 On wages increases: every sector in the 
survey increased wages over the quarter 
apart from retail, showing that firms are 
having to pay more to retain talent as the 
supply of skilled workers eases.

 On cost rises: The majority of sectors have 
reported rising cost pressures from raw 
material prices as their top cost pressure.

 On Brexit: manufacturing has faced the 
biggest impact from Brexit uncertainty as 
stockpiling in Q1 means capacity utilisation 
was at its’ lowest level in 10 years.

The Q3 survey launched at the end of August 
and ran until the middle of September, and we 
included a few short questions specifically on 
no-deal amongst our membership. Full results 
will be published imminently.

Looking slightly closer to home, over the 
summer we were engaged in a number of 
activities around some of the City of Edinburgh 
Council’s (CEC) transformation agenda. We 
contributed to the City Centre Transformation 
consultation in July, following a very successful 
roundtable we organised on the issue led by 
Cllr Kate Campbell, Cllr Lesley Mcacinnes and 
Paul Lawrence, CEC’s Director of Place. We 
also attended a stakeholder workshop session 
on the Council’s proposed Low Emission 
Zones and took part in a Regional Forum on 
Infrastructure workshop session at the City 
Chambers. Our work with the Steering and 

Working Groups on the Waverley Station 
Masterplan has continued over the summer 
too, with good progress being made on plans.

Moving forward, we are finalising our Ministerial 
Roundtable schedule so please keep an eye on 
your email inbox for further announcements. 
Our Premier Series Dinners with Benny Higgins 
and Steve Dunlop, Chief Executive of Scottish 
Enterprise, also took place in September 
and were very successful. The autumn and 
winter is again shaping up to be busy on the 
consultation front, with CEC’s Transport & 
Mobility Strategy and the new City Plan 2030 
consultations opening in December, and the 
National Transport Strategy consultation 
underway which closes at the end of October. 
We will be actively engaging with our members 
on these and other issues, so please get in 
touch to make sure you have your say.

As always, if you have any policy issues you’d 
like to discuss or to find out more about what 
we are doing in this area, please contact 
Joanne Davidson, Head of Policy & Innovation 
on 0131 221 2999.

It’s been a challenging time on the policy front here at the Edinburgh Chamber of 
Commerce, with (at the time of writing certainly – and probably still now we expect...) 
much left unclear with regards to the impact of the B word…

Policy Update
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Maximise your commute
Use your commuting time more productively 
with free WiFi and USB charging facilities. Keep 
on top of your emails – and your battery life.

Express coaches include air conditioning 
on-board as standard. Enjoy pleasant 
temperatures all year round, no matter what the 
weather is like outside.

Sit back and relax
If the phrase ‘public transport’ conjures images 
of standing in a crowded aisle, shoulder to 
shoulder with other commuters, you needn’t 
worry: one big benefit of travelling by coach is 
that everyone gets a comfortable seat.

Stagecoach East Scotland even operate some 
coaches where almost half of the seating 
on-board is on a low level, allowing those with 
mobility issues and wheelchair users easier 
access, with no need for a wheelchair lift.

Take priority with Stagecoach
The Forth Road Bridge is available exclusively 
for buses, coaches, taxis, motorbikes, cyclists, 
pedestrians and emergency vehicles. So why 
not take advantage of dedicated bus lanes to 
help shorten journey times?

Stagecoach East Scotland’s Express services 
to Edinburgh run from Ferrytoll Park and Ride 
via the Forth Road Bridge up to every 4 minutes 
at peak times and up to every 10 minutes 

from Halbeath Park and Ride, so you’re never 
more than a few minutes away from the next 
departure. This means you’ll bypass peak-time 
congestion building up on the Queensferry 
Crossing!

All services stop on Queensferry Street, Princes 
Street and at Edinburgh bus station, allowing 
easy connection to your place of work or to 
another local service.

The Stagecoach Bus app also provides live bus 
times so you can easily check if there’s time to grab 
a coffee before your journey. Plan your journey 
today on the app or at stagecoachbus.com

Tap, Beep, Go!
Stagecoach East Scotland accept contactless 
payments on all services, giving you a fast, easy 
and secure way to pay for travel under £30. 
All you need is a contactless-enabled card or 
mobile with Apple Pay or Google Pay installed 
and ready to use.

To help reduce the use of paper tickets, 
most tickets can now be loaded onto a 
StagecoachSmart card and mobile tickets can 
also be purchased on the Stagecoach Bus app.

No matter how often you commute, there’s a 
ticket for you, with great value 1 day, 7 day and 
longer-term megarider tickets available.

East Scotland dayrider and megarider tickets 
can be used on all Stagecoach services in East 
Scotland.

Commute to the capital from 
just £6
Here’s a few of our great value fares and 
tickets:

 Cowdenbeath/Dalgety Bay/Dunfermline/
Inverkeithing/Rosyth/Kelty to Edinburgh 
peak day return - £6

 Ferrytoll/Halbeath to Edinburgh day return - 
£6.70

 Kirkcaldy/Glenrothes/Thornton to Edinburgh 
day return - £7

 7 days’ unlimited travel between Fife 
and Edinburgh for only £30 with a Fife 
megarider+ ticket

 Edinburgh flexirider - Twelve single 
journeys between certain points in Fife and 
Edinburgh for £35

 East Scotland monthly megarider Xtra – 
Unlimited travel on Stagecoach routes in 
selected area, including Fife and Perth for 
£178

More tickets are available at  
stagecoachbus.com

For more information or to plan a journey, 
visit stagecoachbus.com or download the 
Stagecoach Bus app.

Get straight to business with Express coach travel
There’s a light at the end of the tunnel for fed-up commuters: Stagecoach East 
Scotland offers luxury coach travel to the Capital at an affordable price!
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We look at shared transport, such as car 
clubs or bike share, as part of the solution to 
environmental impacts of travel. In addition, 
there are people within communities who are 
isolated due to lack of access to transport, 
and shared transport can be a lifeline to these 
people

The question that is most likely on your lips 
is ‘what is shared transport?’ At its most 
simple you either share the journey or share 
the mode of transport. This can mean ride 
sharing, car clubs or bike sharing. For many, 
the idea of car sharing would bring to mind 
the TV show of the same name. It was 
hilarious but not always an ideal commute. 
However, we can tell you that this isn’t the 
whole picture of shared transport.

Car clubs are pay-as-you-drive hire schemes 
allowing members to book a variety of cars 
online for the time that they need - from an 
hour to a day - and paying only for the hire 
time and the distance driven. Bike share is 

very similar to a car club. It provides users 
access to bikes when they need them, for the 
time they need. On the other hand, ride share 
is something many people are familiar with; 
it allows you to share a journey, whether it is 
a commute to work or a longer distant trip, to 
the same destination with others.

Shared transport offers businesses the 
opportunity to support their staff, the 
environment and the local community but 
the other great thing about shared transport 
is that it can save organisations money. In 
the UK, businesses spend millions of pounds 
on grey fleets for staff travel. Swapping to 
utilising a car club rather than grey fleet 
can reduce this cost. Car clubs are already 
in most cities in Scotland this means, as a 
business, you could utilise existing car clubs. 
There is also the option of having a car club 
set-up specifically at office locations. If you 
used car clubs in tandem with bike share you 
can further reduce the cost of vehicle usage.

What are the benefits of bike 
share?

Supporting your Staff
Giving staff the opportunity to travel by bike 
can improve health and reduce sickness. 
Bike share schemes can be used to travel 
to meetings and e-bikes can increase the 
distances that can be travelled with ease.

Optimising your Business
By utilising bikes to travel, journey times 
can be improved by avoiding traffic. As a 
business you would also have the opportunity 
to consider reducing the number of parking 
spaces. By using e-bikes for shorter journeys 
this reduces car use and your business can 
further reduce costs.

Caring for the Environment
Your business can help reduce emissions and 
promote a healthy lifestyle by encouraging 

What can shared transport do 
for your staff and business
How do you travel for work? Whether it’s getting stuck in traffic, boring and 
lonely drives to the office or travel to meetings, none of it is particularly 
enjoyable. However, there are lots of shared transport options out there, and at 
CoMoUK our aim is to find the one that works for you and your business.

BC ADVERTORIAL
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staff to cycle. E-bikes can also be used for 
a variety of journey types and enables wider 
use of bikes reducing the need for cars for 
business travel.

What are benefits of car clubs 
and ride share?
Supporting your Staff
Studies have shown that sitting in traffic 
alone during a journey increases stress levels 
and often feels like time is being wasted. 
Offering your staff the opportunity to share 
can make it a more enjoyable journey and 
alleviate stress.

Having access to a car club vehicle for work 
travel gives staff access to vehicles when they 
need them and allows them to consider other 
commuting options such as cycling or walking

Optimising your Business
Swapping to using a car club rather than a 
grey fleet can reduce the cost burden to your 
company. Car clubs can be set up to suit your 
business needs.

Caring for the Environment
Using car clubs and ride share can reduce the 
number of private cars on the road helping 
reduce emissions. In addition, the majority 
of car club cars are more environmentally 
friendly than your typical grey fleet car, which 
also helps the environment when car travel is 
necessary.

What we do?
 CoMoUK works in various ways to raise 

awareness and move shared transport 

forwards. Some of the ways we do this 
are;

 CoMoUK acts as an advocate for shared 
transport. We work with a variety of 
partners with shared goals to increase the 
reach and strength of shared transport.

 We carry out annual surveys with car club 
and bike share users to gain insight into 
how the services are used and the impact 
they have on travel behaviours. These 
findings feed into the future developments 
of the schemes.

 For those who are interested in setting 
up a shared transport scheme, we create 
and share guides on best practice for the 
development of different models of shared 
transport.

 We work as a consultancy with local 
authorities, transport authorities and 
community groups to set-up and develop 
shared transport schemes.

 We deliver pioneering projects to help 
ensure that the social and environmental 
benefits of shared transport are 
maximised.

 CoMoUK is an accreditation body for car 
clubs and bike share schemes in the UK to 
ensure that users receive the best service.

 We act as a support service for individuals 
or businesses who want to find out how 
shared transport could work for them. 
Offering materials that they can use to 
find out more about shared transport but 
also promote shared transport within their 
workplaces.

Why we do it?
CoMoUK believes that now is the time that 
we can start making positive changes to 
transport. Politicians, local authorities and 
other decision makers have acknowledged 
the need for change, and we want to be there 
to support these positive and innovative 
transport changes and ensure shared 
transport is part of the sustainable transport 
future.

Our Team
At CoMoUK we are proud of our team of 
experts. We have several members of staff 
who are experts in specific shared transport 
options such as car clubs or bike share. In 
addition, there are team members who can 
help with marketing, project management and 
research. All of this ensures that we can offer 
the best support and advice across shared 
transport.

Interested in shared transport?
If shared transport is something that you 
would like to explore for your business, then 
get in touch and we can help find the right 
option for you. We also offer templates online 
that you can use to promote shared transport 
to your staff such as posters and leaflets 
explaining the benefits of car clubs or bike 
share.

e: scotland@como.org.uk
www.como.org.uk
Twitter: @Como_uk

GREEN CITY
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1. The Union Canal’s regeneration is one of Edinburgh’s best kept 
secrets. Whether cycling to work or at the weekend, it’s a great 
way to circumnavigate the busy streets and enjoy some 
respite. Almost the entire length of the canal is beautifully 
tarmacked, making for a smooth ride.

2. Castle Street remains one of our most popular 
hire points and you can see why - located right 
in the heart of town and with incredible views 
of the castle. From here you can cycle into 
the Old Town, just watch out for the cobbles 
and hills!

3. The beach at Portobello is a great place 
to pick up a bike, and cycle along the flat 
walkway. Pause the bike as you stop for 
an ice cream or a hot drink – whatever the 
weather decides to do!

4. University students will be pleased to 
know that there’s now a hire point at Queen 
Margaret University in Musselburgh as well as 
King’s Buildings, and Bristo Square. A Just Eat 
Cycles pass is the cheapest mode of transport in 
the city – and cheaper than joining a gym. 

5. Each weekend our bikes are available to hire in Cramond, 
making a pootle along the promenade possible. 

6. Beat the crowds on match days and jump on a bike at 
Murrayfield. It will certainly get that blood pumping ahead of any 
big games! 

7. Even on a blustery day, walking up Arthur’s Seat is the best 
way to blow away those cobwebs – but have you tried cycling 
round it? There are a few hire stations nearby you can use, and 
if you’re really brave you can try to cycle up the road leading to 
Dunsapie Loch, as well! 

8. Stockbridge and Bruntsfield are two former villages that were 
swallowed up by the metropolis that is Edinburgh – enjoy their 
unique charm by jumping on a bike. Both are near parks – 
Inverleith and the Meadows, making it a great day out for the 
kids, too. 

Instagram:  @cyclehire_edi

TOP TIPS ON: HOW TO EXPLORE EDINBURGH BY BIKE 
Name: Charles Graham 

Business name: Just Eat Cycles

I manage Just Eat Cycles, Edinburgh’s first ever cycle hire scheme which 
is sponsored by Just Eat and operated by Serco on behalf of Transport 
for Edinburgh. We celebrated our one year anniversary in September, and 
currently have 66 hire points across the city.
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By Richie Hales 
Director, Infrastructure Lead for Scotland  

At a local level, we only need to look as far as 
the new Borders Railway which has done far 
more than just link to Borders to Edinburgh. 
The usage along the route has far exceeded 
expectations, as the development at Tweedbank 
and beyond continues.

We are involved in a whole range of 
infrastructure projects underway across 
Scotland with the transport, utilities, power 
and defence sectors. These too should have a 
transformative impact on local communities.

Future investment
The question of what next for Scottish 
infrastructure is already underway. Towards 
the end of this year the Infrastructure 
Commission for Scotland is due to make its 
initial report in support of the delivery of the 
government’s National Infrastructure Mission 
and the development of its next Infrastructure 
Investment Plan to run until 2023.

There is a pressing need for this plan. In May 
this year the UK2070 Commission highlighted 
significant regional inequalities in its first 
report, not just in Scotland but in regions 
across the UK. Investment in infrastructure 
has an important part to play in tackling these 
disparities but certain challenges need to be 
addressed to ensure successful delivery.

There is also a real need to tackle climate 
change and the Scottish Government has 
set an ambitious plan to ensure Scotland is 
at the forefront of tackling this challenge. 
Targets set in the recent announcement, 
such as to decarbonise the railway by 2035, 
will undoubtedly support and drive forward 
infrastructure investment.

The challenges
Every year Turner & Townsend conducts its 
global survey to better understand the issues 
that senior infrastructure leaders across the 
world are facing and the challenges around 
delivering major programmes.

In light of the regional inequalities, it is 
interesting that 82 percent of respondents to 
the survey said that infrastructure planning is 
struggling to keep pace with how society is 
changing.

The research also highlighted insufficient 
planning as one of the top three reasons for the 
failure of major projects in the UK. Addressing 
factors like these is not the role of a single 
partner in the chain but requires a more united 
approach which will transform the industry. This 
is particularly important as we look to our future 
infrastructure needs.

Programme delivery
There is a key role to play by all parties in 
infrastructure projects to ensure strong 
consistent performance to support and enable 
success. Through our Enhancing Performance 
programme we are engaging with infrastructure 
stakeholders to explore how we address issues 
in 4 key areas to create a step change.

Fundamentally we need to use our finite 
resources wisely and do more for less. 
Enhancing the performance of infrastructure 
programmes is critical for the sustained growth 
of the sector but more importantly, vital for 
the economic and social development of our 
communities.

Further details of the findings from our research 
can be found on our website:  
www.turnerandtownsend.com

Turner & Townsend is an independent 
professional service company specialising in 
programme management, project management, 
cost and commercial management and 
advisory across the real estate, infrastructure 
and natural resources sectors.

With 110 offices, including Edinburgh, Glasgow 
and Aberdeen, in 45 countries, we draw on 
our extensive global and industry experience 
to manage risk while maximising value and 
performance during the construction and 
operation of our client’s assets.

Infrastructure – planning for success
Infrastructure has a huge impact on the way we live, move and work. It can also 
be a catalyst for growth, delivering new jobs and opportunities. 



Cyrenians maintain their person-centred 
approach leads naturally towards working in 
collaboration with other organisations, being 
involved in innovative projects that almost 
inevitably follow circular economy thinking.

Their creative and effective projects around 
reducing food waste and tackling food poverty 
are a shining example of a circular economy in 
action, and they believe many more businesses 
and organisations could benefit from working 
with Circular Edinburgh to embrace the circular 
economy.

The way we traditionally design, build and use 
products means that a lot of it goes to waste. 
A circular economy looks to keep the flow of 
materials and products within the economy for 
as long as possible, extracting the maximum 
value from them whilst in use.

Circular Edinburgh is a joint initiative delivered 
by Zero Waste Scotland and Edinburgh 
Chamber of Commerce, with funding support 
from the European Regional Development 
Fund.

Ewan Aitken, Chief Executive of Cyrenians 
said: “Through our FareShare Depot, which 
collects surplus but good quality food from 
retailers that might otherwise be thrown out, 
we redistribute food that might have been 
sent to landfill - over 410 tonnes of food in the 
past year alone. We distribute this to over 100 
community organisations and charities within 
the Central and South East Scotland Area, 
supplying almost 1,000,000 meals benefitting 
over 15,000 people who are living in food 
insecurity each week.

“Additionally, diverting this food from landfill 
contributes to our environment with a possible 
saving of over 1700 tonnes of CO2 emissions. 
When food does end up rotting in landfill, it 
emits methane, a gas many times worse for 
the environment than CO2. For organisations 
this approach immediately achieves results; 
the money saved from buying low-cost and 
high quality food means more can be spent 
on service delivery. This not only benefits the 
individuals eating the meals, but the wider 
community.”

Through its Food Education project, Cyrenians 
are educating people in reducing household 
waste by teaching them the skills to cook 
healthy meals with food that would otherwise 

be disposed of, contributing towards their 
wellbeing, food insecurity and social isolation 
through cooking classes within communities. 
As part of the course, participants are taught to 
budget in addition to a section on saving energy 
and the resultant costs.

Ewan added: “Scotland has a vision to reduce 
food waste by 33% by 2025 and for 70% of 
waste to be recycled by the same year.

“Beyond food we need to facilitate small 
circles within our economy – encouraging 
the development of local supply chains and 
partnerships between businesses and the third 
sector. For example, using third sector training 
within a business reaps more than just a sense 
of supporting a worthy cause and providing 
valuable financial support to the charity; it also 
sends a clear message to the employees that 
their employer is committed to supporting their 
local community. These seemingly small circles 
are really part of a much bigger, global cycle 
that values food, people and the planet we 

share. We believe in the power of meaningful 
purpose as an incredible economic driver.”

Circular Edinburgh is a joint initiative delivered 
by Zero Waste Scotland and the Edinburgh 
Chamber of Commerce, supported by funding 
from both the Scottish Government and the 
European Regional Development Fund through 
the £73million Resource Efficient Circular 
Economy Accelerator Programme. Circular 
Edinburgh delivers a programme of knowledge 
sharing events, workshops and roundtable 
discussions to promote the ‘Circular Economy’ 
to local businesses.

For further information please visit  
www.edinburghchamber.co.uk/circular-edinburgh/ 
or contact Mayan Grace or Lauren Ridgley 
on 0131 221 2999 (option 5) or email 
circulareconomy@edinburghchamber.co.uk

CHAMBER: CIRCULAR ECONOMY
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Circular economy on the menu at Cyrenians
One Edinburgh charity which tackles the causes and consequences of 
homelessness believes working in a circular economy is a natural progression for 
an organisation which puts people at the heart of all it does…



BC ADVERTORIAL

 October/November 2019 BC 17

You certainly need both that’s for sure. And 
a lot of businesses are doing a pretty good 
job at customer support, but what about their 
customer success?

From my experience a lot of companies don’t 
focus on this crucial area and often don’t 
understand the term and certainly not the 
difference!

It’s really easy to see Customer Support and 
Customer Success as separate parts of your 
process, nothing could be further from the truth.

Let’s start by defining what we mean by these terms.

Support is Reactive; Success is Proactive

Customer Support. This is the reactive 
response to a request and generally has a start 
and end point.

For example, they ask a question about the 
best way to use your product. You answer their 
specific question, maybe providing a few extra 
examples or tips. And then the interaction is 
done. You both go your separate ways.

Customer Success. This is far more proactive 
and involves reaching out to build relationships. 
The process often does not have a specific 
end point, what you are more likely to have is a 
milestone along the way.

Going back to the example of a customer 
asking about product use. Instead of ending 
your interaction with a few tips, you recognise 
that this is only the first milestone achieved. 
You will plan on getting in touch in a few weeks 
or months to see how they got on, maybe 
send through information on more advanced 
techniques down the line.

In another few months, you’ll probably get back 
in touch with a new product or use case to 
make sure they are getting the best value from 
your business. You will use these touchpoints 
and milestones to build the relationship.

A Minor Difference
They both have similar goals in helping the 
customer with their interactions with your 
company, product, or service. The big difference 
is that Customer Success focuses on the long-
term relationship building.

You still might ‘solve a problem’ (i.e. provide 
support) as part of your success strategy but 
you’re playing the long game and this solution is 
just a milestone to the greater achievement of 
genuine customer satisfaction.

Don’t get me wrong, both are crucial and I think 
Customer Success relies on a good foundation 
of Customer Support. But what companies 

need to recognise is that they need to bring the 
two even more in line, working closer together 
than ever before.

We live in a world where Customer Satisfaction 
and Experience is overtaking price and 
functionality as a key driver to business 
acquisition and retention. So you can see how 
keeping your existing customer on board (as 
well as acquiring new clients who have become 
dissatisfied with their current provider) is not 
only necessary for continued growth but makes 
for a much more powerful differentiator.

Managing engagement
What can you do to increase customer success 
without being overbearing or an irritation to your 
customers?

In my opinion there are two questions: where do 
you put your focus? And what practical things 
need to be in place to achieve this?

The key take away is that you need to focus on 
your customers’ wants and needs, rather than 
just what’s good for you and your business. As 
your Customer Success strategy develops, your 
customers’ wants and needs will go hand in 
hand with your business goals.

Additionally, there are two practical things your 
business needs to offer world class customer 
success regardless of the size of your business: 
(1) up to date and accurate data and (2) the 
technology to allow the outreach in the most 
appropriate way.

Put simply, having the data to allow you 
to segment your audience and make any 
communication meaningful and appropriate 
is super important. Similarly, having the 
technology to allow you to segment this 

data and then reach out with an appropriate 
message makes the whole process worthwhile 
for both parties.

What we do
Looking at my own business, we have found 
that there are two key elements that really make 
up the foundation of what our customers are 
looking for in their relationship with us.

First, if we get the onboarding right. If people 
learn how to use the system, feel confident with 
it early on, the conversations down the road 
become much more productive. This is because 
they are focusing on what the system can do 
for them, rather than how they can use it.

The second thing we must get right is to offer a 
high level of accessibility to the team here in the 
office. That doesn’t just mean support, but also 
for consultative advice. They want us to react in 
a quick and reasonable way.

These two elements always keep our customer 
engaged and help illustrate that we care about 
how they are using the system.

To talk to a member of the OpenCRM team 
about how CRM software can benefit your 
business, call 01748 473000 or visit us at  
www.opencrm.co.uk

Reactive vs Proactive: How are you helping 
your customer?

Graham Anderson, is the CEO and 
founder of OpenCRM, one of the 
UK’s leading customer relationship 
management systems.

If you ask me, there are two distinct ways you can be of service to your 
customers: provide customer support and work to achieve customer success.



Name: Alan Thomson
Company Name: Scottish Water 
Role: Head of Corporate Relations
1. Can you describe the Scottish Water 
business?
Scottish Water provides an essential service to 
over 5 million customers in Scotland (nearly every 
household and business) by ensuring they always 
have clear, fresh, drinking water every time they 
turn on their tap. We collect and treat waste water 
before returning it safely back into Scotland’s 
natural environment. We employ 4000 people 
across the country. 

2. What does your role involve?
I oversee relations between stakeholders - including 
officials from the Scottish Government, politicians, 
businesses and local councils, to build positive 
relationships across all levels. 

3. Over the past 3 years have you seen any key 
changes in trends or demands in the business?
The biggest change by far is digital connectivity for our 
customers and employees. There has been a huge shift in 
customers contacting us via digital channels including our own 
website and social media. Customers now expect a better and 
quicker level of communication. Similarly, to all other organisations, 
there is fantastic opportunities and challenges that emerge from 
digital transformation – so we need to keep pace and continue to 
meet new customer demands. We have a hard working Customer 
Experience Centre based at Fairmilehead in Edinburgh which 
operates 24/7 updating customers and other stakeholders who get 
in touch by phone or online about a range of issues. 

5. Sustainability is now top of the agenda for many 
consumers and businesses. Does Scottish Water have any 
plans or changes to improve your own sustainability and 
help consumers do the same?
Our services are vital to daily life and we continually seek ways 
to be more sustainable in how we work. This includes supporting 
Scotland’s ambitions for more renewable energy generation and 
carbon reduction, improving our environmental performance 
and safeguarding our water resources for future generations. 
Sustainability is a crucial part of our decision making process. 
Scottish Water’s operational carbon footprint for 2018/19 was 13% 
lower than the previous year and overall our footprint has fallen by 
41% since 2006/7. 

6. Edinburgh is one of the fastest growing geographies 
in Scotland. Does this present any challenges or 
opportunities for Scottish Water?
Both! This creates exciting opportunities particularly in terms of 
increased opportunities for a range of green initiatives such as 
generating heat from sewers. In terms of challenges, water utilities 
around the world are rethinking how to deal with waste water and 
surface water management as a result of climate change and more 
extreme weather conditions which can lead to increased flood 
risks. Scottish Water is part of an exciting new partnership with 

the Scottish Government, SEPA, Edinburgh and the Lothian’s local 
authorities, to look at ways to enhance waste water management 
across the area. This includes how we will improve the natural 
environment, cater for future growth, and develop integrated surface 
water management plans to mitigate flood risk.   

7. Are there any key projects or announcements coming up 
that you’d like to share with our members?
Funny you should ask…we have just announced plans to expand our 
network of hi-tech Top Up Taps across the country to encourage 
more people to use refillable water bottles. We installed our first 
outdoor refill tap outside the Scottish Parliament last October and 
now have 11 in place. We now plan to install a further 59 in the next 
18 months. It is highly likely Edinburgh will be getting more as part 
of this roll out. Not only is tap water good for your health, it is good 
for your pocket and the environment. We also urge businesses to 
make sure their employees/customers have access to fresh tap 
water to encourage them to stay hydrated.

8. Other than your current positon, what would be your 
dream job?
Professional golfer, travelling the world and making a living, what’s 
not to like………unfortunately I’m not very good at golf, so I guess I’ll 
need to stick to what I know best.

9. Outside of business, what is most important in your life?
My family - wife and two sons – and holidaying in the sun!

IN CONVERSATION WITH: ALAN THOMSON

Alan 
Thomson
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… is for Drawdown
Drawdown has (at least) two very common 
interpretations in financial markets, and it’s 
helpful to know which is being referred to 
when you’re helping decision makers make 
decisions.  

In performance terms, a fund manager 
will talk about ‘drawdown’ on his fund and 
generally mean the extent to which it’s fallen 
in any given period. 

A pensions specialist, however, will talk about 
drawdown and mean the point at which the 
saver decides to start taking income from 
their pension pot. So, both mean a reduction; 
but one is about investment performance, the 
other, savings income.

… is for Flotation
That golden time in the development of the 
entrepreneur’s vision when they seek the 
participation – and implicitly, approval – of 
unknown outside investors in their business 
via a stock market listing.  The decision as to 
the price at which a company should list, and 
indeed whether it is the right time for it to list 
at all, is fraught with challenge, and history is 
littered with examples of companies whose 
management (or advisers) weren’t good at 
reading the runes. Some parts of investment 
are one hundred percent science; there is 
definitely a case to be made for defining the 
decision to float as at least fifty percent  
Dark Art.

… is for EPS
EPS is, if anything, the beginning of investment 
decision making for many equity investors; 
because Earnings Per Share, when divided 
into the share price, still represents accepted 
shorthand throughout the developed world 
for company valuations.  The accountancy 
profession has spent thousands of hours over 
the years trying to make the EPS figure a better 
representation of a company’s performance; 
and we’ve also seen the likes of EBIT, EBITDA 
and – especially around the dotcom boom, 
EBBS (Earnings Before Bad Stuff) try to make 
their names as benchmarks. EPS, though, 
remains a stalwart - though ways of measuring 
it can vary widely.

The A to Z of investing: From Alternatives to ZDPs

3 Glenfinlas Street, Edinburgh, EH3 6AQ 
 
T 0131 220 8888  |  F 0131 225 7307  |  E Amanda.Forsyth@murrayasset.co.uk 
 www.murrayasset.co.uk

Amanda Forsyth provides the next instalment in the series demystifying some stock market jargon

CONTACT US - VISIT@HOLYROODDISTILLERY.CO.UK

Find out more on: variety of daily tours; corporate packages; on site shop & bar; Flavour Explorers; special events; venue hire

NEWLY OPENED IN
THE SUMMER OF

2019

ATTRACTION
AND UNIQUE

NEW VISITOR

0131 285 8977

DISTILLERY IN
100 YEARS

FIRST SINGLE MALT
WHISKY AND GIN

EDINBURGHS

 A MAJOR

HOLYROODDISTILLERY.CO.UK

CONTACT US:

VENUE
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www.stobocastle.co.uk 
Tel: 01721 725300    reservations@stobocastle.co.uk
Stobo Castle Health Spa, Stobo, Peeblesshire EH45 8NY

The Gift Voucher
The Perfect Christmas Present

Half  Day Visit
Including:

Lunch or Afternoon Tea
From £69

Revive Spa Day
Including:

Relaxing Water Massage
& Lunch

From £99

“Best Countryside Spa in the W
orld”

“Best Destination Spa in the U.K.”

World Luxury Spa Awards 2019

Day Delegate Packages
From £32 per person

Your package will include:

•   Main meeting room hire

•   Three themed breaks

•   Unlimited tea and coffee

•   Restaurant buffet or  
     working deli lunch

•   LCD/projector or TV

•   Complimentary Wi-Fi

24 Hour Residential Packages
From £139 per person

Residential package includes
all listed on left plus:

•   Overnight accommodation 

•   Full Scottish breakfast

•   3 course dinner

Meeting All Your Needs

Dalmahoy offers meetings and events that are altogether unique.

Autumn/Winter Packages

Te
rm

s 
ap

pl
y.

Visit www.dalmahoy.co.uk or call 0131 333 1845
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Having once been a journalist, I know the 
vast majority are hardworking, dedicated 
and professional. They take their reputation 
for accuracy and fair reporting seriously; 
in a competitive field where mistakes can 
be punished by legal action, reporters with 
vendettas won’t last long.

My journalism course contained a significant 
legal element, with contempt of court and 
defamation (libel) being subjects we were 
expected to have mastered. We were taught 
to keep our notebooks as evidence of the 
information we had gathered in our interviews 
and the need to interview people from all sides of 
an argument to ensure fairness was drummed 
into us. If we couldn’t prove a story was true, fair 
and accurate, we couldn’t publish it.

That contrasts sharply with social media where 
‘citizen journalism’ has meant anyone can 
publish almost anything without fear of reprisal. 
There is certainly not the level of scrutiny 
and standards of reporting required of career 
journalists. So why does the media get such a 
hard time?

Ignoring suggestions of vested interests of 
media owners - even if true this wouldn’t 
affect how they reported on the majority 
of businesses – I believe the feeling arises 
because potential interviewees are nervous 
about making a mistake and looking foolish, 
so they use this argument as an excuse not to 
engage with the media at all. Also, people often 
have unrealistic expectations when it comes to 
getting media coverage.

Reporters have a job to do, just like the rest 
of us. For some, their role is to inform and 
educate the public about subjects that are of 
interest and importance to them. For others, it 
is to entertain. It isn’t the job of any journalist 
to promote your company, your product or you 
personally. Media outlets expect you to pay for 
that service and that is where the lines between 
editorial and advertising content are drawn. 
Whereas with advertising you simply pay for 
the amount of space or time your company 
wants and you provide the content, the editorial 
process is entirely different and one you have 
much less control over.

Firstly, you need to convince the reporter that 
you have a story to tell that will be of interest 
to the public. One of the main requirements is 
that your story is actually news, i.e. it is new. If 

you are trying to get coverage for something 
that happened three months ago or has already 
been all over social media, forget it, reporters 
won’t be interested.

Once you’ve convinced the reporter, they need 
to persuade their editor to run the story. At this 
point the reporter’s reputation is on the line 
with their editor. If they can’t verify the facts or 
aren’t able to get commentary from you or third 
parties on the record, the story won’t run.

On the newsdesk of a national daily paper, I 
had to write three to four stories on completely 
unrelated topics per day. I had to speak to a 
variety of different experts for each story to 
ensure the story was accurate and fair. It was 
a rush and it’s easy to see why mistakes are 
made. The people who were available and 
willing to talk, who called me back when they 
said they would and who fulfilled their promises 
were my best friends. The flipside was that I 
didn’t have time to wait around for people, so if 
my top interview subject wasn’t available, I had 
to get someone else.

The ease of getting content published on social 
media may have made us lazy. Why spend all 
the time and effort required to be covered in the 
media when you can post anything you like as 
often as you want on Twitter? People generally 
still trust the media more than social media 
commentators and having your news covered 
in a top title can enhance your reputation 
enormously.

If you follow the rules, dealing with the media 
can be a hugely rewarding and valuable 
experience for you and your business. Don’t 
miss out.

Heather Astbury is MD of The Reputation 
People. She can be contacted on 
heather@thereputationpeople.com 
 www.thereputationpeople.com

“There’s no point in doing media interviews because the reporter will twist 
everything you say and make you look bad anyway.” This is a statement I have 
heard so often – and it is simply not true.

Why The Media Is Not Your Enemy
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A minute later you’re on your way, but time is 
still against you. Fortunately, the city’s traffic 
sensors are at work analysing the evening 
traffic congestion in real time. The traffic light 
sequences shift, and you zip along quicker than 
expected.

Just as well. Your elderly mum is living with you 
and she needs to take her medication in ten 
minutes. You’re still late, so you open the app to 
activate the high-definition video reminder on 
her smart TV that allows your familiar face to 
remind her to take her pills, and you can see from 
the notification from the pressure pad under her 
medications that she’s picked them up.

You breathe a little easier, and soon you get 
home to your new build home, and the in-built 
sensors and Artificial Intelligence technology 
has ensured that the temperature remains 
perfect, the kettle is boiled ready for a cup of 
tea and the water is hot for that well-earned 
bath.

Pie in the Sky? Sci-Fi? Hardly.

Smart Cities is a phrase we hear and see 
with increasing regularity, but for the people 
of Edinburgh it is most definitely arriving and 
at some speed. The first step is already well 
underway, with the work of CityFibre to provide 

us with access to technology that operates at 
the speed of light – a full fibre digital network 
for homes and businesses.

No more “small pipe” copper connections that 
limit the speed and availability of bandwidth. 
Just the big capacity and high-speed access 
provided by full fibre optic cables. And that 
digital infrastructure is being put in place by 
CityFibre. By 2017, 150km of cable was put 
in place to create the metro network (or core 
network for the city). Now that is expanding 
rapidly as Edinburgh becomes one of the UK’s 
first Gigabit cities, with the continued roll out of 
fibre to the premises.

And that means that Edinburgh is on the cusp 
of becoming one of the world’s first, genuinely 
Smart Cities, with all of the potential that has 
for improving the way we live our lives – from 
travelling around the city, to how our buildings 
operate, to how we can stay healthy and 
independent for longer.

Elaine Doherty is the City Development 
Manager for Stirling and Edinburgh for 
CityFibre.

She said: “The network we are installing is a 
key enabler in Edinburgh becoming a Smart 
City, and in positively enhancing the lives 
of its citizens. We’ve had an independent 
assessment completed by Regeneris on the 
economic the impact that it will bring, and over 
the long term it runs to billions.

“That is made up by the advantages it brings in 
healthcare, to private businesses, to transport, 

Fibre begins to 
weave its spell 
in Edinburgh
Picture the scene: You’re in a rush to get home after work, and there’s no sign 
of your scheduled bus. You take out your smartphone and tap your integrated 
transport app. The bus is delayed, the tram’s not due for another ten minutes, but 
there’s a taxi free just a minute away.



to innovation in industry and across a whole 
range of other areas.

“But in real, human terms it will allow people 
to live more safely and independently for 
longer in their own homes; it will allow people 
to travel around the city in a more planned 
and efficient way; it will allow us to reduce our 
carbon footprints through accurate monitoring 
of the performance of our buildings. The list 
is endless. The shaping of a Smart City is 
down to our citizens and our local and national 
government, and we can make it work in the 
ways that we choose to.

“For example, linking ever-improving sensor 
technology with Artificial Intelligence allows us 
to not only monitor, but make instant decisions 
in real-time to improve individual lives – such 
as a person suffering from dementia – right 
through to how our traffic is flowing at any 
point in time.

“CityFibre has also partnered with 
Peterborough Council using sensors to monitor 

how its buildings are performing; from heating 
levels, to fire detectors and alarms and even 
checking for damp. These sensors deliver 
real time information that allows preventative 
action to be taken to stop breakdowns, or 
allows faster repairs when breakdowns occur. 
For example, if a boiler that heats a communal 
area in a social housing block breaks down 
during the night the sensors can notify those 
who need to know, and it can be repaired before 
anyone even wakes up.”

For many of us, the immediate impact of a full 
fibre network will come in the sheer speed of 
our internet connection. High definition movies 
that take hours to download will download in 
seconds. For businesses, huge files of data can 
be moved around far more seamlessly.

 “Fibre To The Premises is a really exciting 
programme for us. This is where the real benefits 
for businesses and individuals can come. People 
can now really enjoy the positive benefits our 
information technologies can bring.”

SPECIAL REPORT: TRANSPORT AND INFRASTRUCTURE
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“Fibre To The Premises is a really exciting 
programme for us. This is where the real benefits 
for businesses and individuals can come. People 
can now really enjoy the positive benefits our 
information technologies can bring.”
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The plan is aimed at reducing traffic congestion 
by prioritising pedestrians and travel by bicycle 
and public transport, enhancing public spaces 
and access while improving the environment.

The £314 million plan was approved by the City 
of Edinburgh Council on 19 September.

It is estimated that the Strategy will deliver 
£420m of benefits over a 25-year period. The first 
phase which include the creation of a pedestrian 
priority zone in the Old and New Towns.

A consultation run from May till July this 
year saw almost 80% of more than 3,000 
respondents agreeing with aims to reduce 
the number of motor vehicles in streets, 
create more pedestrian and cycling space and 
enhance public realm.

Councillor Lesley Macinnes, Transport and 
Environment Convener, said: “It’s clear that 
there’s widespread public support for our 
ambitious plans for City Centre Transformation, 
which will be game-changing in terms of the 
way people move around our city, how services 
are delivered and the positive impact it will have 
on quality of life for everyone who lives, works 
or visits here.

“This is a major project, which will require 
significant investment, but the project team 
have worked hard to ensure that funding for the 
first five years is broadly already in place. There 
is no doubt that its implementation is crucial 
considering the benefits that will be delivered – 
we simply can’t ignore the need to change the 
way we use our city.

“With our population set to expand rapidly 
over the next 20 years in the face of various 
challenges, including the increasingly urgent 
issue of our climate emergency response, this 
strategy will help us to build resilience, making 
sure Edinburgh’s centre continues to thrive, 
delivering economic, social and environmental 
benefits for everyone.”

Responses to the consultation demonstrated 
strong support for the ECCT vision, with 
80% agreeing with proposals for vehicle-free 
streets, a pedestrian priority zone, public 
realm enhancements, a fully-connected cycle 
network, a city centre hopper bus and public 
transport interchanges. Seventy-five per cent 
backed plans to reduce access for private cars 
and the closure of Waverley Bridge to traffic to 
create a public plaza.

Feedback has informed final updates to ECCT, 
including:

 Expanding the proposed city centre 
pedestrian priority zone to include the 
University of Edinburgh and parts of the 
Southside.

 Bringing forward production of an 
operations plan for the city centre to co-
ordinate maintenance, enforcement and 
coach and freight management.

 Linking the segregated cycle proposals 
more closely to the city centre cycle 
network.

 Adding the Lawnmarket to the network 
of car-free streets in the Old Town and 
proposing additional managed access for 
Canongate, Cowgate, Market Street and 
Princes Street.

 Clarifying proposals to retain all core 
cross-city bus routes but to reduce, where 
beneficial, the volume of buses on selected 
routes and enhance services to the edge of 
the city centre.

Transforming 
our city centre
Edinburgh City Centre Transformation Strategy is a plan to fundamentally change 
and improve the Capital’s city centre over the next ten years.
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It is anticipated that the remaining projects in 
the second five years of the programme will be 
delivered with continuation of funding through 
the Council’s capital programme, developer 
contributions and match funding applications 
to Transport Scotland, Sustrans and other 
organisations.

ECCT will be delivered in close alignment with 
a range of projects:

 Edinburgh is planning to become the 
second city in Scotland to introduce a Low 
Emission Zone. A consultation on proposals 
for its implementation, including boundaries 
and grace periods, recently ended. Feedback 
from the consultation will be reported to the 
Transport and Environment Committee in 
October and a final proposal will be reported 
at the end of the year.

 Every year the Council invests 10% of its 
transport budget in cycling improvements. 
There are several major active travel 
projects currently underway/in progress, 
including City Centre West to East Link, 
Meadows to George Street (which will form 
part of CCT and was recently consulted 
on) and George Street and New Town 
public realm design project, which recently 
benefited from £20m Places for Everyone 
funding.

 In May, Edinburgh joined the Open Streets 
movement. On the first Sunday of every 
month, a number of streets in the Old Town, 
including the Canongate, Cockburn Street 

and Victoria Street, are closed traffic for the 
enjoyment of people on foot or bike. This 
stopped in July, August and September for 
the festival season, and will begin again on 6 
October

 A business case developed by the Energy 
Savings Trust, commissioned by the Council 
in partnership with Transport Scotland, has 
proposed that by 2023, Edinburgh will need 
to install 211 charging points for Electric 
Vehicles at a cost of £3.3m. As part of the 
first phase in the delivery of EV chargers, 
the council has secured funding through the 
Scottish Government’s “Switched on Towns 
and Cities Challenge Fund to design, assess, 
procure, install and commission 66 EV 
chargers located at 14 hubs across the city.

The City Mobility Plan, which will replace the 
Local Transport Strategy, aims to improve the 
way people and goods move around the city 
and Edinburgh’s links with the growing city 
region. A draft plan will go to Transport and 
Environment Committee for discussion later 
this year.

“It’s clear that there’s 
widespread public 
support for our 
ambitious plans 
for City Centre 
Transformation, 
which will be game-
changing in terms of 
the way people move 
around our city.”

SPECIAL REPORT: TRANSPORT AND INFRASTRUCTURE
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Freightliner, a subsidiary of Genesee & Wyoming Inc. (G&W), is the UK’s largest intermodal rail freight provider. Transporting 
over 750,000 containers every year Freightliner provides an efficient, reliable and environmentally-friendly link between the 

deep-sea container ports and inland terminals around Great Britain.

Freightliner has three daily return services connecting the Central Belt of Scotland with the deep-sea container ports of 
Felixstowe, Southampton and London Gateway. Operating to and from Freightliner’s terminal at Coatbridge, these services 

play a vital role in supporting Scotland’s exports by connecting Scottish businesses with markets all over the world.

Between 20-25% of Scotland’s exports pass through Coatbridge. This includes whisky, and other major branded spirits, 
destined for all parts of the globe, including North and South America, Africa, Australia and Asia. Many of Scotland’s other 
key exports and famous brands also transit through Coatbridge, including seafood, luxury textiles, iconic Scottish branded 

bakery items and many other everyday foods such as oats and seed potatoes to be grown and harvested overseas.

Strategically located close to the M74 motorway between Edinburgh and Glasgow, Freightliner provides a flexible rail 
solution for customers in Scotland. Customers and hauliers can book a slot for one or more containers on a train, as 
often as needed. They can collect or deliver their own containers, or transport these through our road division for the 

complete logistics package.

Don Keenan, General Manager, Coatbridge - Don.Keenan@GWRR.co.uk - 07850 951 398
Craig Morrison, Commercial Manager, Scotland - Craig.Morrison@GWRR.co.uk - 07713 699857

www.gwrr.co.uk

Freightliner – supporting Scotland’s exports worldwide
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General information
Eurowings operates from 10 UK airports to 
9 destinations in Germany and Austria. With 
London’s Heathrow Airport being its largest 
operation offering seamless connections to 
important German business centres such as 
Düsseldorf. From Edinburgh Eurowings flies 
to Cologne, Dusseldorf and Munich. At a time 
when other airlines are reducing passenger 
comfort, Eurowings is proud to promote its 
greatest USP; legroom!  

Eurowings offers 32’’ in the first 12 rows on its 
A320 fleet and the first 10 rows onboard the 
A319 fleet, which means that Eurowings offers 
the best economy short-haul legroom in Europe, 
while still offering low fares.

Since April this year Lufthansa’s low cost 
subsidiary is the first Low Cost carrier to offer 
a full flat Business Class Service on 5 of its 
intercontinental routes from Düsseldorf: New 
York, Fort Myers, Miami, Punta Cana and 
Cancun. From the UK the new BIZclass can be 
tested on connecting flights via Düsseldorf from 
London Heathrow, Manchester, Birmingham 
and Glasgow. 

Product
Whatever your budget, Eurowings has a 
product offering that meets every passenger’s 
requirements. The BASIC fare, for the price 
conscious customer, Eurowings offers a flight 
only fare with a difference, compared to other 
low cost carriers, guests on Eurowings can still 
collect miles. 

Looking for a little more comfort? The SMART 
fare offers just that! Choose your preferred seat, 
enjoy an inclusive snack & drink, travel with one 
23kg bag whilst at the same time still collect 
your miles. 

For maximum comfort Eurowings also offers 
BIZclass across the short haul route network. 
This premium offering includes a seat in the 
first 3 rows of the aircraft with the added 
benefits of a free adjacent seat, 2 x 23kg bags, 
à la carte catering, lounge access, security fast 
track and priority boarding. 

Furthermore, next to the already mentioned 
best economy leg room - Eurowings also offers 
on-board Wi-Fi and on-board entertainment. 

For corporate travelers, Eurowings is pleased to 
present; Dynamic Flex. This specially designed 
corporate product allows contracted partners 
the opportunity to take advantage of up-to 
the minute pricing combined with discounted 
flexibility to make booking changes or 
cancellations. Therefore, making it the perfect 
offer for small and medium-sized enterprises 
and corporate groups whose travel guidelines 
may require the purchase of best-buy fares.

Benefits include:
 Corporate benefits for companies with an 

annual turnover of just €10.000*

 Daily business fares with SMART, BEST 
and BIZclass products including flexible 
conditions

 Dynamic Flex SMART fare: Preferred seating 
in the more legroom section**

 Booking changes possible, also after 
departure

 Cancellations possible, also after departure

 Valid on the Eurowings non-stop short  
and medium-haul route network***

 Bookable for Eurowings long-haul 
connections to selected business 
destinations

 Opportunity to collect Boomerang Miles

 Opportunity to collect Miles & More premium 
and status miles

 Corporate benefits are available via 
eurowings.com, an online booking engine 
(OBE), where available, and via all standard 
global distribution systems (GDS), such as 
Amadeus.

* Separate conditions apply to customers with their 
registered office in Germany, Austria and Switzerland

** Customers who have booked the Dynamic Flex SMART 
fare on short and medium-haul flights can reserve a seat 
in the more legroom section at no extra charge, subject to 
availability. A fee will be charged for bookings made via a 
GDS-based channel.

*** Connecting flights are possible for bookings made via 
a GDS-based channel.

**** For corporate fares booked via eurowings.com

Network
From the UK, Eurowings is proud to offer 26 
direct routes from 10 UK airports connecting 9 
airports in Austria and Germany.

London Heathrow is connected with regular 
daily flights to Berlin, Cologne, Düsseldorf, 

Hamburg and Stuttgart, whilst from 
Birmingham, the heart of the UK, passengers 
from across the Midlands can fly directly to 
Düsseldorf or Vienna.

London Stansted has 5 Eurowings routes: 
Cologne, Hanover, Munich, Vienna and Salzburg.

In addition the British cities of Manchester and 
Newcastle, Newquay and the beautiful channel 
islands of Guernsey and Jersey are also 
connected to Düsseldorf.

Scotland is also directly connected as part of 
the ever growing Eurowings network with direct 
flights to Düsseldorf whilst the stunning city of 
Edinburgh is connected to Cologne, Düsseldorf 
and Munich.

In 2015 Eurowings started its low cost long haul 
operations from Cologne, which subsequently 
were expanded to Munich and later Düsseldorf. 
In April 2018 the inaugural flight between 
Düsseldorf to New York took place, which was 
the first low cost flight featuring a full service 
complete with a full flat business class seat. 

The long haul, full flat BIZclass is now offered 
on 5 routes from Düsseldorf direct to New York, 
Fort Myers, Miami, Punta Cana and Cancun. 
Additional long-haul destinations also on offer 
from Düsseldorf for winter 2018/19 will also 
include Bangkok, Havanna, Varadero, Cuba and 
Montego Bay, Jamaica.

Bizclass
The introduction of Eurowings’ intercontinental 
full flat BIZclass marks a big milestone in 
aviation history being the first low cost airline to 
lead in this innovation. 

Apart from the 1.98m flat bed, BIZclass offers 
outstanding comfort incl. 64’’ seat pitch and 
180° banking angle, intuitive and easy handling 
of the seat, additional stowage space, an 
individual in-flight entertainment system with a 
significantly bigger 15-inches monitor and an 
adjustable armrest which offers more space for 
the shoulder region whilst lying down.

What’s even better for Eurowings guests in 
BIZclass is that the catering won’t let you down 
either! From green Twinkies (Milchschnitte) 
to Poke Bowls it is the Eurowings vision is 
to bring passengers a fresh new approach 
that moves away from the conventional and 
traditional legacy carriers. Most notably recent 
cooperations with young and stylish partners 
are rounding up this cool, but still classy 
service: Craft Beer from Crew Republic, trendy 
wines from Geile Weine, tasty Lakrids by Johan 
Bülow or calming and refreshing mint tea by 
pukka

eurowings.com

Europe’s fastest growing airline
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WELCOME TO OUR NEW MEMBERS

New members
Agenor Technology Limited

Allsquare (Edinburgh) Ltd

Bright Green Business

Burges Salmon LLP

Capital Mortgage UK Ltd

Clockwise Comm Quay Ltd

Community Renewal

Conrad Balatoni Wealth Management

Eclipse (IP) Ltd

Edinburgh Leisure

Edinburgh Remakery

Experience Scotland

Fingal Hotel

Gain Brands International (UK) Limited

GRAFT

IEM1 Limited t/a Revere Contracts

MEERKAT works LTD

MTM Defence Lawyers

MUDANO

Neo Recruitment Ltd.

People Know How

Postcode Advertising

Royal National Institute of Blind People 

(RNIB) Scotland

Streamline Corporate

The Outcomes Partnership Ltd

The Poverty Alliance

URM8

Westfield Health 



NEW MEMBERS

 October/November 2019 BC 29

Would you 
like more 
information 
on joining the 
Chamber?
Membership prices start at only £25.80 
per month. Please contact our membership 
team for more information.

Richard Ellis Head of Membership, 
Richard.ellis@edinburghchamber.co.uk

Jonathan Kerson Membership Executive, 
jonathan.kerson@edinburghchamber.co.uk 
 
Matt Christie Membership Sales Executive, 
matt.christie@edinburghchamber.co.uk

Jonathan 
Kerson

Matt
Christie

Richard 
Ellis
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Electric Cargo Bikes: 
Best for the Planet /  
Best for your Business
More and more businesses are opting for electric cargo bikes. But Why?
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The Technology
Traditional cargo bikes didn’t traditionally 
have an electric assist. That means to get up 
the hills, cycling required both leg power and 
sweat. Not ideal if you were making deliveries 
all day of if you were on your way to a meeting. 
Thankfully, those days are gone. The electric 
assist is there for a reason – start pedalling 
and the electric assist gives you a helping 
hand (or leg) to make long or hilly journeys 
significantly easier. The brakes are very reliable 
and pretty effortless. The bikes are also easy 
to manoeuvre and handle round winding roads 
and city junctions.

The Cost
In pretty much all urban areas of Scotland, 
parking is an issue. Whether it’s staff parking 
or parking vehicles when making deliveries or 
attending meetings, it costs time and money to 
find somewhere to leave your vehicle.

And that’s only one aspect you can save on 
if using an e-cargo bike. Take a look at our 
infographic to see our cost comparison and 
see the savings for yourself on aspects like 
fuel, insurance and of course the initial outlay 
cost too. Especially when you consider the 
benefits of an interest free loan from Transport 
Scotland which is repayable over four years.

There are savings that might not be quite as 
obvious too. Multiple studies have found that 
on average, employees who exercise regularly 
take fewer sick days than their non-active 
colleagues. Using an electric-cargo bike 
provides staff an easy way to exercise without 
having to over-exert themselves (unless they 
want to of course).

The Environment
Let’s face it, we all want quieter, safer and less 
polluted roads for our children to walk down. 
Why shouldn’t your business be part of the 
solution and not the problem?

That’s all very good but is an electric cargo bike 
an actual alternative to a business vehicle?

Well it depends. We’re not going to say if you’re 
in the business of delivering sofas, you can 
easily switch an electric cargo bike. Although 
Sustrans recently moved their entire London 
office using only pedal power so nothing is 
impossible! However, if you regularly carry 
loads of around 200kg (31 stone, 6 lbs) or less, 
switching to an electric cargo bike is definitely 
possible. And remember, the electric assist 
does give a substantial help so while you do 
need to keep pedalling, it’s not just sweat and 
tears getting you to your destination. Plus, as 
no licence is required, any member of staff 
can ride it – an excellent way of adapting to 
unplanned staff absence, last minute meetings 
or deliveries.

If you’re not in the delivery business, electric 
cargo bikes can replace pool cars or even the 
need for employees to use their own vehicle 
when visiting clients: laptop, projector, product 
samples? Easy with an electric cargo bike! 
Plus, brand it up and you’re advertising your 
business wherever you ride.

Types of Electric Cargo Bikes
There are two main types of electric cargo 
bikes: bikes with load carrying ability at the 
front and bikes which can carry bigger loads 
on the back.

Looking more like traditional cargo bikes, the 
Riese & Muller range carries its load on the 
front (but you can add panniers on the back for 
even more space). This front load space can 
be used in multiple ways including a fixed box 
or a platform to attach your own carriers to.

The Tern GSD S00 carries most of its cargo 
at the back of the bike (although there is load 
capacity on the front too). It’s the same length 
as a regular bike and can be stored on its end 
or fit in a car. This makes it a very practical and 
versatile bike.

Come in and see our range of electric cargo bikes 
– or book one for a demo - at any of our stores

Edinburgh Bruntsfield: 
8 Alvanley Terrace, EH9 1DU

Edinburgh Canonmills: 
30 Rodney Street, EH7 4EA

Aberdeen: 
458-464 George Street, AB25 3XH

www.edinburghbicycle.com

0345 257 0808
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Travelknowhow Scotland is an online resource 
which offers organisations FREE, easy access 
to a wide variety of travel planning solutions 
to develop and implement workplace Travel 
Plans and to engage with employees in order 
to start changing travel behaviour within 
organisations. Covering travel by both staff and 
visitors the website offers:

 access to travel planning information and 
links to local resources;

 specialist travel planning advice;

 specialist marketing advice to aid employee 
engagement;

 practical hints and tips; and

 adaptable downloadable templates aimed at 
providing cost effective internal and external 
communications.

Funded and supported by Scotland’s 7 
Regional Transport Partnerships and Transport 
Scotland, Travelknowhow Scotland supports 
and contributes directly to the Scottish 
government’s 2045 net-zero target. Encouraging 
more active and sustainable travel within 
Scottish workplaces is going to play a crucial 
role in the reduction of emissions and with 
the introduction of measures such as the Low 
Emission Zones and proposals to introduce 
a workplace parking levy, Travelknowhow 
Scotland is on hand to offer Scottish employers 
practical advice and guidance to allow them to 
support and encouraging their employees to 
start changing their travel behaviour.

Nearly 200 Scottish organisations are currently 
registered on the website.

Fiona Bailey, Workplace Services Team Leader, 
Scottish Water - “Travelknowhow is our go to 
place when looking for additional resources 
on active and sustainable travel. It provides 
quick and easy advice ensuring we can deliver 
the best sustainable options to our people. 
It is a great resource which provides us with 
effective support in promoting more active and 
sustainable travel.”

FREE, business focused webinars
Travelknowhow Scotland are offering a series of 
FREE, business focused webinars on key topics 
such as access to public transport information, 
funding opportunities, lift sharing, car clubs, e 
bike loan schemes and electric vehicles. Find 
out more at www.travelknowhowscotland.co.uk

Interested in taking part in a 
FREE pilot project ? 
RIGHT TRACK is a new travel behaviour 
application which aims to support and 
encourage employees to embrace more 
sustainable and active travel choices in their 
daily commute to work. RIGHT TRACK focuses 
on presenting viable travel alternatives based 
on the users current commuting behaviours 
and mobility profile. Behaviour change 
is stimulated by presenting personalised 
benefits, targeted content articles, commuting 
challenges, workplace improvements and social 
commuting.

This 6-month pilot project is an exciting 
collaboration between Ember Technology 
and Travelknowhow Scotland and is funded 
by Smarter Choices, Smarter Places Open 
Fund and the 7 Scottish Regional Transport 
Partnerships. We are working with a handful of 
businesses across Scotland to run this pilot.

To register and gain full access to the all 
available resources visit  
www.travelknowhowscotland.co.uk  
or connect with us at  
info@travelknowhowscotland.co.uk

You can also find us at 

       tkhscotland 

       travel-know-how-scotland

At Travelknowhow Scotland, we connect, inform and 
help Scottish businesses to find active and sustainable 
travel solutions that work for them and their employees.
Our goal is to help employees and employers to work together and start a conversation 
about how to make travel to and from work more active and sustainable.

BC ADVERTORIAL

32 BC October/November 2019



By Stephen Bickell  
Senior Associate, Hollis 

This will bring Mandatory Greenhouse Gas 
Reporting to an estimated 12,000 businesses, 
an increase from 1,200 businesses reporting 
under previous legislation1. Reporting of 
carbon emissions is the future for your 
businesses and you will need to get used to it. 

With pressure on to evidence decarbonisation 
at a business level, the focus is falling squarely 
on the performance of existing buildings.

There are approximately 200,000 non-
domestic buildings in Scotland, but the diverse 
nature of non-domestic buildings means we 
know relatively little about their actual energy 
and carbon performance.

The current legislation using Energy 
Performance Certificates (EPCs) to identify 
energy and carbon performance is flawed 
as it uses modelled, predicted data. It is only 
through actual performance data that true 
carbon emissions can be reported. Indeed, it 
can only be a matter of time before legislation 
in the UK adopts a performance-based 
approach similar to the ironically named 
NABERS legislation in Australia.

The Real Estate Environmental Benchmark 
(REEB) is a publicly available operational 
benchmark of environmental performance for 
commercial property in the UK.

According to REEB2 the energy intensity of a 
typical office building in Edinburgh is 258kWh/
m2 (electricity equivalent), best practice is 
189kWh/m2.

Do you know how much energy the building 
you occupy use and how does it compare to 
this benchmark?

The UKGBC define net zero operational 
carbon for existing buildings as taking 
all possible energy efficiency and carbon 
emission reduction steps in the first instance. 
Next is to provide renewable energy on site 
where possible. The final step is to offset 
all remaining energy to cover the balance of 
carbon emissions.

In order to meet the Scottish Government zero 
emissions targets by 2040, our typical office 
will need to reduce the 258kWh/m2 to virtually 
zero in 20 years. Therefore, a critical time for 
reducing emissions comes when existing 
buildings are refurbished. How many times in 
these 20 years will there be an opportunity to 
carry out a deep refurbishment? If a tenant is 
signing up to a 10 year lease, there may only 
be one or two opportunities.

If we assume that from the current carbon 
performance levels of our building (258kWh/
m2) to zero in 2040 is a straight line it gives a 
clear decarbonisation pathway. For example at 
the half way point, in 10 years, emission levels 
will need to be half of 258kWh/m2, or 129kWh/
m2, this figure is well below current levels of 
best practice as mentioned above. It is fair to 
assume that legislation at this point in 2030 
will reflect a performance level of 129kWh/
m2 or better and will limit carbon emissions 
accordingly. In addition to legislation, our 
market expectations for better performing 
premises will also have moved, so informed 
tenants taking space in 2030 will likely have 
far more stringent carbon performance 
requirements than they do now. Tenants will 
not want to take on the burden of poor carbon 
performance because of legislative reporting 
requirements such as SERC.

As market expectations and legislative 
efficiency standards are forced into change, 

buildings that sit on the wrong side of the 
decarbonisation pathway are likely to become 
‘stranded’3. These are properties that will 
be increasingly exposed to the risk of early 
economic obsolescence. For landlords this is a 
significant risk that must be managed.

To do this, landlords need to consider 
developing clear benchmarking roadmaps 
for individual properties, identifying retrofit 
opportunities to avoid stranding of the asset. 
Relying on electric grid decarbonisation is not 
a solution, more a last resort, and efficiency 
and renewables opportunities must be fully 
explored first.

For tenants, reporting and reducing carbon 
emissions will be an integral part of doing 
business going forward. Taking on a 10 year 
lease in a building within which it is difficult 
to reduce carbon emissions, means that 
these emissions are locked in to the business 
reporting schedule all that time. Far better 
to rent a building that has been refurbished 
to minimise emissions and save having to 
tell your customers about all those carbon 
emissions over the 10 year lease.

There is sufficient common ground here for 
landlords and tenants to work together. This 
may be considered solely a landlord problem 
but it is clear there is benefit for both parties 
and this should open the door for some 
dialogue about the sharing of costs.

If you want to future proof your building or your 
business, now is the time to be clear about 
how much carbon and energy it is using.

1. www.carbonsmart.co.uk/energy-and-carbonreporting/ 
2. www.betterbuildingspartnership.co.uk/node/129 
3. www.crrem.eu/wp-content/uploads/2019/09/CRREM-
Stranding-Risk-Carbon-Science-based-decarbonising-of-the-
EU-commercial-real-estate-sector.pdf

Decarbonising your building
The first report date for the new Streamline Energy and Carbon Reporting (SERC) 
legislation, applicable across the UK, is barely 6 months away on 1st April 2020.

Finding a way, 
whatever the challenge

Get in touch:
Hollisglobal.com
63a George Street, Edinburgh, EH2 2JG
edinburgh@hollisglobal.com
+44 131 240 2800
@hollis_global

We’re surveyors, engineers, technical specialists, environmental 
consultants and project managers, working across Europe to help 
you get more out of your real estate.

International, independent real estate consultants
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MRES Managing Director Moray Robertson 
offers a one-stop shop for installing electric 
vehicle (EV) charge points - offering advice on 
the best product, fitting it and dealing with grant 
funding applications.

Grants which can cut the cost of home and 
workplace charging points are available from 
the Government’s Office for Low Emission 
Vehicles’ (OLEV) which supports the EV market.

MRES are one of the organisation’s approved 
installers and expect to deal with more and 
more installations as an increasing number of 
motorists choose electric cars to reduce their 
carbon footprint.

Moray says: “People and businesses recognise 
we all need to do what we can to help the 
environment and electric vehicles are one way 
of lowering carbon emissions.

“If you’ve bought a hybrid/electric car or van or 
are a forward-thinking business who wants to 
install EV charging points in the workplace we 
can help.

“We advise on the most suitable and efficient 
charging point to buy depending on the 
capabilities of your home or business’ current 
electrical installation and give guidance on 
where to position it.

“We source and install the charging point and 
can guide you through the process of grant 
funding.”

Installing EV charging points is the latest 
innovative move from MRES – a firm which has 

always been ahead of the curve when it comes 
to renewable energy.

Moray and his team offer a range of services 
within the renewables sector including 
installing solar panels and wind turbines.

They also cover all types of electrical work and 
are based in Stirling with engineers working 
across the UK and Ireland.

For more details visit www.mresstirling.co.uk

The family firm powering the electric car charging market
Moray Robertson Electrical Services are at the forefront of the market when it 
comes to installing charging points for fully electric and hybrid vehicles.
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New site to help businesses unlock environmental 
benefits of an active workplace
An active workforce can bring rewards for businesses of all sizes. As well as a 
simple, low cost investment that helps foster a happy, healthy working culture and 
active employees, it is a great way for workplaces to boost their green credentials.
However, the information and support needed 
to bring about change can often be confusing 
and hard to find.

This is why Sustrans have partnered with nine 
active and sustainable travel organisations in 
Scotland, to create Way To Work; a one-stop-
shop for funding, training, support, awards, 
challenges, competitions and travel planning 
opportunities from across the country.

The site guides employers and staff to 
information on walking, cycling, car sharing 
and public transport and features the latest 
active and sustainable travel news.

Having all sustainable travel updates and 
offers in one place makes it easier for 
workplaces to make greener, long-term 

changes to their organisation. From tips on 
introducing car sharing, to how to encourage 
staff to walk or cycle for more journeys the 
site is a quick and easy way to reduce for 
workplaces to reinforce their commitment to 
sustainability and reducing emissions.

In fact, research shows that, taking into 
account individual travel patterns and 
constraints, almost half of all short car trips 
can be swapped for walking or cycling. 
This helps to reduce the amount of carbon 
emissions from motor travel benefitting 
workplaces as well as the world around us.

Additionally, investing in sustainable and 
active travel helps to save money, improve 
employee health and wellbeing and results 
in happier employees and highly motivated 

workforce. It also is extremely attractive to 
potential new recruits.

Walking and cycling can be a huge part of the 
fight to tackle air pollution at a local level and 
has many knock on benefits to workplaces. 
Make your changes today:  
www.waytoworkscot.org



The GO e-Bike project was awarded funding as part of the Low Carbon Travel and Transport Challenge Fund established by Transport Scotland  
from funds awarded under European Regional Development Fund 2014- 2020 programme and Transport Scotland funding, where relevant, to enable 

everyday functional journeys to be taken by walking, cycling and public transport and to support an increased proportion on ultra-low emission  
vehicles on Scotland’s roads.

GO e-Bike is a regional e-bike sharing 
scheme with hubs across the South East 
of Scotland, it was developed by the South 
East of Scotland Transport Partnership 
(SEStran) in partnership with community 
groups, universities, charities and business.

GO e-Bike aims to increase usage and 
awareness of power assisted cycling, in 
doing so GO e-Bike promotes a healthier, 
more active population whilst reducing 
inequalities in our communities and 
improving our environment.

Are you interested in trialling e-bikes at 
your business or workplace? The GO e-Bike 
employer roadshow offers employers the 
opportunity to trial an e-bike pool scheme on 
their premises. Employers receive access to 
e-bikes that are free to use by employees.

The Employer Roadshow provides trials 
of smart lock enabled e-bike fleets to 
employers for 2-6 weeks. The roadshow 
offers the opportunity to gauge interest in a 
pool bike scheme as a long-term solution of 
employers paying for e-bikes as part of their 
business travel, and in some cases offering a 
try-before-you buy offer with employees and 
local bike retailers.

If you have a business that might be interested, 
please e-mail: hello@go_ebike.scot 
www.goebike.scot and follows us on  
Twitter @GO_eBike
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By Forbes Connor 
Managing Director, Changeworks Recycling
 
There is no doubt that we are all becoming 
more environmentally aware as programmes 
such as David Attenborough’s Blue Planet 
shine a light on just how fragile our planet is 
becoming. Because of the increased media 
attention and focus on the threat of plastic 
in particular, this has quickly turned into the 
hottest topic when it comes to waste and 
recycling. It is unsurprising therefore that 
businesses wanting to reduce their carbon 
emissions often start by asking how they can 
reduce plastic in their workplace.

But is plastic really the best place to start 
when it comes to reducing carbon emissions? 
At Changeworks Recycling we see things a 
little differently. While we all need to focus on 
reducing single use plastics, the real threat to 
our planet is actually the amount of food waste 
we are producing. Every household and every 
business generates some level of food waste, 
whether on a large scale or not. If any of this 
organic material ends up in landfill, it releases 
a concoction of greenhouse gases into the 
atmosphere with hugely damaging implications 
for climate change.

Ian Gulland, chief executive of Zero Waste 
Scotland, explained: “It might seem bizarre 
but scraping that leftover lasagne, mince or 
salad from your plate into the bin is seriously 
damaging the planet, because when those 
scraps of pasta and lettuce which you never 
got around to eating end up in landfill, they rot. 
And as they break down they emit methane, 
which is many times more harmful in the short-
term to our climate than carbon dioxide (CO2).”

To put it into context, greenhouse gas 
emissions from food waste that is not recycled 
on a global scale is the equivalent to the total 
emissions from all road transport. Ensuring 
all food waste is recycled will do more to save 
our planet and reduce climate change than 
removing every single vehicle from the road, 
in the world. That is how big of an impact 
reducing food waste can have on our planet.

Not only that but when food waste is recycled 
responsibly, the recycling process captures 
gases which can provide an amazing source 
of clean energy and fertiliser. For example, 

recycling just 1kg of food waste can generate 
enough energy to turn on all the lights in a 
home for an hour!

The conversation around plastic is a 
hugely valuable one and has led to huge 
improvements in a small amount of time. 
Consumers have changed their buying habits 
to avoid single use plastics, retailers have 
changed their packaging and the Government 
has introduced an industry-wide initiative to 
reduce plastic use in the future. These are all to 
be applauded, but we urgently need to see the 
same approach to food waste.

So, if you run a business, large or small, 
and you are looking to reduce your carbon 
emissions, we urge you to start by introducing 
policies to reduce food waste in your workplace 
and ensure that any food waste you do produce 
is recycled responsibly.

Luckily, recycling your food waste has never 
been easier. Contact Changeworks Recycling to 
discuss how we can help you recycle your food 

waste and start reducing your waste, carbon 
and costs.

About Changeworks Recycling

Changeworks Recycling provides high quality 
recycling and waste management services to 
Scottish businesses. It achieves the highest 
environmental outcomes with the greatest 
efficiency – enabling businesses to reduce 
waste, carbon and costs.

The company delivers high quality recycling 
and waste management services to over 3000 
businesses across Central Scotland.

Call 0800 694 0158 or email  
hello@changeworksrecycling.co.uk to discuss 
your waste and recycling requirements today.

Food waste and the climate emergency
At Changeworks Recycling we speak to Edinburgh businesses, large and small, 
every day and regardless of the sector they operate in, we are finding they 
increasingly have one thing in common – their desire to become environmentally 
sustainable and reduce carbon emissions.
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In five words or less, what do you do?
Make businesses look better. 

How long have you been a Chamber member?
I think around 8-10 years.
 
Why did you join?
To meet like-minded people, make business 
connections and to have access to the 
professional support the Chamber provides.
 
What services do you use?
Networking and training events, attend and 
give educational talks, Chamber magazine 
and website for PR, HR advice.
 
What’s the best business/benefit you have 
won through the Chamber?
I like the speed networking events - pretty 

intense and full-on, but you always make  
a few really good connections
 
If you were telling another 
business person about the  
Chamber, what’s the first thing  
you would say?
Be proactive - the Chamber has a lot 
going for it but you need to engage 
and join in...
 
Where do you read your copy of 
Business Comment?
I wish I had a more exciting answer but 
it is delivered to the studio and I tend to 
read it over lunch (when I’m  
not sketching!)

Name: Andrew Glidden
Company Name: Glidden Design and Brand Communications
Website: www.weareglidden.com

Andrew 
Glidden

Digital Edinburgh, it’s clear, does not intend 
to miss the bus - or tram come to that - when 
it comes to advancing a technologically-
integrated transport system, one fit for a city 
with the fastest growing population in the UK.

This is especially when it comes to taking on 
board a low carbon and resource efficient 
transportation network. One supporting 
resilient and sustainable communities in a 
data-centric connected world.

“Digital by Default” has become a key phrase 
- whatever sector is engaged - to achieve high 
standards to raise the bar on existing services 
while keeping a close eye on the city’s digital 
footprint.

However, we shouldn’t get carried away that 
anything and everything high-tech provides a 
readymade solution.

Magnetic levitating vehicles, all-electric 
airplanes and space trips to Mars all sound 
innovatively exciting. Far better to keep one’s 
feet on the ground to enable transition to more 
active and sustainable forms of transport.

Edinburgh’s strategic framework, aimed at 
achieving a gradual decarbonisation of the 
Capital’s transport system, is tapping into the 
city’s world-class research and innovation of 
low carbon methods, associated supply chain 
and essential allied skills.

As a member of the Scottish Cities Alliance the 
city is working hard investigating how best to 
avoid significant damages and economic costs 
recognised as being caused by a warming climate.

Here the ‘Transport for Edinburgh Strategy for 
Delivery 2017-2021’ comprehensively spells 
out just how developing identified transport 
technologies meets the challenges of an ageing 
infrastructure in the rich natural setting that is 
Edinburgh.

Bottom line? Motoring on to have a lasting 
and meaningful impact on people, business, 
government and society. Mars can wait..
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To book please contact the training team on 0131 221 2999 option 4 or email training@edinburghchamber.co.uk

OCTOBER

Tuesday 01st 
Export Documentation

Thursday 03rd 
LinkedIn Masterclass: The Complete Guide to 
Personal and Business Development

Tuesday 08th 
Introduction to Google Analytics

Thursday 10th 
How to Complete Customs Export Entries

Tuesday 22nd 
Agile Project Management Fundamentals

Wednesday 23rd  
Blogging for Business

Wednesday 23rd  
How to complete Customs Import Entries

Thursday 24th 
Excel essentials for business

Tuesday 29th 
Bidding to Win

Wednesday 30th 
Leader, Manager or Operator which mode are you in?

Thursday 31st 
Managing Organisational Conflict

NOVEMBER

Tuesday 05th 
Presentation Skills

Tuesday 05th 
Documentary Letters of Credit

Wednesday 06th 
HR for Non HR Managers

Wednesday 06th 
Boost your Sales Success

Thursday 07th 
Negotiating and Influencing Skills

Tuesday 12th 
Customer Service Excellence

Wednesday 13th 
Marketing Essentials for Business

Wednesday 13th 
ICC – Incoterms ® 2020 rules Full day

Thursday 14th 
Finance the Basics

Tuesday 19th 
Networking Skills

Wednesday 20th 
Google Ads - Introduction

Wednesday 20th 
Incoterms 2020 Update

Thursday 21st 
Mastering Account Management

Friday 22nd 
Making Meetings work

Wednesday 27th 
Introduction to Google Display Ads

Thursday 28th 
Business and report writing masterclass

DECEMBER

Tuesday 03rd 
Budgeting and Financial Planning

Wednesday 04th 
Search Engine Optimisation (SEO) - An Introduction

Thursday 05th 
Email Marketing for Business

Tuesday 10th 
Dealing with difficult situations

Wednesday 11th 
Mastering video content for your Business

Thursday 12th 
Train the Trainer

Upcoming Courses

By Jimmy O’Connell 
Training Manager

Back in March in planning for this financial 
year, I had set my focus and that of the training 
department firmly on developing and growing 
our digital suite of courses.

We now offer 14 different digital courses on 
our open calendar. We’ve developed a brand 
new social media series, delivered as full day 
masterclasses, reflecting customer demand 
for advanced practical training in B2B and B2C 
digital marketing. These sessions cover the 
latest updates and developments in the main 
social platforms of LinkedIn, Twitter, Facebook 
and Instagram.

Developing Video Content for your Business is 
a new workshop that teaches essential skills of 
how to create compelling and engaging video 
content. Attendees learn the do’s and don’ts of 
planning, shooting, editing, publishing and what 

best equipment they should use within their 
budgets. With video being the king of digital, this 
course is a certain worthwhile investment.

Our core digital courses continue to deliver 
sought after learning in digital writing, SEO, 
analytics and AdWords. With ECC as your trusted 
training partner you can be confident that we 
have everything your business needs to get your 
staff trained and skilled in all things digital.

With Brexit imminent, this year has seen a 300% 
increase in enquires and bookings for training 
relating to international trade. In response we’ve 
developed our international offering to include 
new courses in customs export and import 
declarations as well bringing you ICC accredited 
training in Incoterms 2020, effective from the 
1st January 2020.

In the run up to Brexit, we’ll be holding specialist 
information sessions and training for our 
customers. Keep an eye on your inbox, social 

media feeds and our website over the coming 
weeks for further details.

Details on all our upcoming public courses can 
be found below. If you’re interested in these 
or any of our courses for a group of you (6 
minimum), we can tailor the training to your 
specific needs and deliver at your premises. Get 
in touch for a quote.

ECC Training Update:
CHAMBER TRAINING
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By Neil Amner 
Director and Brexit Lead 

With the European Union predicting that 
transport will make up 25% of all emissions in 
the EU by 2030, and the Scottish Government 
having declared a ‘Climate Emergency’, there 
will doubtless be a significant environmental 
element to Scotland’s National Transport 
Strategy. The draft strategy is out for 
consultation until the 23rd October 2019.

A business perspective
Environmental aspects of transport need not 
necessarily be at odds with business or the 
economy. If there is a co-ordinated approach 
between transport, energy, communications 
and industrial policies, along with land use 
planning policies, there could be a significant 
economic opportunity.

Decarbonisation of transport is inevitably 
linked to the availability of alternative energy 
and smarter transport choices. It is the rise 
of data, as the force driving the economy, 
which offers new possibilities for how we 
organise and deliver production, transport 
and consumption of all manner of things. This 
offers new levels of efficiency gains and lower 
costs.

It’s also essential that our transport services 
and infrastructure, are reliable and resilient. 
Contingency planning and information, when 
things go wrong, are a must.

A high quality transport system, delivered 
an accessible and integrated manner, is 
also one which supports the economy. This 
will encourage people to visit, study, trade with, 
invest and live in Scotland.

Intelligent transport systems

It’s about far more than solving the challenge 
of not-spots on trains. Intelligent transport 
systems and decarbonisation may entail a 
fundamental rethink of our infrastructure.

The pace of change could be very rapid indeed, 
if enabled by an appropriate policy framework.

The new Transport Strategy must also be 
mindful of emerging technologies and their 
potential, whilst taking cognisance of the 
existing shortcomings and pressures on 
various aspects of our transport networks. 
Safety and security, including data, will need to 
be factored in to how new transport solutions 
are developed, deployed and regulated.

Transport opportunities in 
Scotland
Scotland’s size offers opportunities for new 
technologies to be trialled and deployed at 
a city level. The coalescence of engineering 
and industrial design capabilities in and 
around Glasgow offers potential, not just for 
transport provision, but for industrial policy and 
economic growth; a benchmark for other parts 
of Scotland and the UK.

The two main challenges
There are two main challenges to the 
Transport Strategy. Firstly, there is a 
fundamental problem with discussing 
transport policy, too often framed from the 
perspective of personal travel.

Freight and logistics issues are often ignored, 
with some of the practical concerns around 
Brexit a reminder of the fundamental role of 
efficient and effective supply chains as well as 
passenger transport.

Secondly, reliability and resilience are key. 
Where infrastructure upgrades and new 
vehicles are committed to, if the economic 
(and social) benefits sought are to be delivered, 
such projects must be delivered consistently 
and on time.

An effective Scottish transport 
system
Scotland is both big enough to be able test 
new ideas and small enough to bring the 
private and public sectors together to create 
a meaningful productive partnership. And 
tapping into our respective strengths and 
networks can only ever be a good thing as we 
rise to the challenge of creating an effective 
transport system for all.

With younger generations focussing on 
experiences rather than ownership and the rise 
of Spotify and Netflix, the words of Enrique 
Penalosa (the former Mayor of Bogta in 
Colombia) gain greater resonance:

“a developed country is not a place where the 
poor have cars. It’s where the rich use public 
transport.”

For further advice and information on transport 
in Scotland contact Neil Amner at neil.amner@
andersonstrathern.co.uk or visit our website 
andersonstrathern.co.uk

Scotland’s National Transport Strategy
Infrastructure, delivery, supporting economic growth
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A bright new beginning…
Bright Bus Tours has begun an exciting new chapter for the Edinburgh Tours 
market delivering an experience that promises to create unforgettable 
memories and leave a lasting impression on the city.
Now, Arthur no longer has the best seat in 
town! With a bold, new, brand identity that 
has created a standout difference in the 
marketplace, Bright Bus continues to go from 
strength to strength.

The new offering operates as a frequent service 
every 10 minutes from Waverley Bridge and 
will take in all of the main attractions the city 
has to offer such as The Castle, Dynamic Earth, 
the Scottish Parliament, the National Museum 
of Scotland and of course, who can forget, 
Greyfriars Bobby.

24-hour tickets for the hop on – hop off 
service are on offer at just £10 for Adults, £6 
for children (5-15 years old) and just £9 for 
concessions, while family tickets are available 
at just £29. Oh, and the under 5’s? They go free.

Our all year-round service offers a unique 
take on Edinburgh’s historic landmarks and 

sites and is available in 9 languages including 
German, French, Italian and Spanish. We told 
you, ‘thistle be good’!

Newly appointed Tour Operations Manager, 
Tony Kenmuir is excited to apply his experience 
and knowledge of working in the capital to 
Bright Bus Tours.

Tony Kenmuir, Tour Operations Manager for 
Bright Bus Tours, said: “I have previously been 
a Director and then Chairman of Central Taxis, 
the biggest taxi operator in Edinburgh, as 
Chairman of the Scottish Taxi Federation and 
as a committee member and Chairman of  
the Chartered Institute of Logistics and 
Transport.

“I’m very excited to be part of the launch and 
development of a new City Tour offering from 
First Bus under the Bright Bus brand. I’m 
looking forward to applying my knowledge of 

the city and working again with my contacts in 
the local business community to enhance the 
tourist experience in Edinburgh.

“We are proud to have a proposition that 
stands out from the crowd and has had an 
immediate impact in the market. We identified 
a gap in the market, to meet the demand of 
the ever-increasing tourism numbers to the 
capital and the city of Edinburgh has been so 
welcoming with new jobs created and many 
new partnerships struck, so we are excited to 
see what the future holds.”

When George Balfour, an Engineer, and Andrew 
Beatty, an Accountant, first established Balfour 
Beatty in Scotland in 1909, they aimed to create the 
essential infrastructure that underpins daily life.

Scotland has remained to be a location of 
strategic importance for the company as 
Balfour Beatty has operated in the country for 
over century, delivering major infrastructure 
projects such as the A9 Dualling and the Perth 
Futures Trust Phase 1. Just 15 miles away from 
the capital, Balfour Beatty’s very first contract 
award was to construct the Dunfermline and 
District Tramways in Dunfermline.

From the beginning, investment in and 
construction of infrastructure has been at 
the core of the Balfour Beatty business, with 
projects ranging from schools, university 
buildings, hospitals, railway stations, roads 
and bridges. Not only have Balfour Beatty 
successfully completed this broad range of 
projects in the city of Edinburgh, but more 
widely across the company’s geographically 
diversified business. Notable completed 
projects that Balfour Beatty has constructed 
in Edinburgh include vital roads infrastructure 
projects such as the A8 Gogar Underpass, 
Sighthill Bypass, M8 Extension to Hermiston 
Gait and Colinton Bypass. Coupled with various 
contracts in the aviation sector for Edinburgh 

Airport, Balfour Beatty has helped forge the 
development of the City of Edinburgh.

Connecting the public to the City of Edinburgh 
by building vital infrastructure has been a key 
focus for Balfour Beatty’s expert team, who 
have recently been reappointed to carry out the 
maintenance works on the historic Forth Bridge. 
Having carried out the initial refurbishment 
project some years ago, the company’s 
continued presence on the iconic structure is 
now in excess of 15 years.

The recent completion of the new Edinburgh 
Gateway Train and Tram Interchange at Gogar, 
underpinned by the successful refurbishment 
of Waverley Station is another example of the 
strong portfolio of nationally significant projects 

that Balfour Beatty have delivered. With such 
an impressive track record, Balfour Beatty are 
eagerly anticipating the imminent publication 
of the new Waverley Masterplan for Scotland’s 
second busiest train station.

Current projects onsite in and around the City 
include the Refurbishment of North Bridge, the 
replacement of A90 Burnshot Bridge, both on 
behalf of City of Edinburgh Council. Additionally, 
Balfour Beatty are currently working on two 
projects for the University of Edinburgh; the 
former Royal Infirmary into the Edinburgh 
Futures Institute and construction of the Institute 
of Regeneration and Repair at the BioQuarter.

Balfour Beatty’s presence at the BioQuarter, 
combined with a number of legacy 
infrastructure contracts including the 
maintenance and defect works at West Granton 
Road on behalf of National Grid in Granton, 
demonstrate the company’s commitment to 
long term City Development zones. By investing 
in placemaking to create new and vibrant 
communities, Balfour Beatty aim to go beyond 
the build. Creating a tailored Community Benefit 
strategy for each project during construction 
ensures that Balfour Beatty leave a lasting 
legacy for the communities in which they 
operate.

Engineering 110 Years of History
This year, Balfour Beatty celebrates its 110th birthday.



Copper – once wrapped in bulky sheathes of 
straw before being laid underground – will be 
replaced by hair-thin fibre optical cables which 
transfer data at the speed of light, running 
straight to people’s front doors.

The future-proof, reliable network is capable of 
delivering broadband speeds of up to 1Gbps – 
around 18.5 times faster than the UK’s current 
average, which recently topped 54Mbps.

Work in Edinburgh is well advanced, with more 
than 40,000 homes and business premises 
already able to connect to the full fibre network, 
building on the 98.5 per cent who can access 
superfast broadband services in the city.

It’s part of Openreach’s commitment to build 
full fibre to four million premises by the end of 
March 2021 – across the UK, the new network 
already reaches 1.5m premises.

Robert Thorburn, Openreach’s partnership 
director for Scotland, said: “Edinburgh is right 
at the forefront of the full fibre revolution. It 
was the first big city build we announced for 
Scotland, but we’re also building in parts of 
Greater Glasgow, and three towns in West 
Lothian – Bathgate, Broxburn and Whitburn, 
along with Kilmarnock in East Ayrshire – will 
be next.

“We can’t do this without a skilled workforce 
so this year we’re hiring another 220 engineers 
across Scotland, building on record-breaking 
recruitment last year. And we’ve invested 

£500,000 in our training centres in Livingston 
and Dundee so our new recruits are ready for a 
full fibre future, and we can upskill our existing 
engineers.

“Openreach is a fibre business. No-one is more 
ambitious when it comes to building Fibre to 
the Premises.”

On top of its large-scale commercial 
investments, Openreach is working closely with 
developers – such as Buccleuch Property at 
Shawfair in Edinburgh - to make sure that full 
fibre goes in with the bricks in new housing.

Openreach installs full fibre networks free of 
charge to all new housing developments of 30 
or more homes and has cut prices by more 
than three quarters for smaller sites, but around 
13 per cent of new sites in Scotland are still 
opting for older technology.

Robert Thorburn said: “Research from the 
London School of Economics shows that the 

standard of connectivity has a direct impact 
on house pricing, so building reliable, ultrafast 
connections in new developments is a no-
brainer.

“The full fibre network delivers more than 
speed,” he added. “It will provide a future proof, 
consistent and dependable broadband service 
that supports Scotland for decades to come.

“This matters – whether you need connectivity 
to plan smart services like car parking or 
refuse collection; are a householder wanting 
to use Internet of Things applications, like 
fridges that order your household basics for 
you; or are looking at public health services, 
from the physical monitoring of people in their 
own homes, reducing hospital admissions, to 
access to remote consultancy and e-clinics.”

People can check what broadband services are 
available to them at www.openreach.com
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A revolution in digital communication is 
coming – and Edinburgh is at the forefront.
It’s been the backbone of British communications since Alexander Graham Bell’s 
famous first words “Mr Watson, come here – I want to see you” - were spoken 
down the line back in 1876. But over the next few years, the copper-based 
telephony network will become obsolete.

  Robert Thorburn
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By Elaine Doherty 
City Manager for CityFibre 

Like traditional infrastructure, investment in 
digital – and, in particular, full fibre – drives the 
competitiveness, productivity and efficiency of 
those who use it.

A modern city-wide digital infrastructure, with full 
fibre at its core, not only presents opportunities 
to drive economic growth and investment in 
key industries and sectors but it’s also crucial 
in helping the Capital achieve its aspirations in 
becoming the data capital of Europe.

To help realise this vision, CityFibre is 
delivering a state-of-the-art full fibre network 
that has already connected many city areas 
and countless businesses and public sector 
organisations.

Full fibre is the key to introducing a new 
generation of services that catalyses innovation, 
creativity and drives economic and social 
development. The network not only provides a 

future-proofed platform to deliver innovative and 
more efficient services but street-by-street fibre 
advances Edinburgh’s own smart city initiatives.

Intelligent transportation systems in the 
Capital, high definition CCTV and connected 
infrastructure services are all possible using the 
full fibre network.

Residents, businesses and organisations 
across the country have long been demanding 
high speed connectivity and new policy and 
legislative promises from central government 
will lead to full fibre roll-outs gathering pace 
ahead of a new 2025 deadline.

Edinburgh has already secured its place at the 
forefront of this new digital revolution thanks 
to CityFibre. Edinburgh is Scotland’s largest 
Gigabit City and since full fibre became a reality 
it has enabled accelerated job creation, better 
skills development, businesses expansion and 
increased start-up growth – the tech sector 
alone has grown by more than 40% in the last 
five years.

The new opportunities available through full 
fibre will become integral to those living and 
working in the Capital to lead easier, more 
sustainable and innovative lives.

Over the coming years, the CityFibre network 
will span from the city centre to the suburbs, 
and not only does the full fibre expansion 
signal to the global investment community that 
Edinburgh is a truly modern and connected 
place to do business but it will accelerate the 
success of our home-grown talent, skills and 
business.

Realising Edinburgh’s digital ambitions  
with full fibre
The future success of Edinburgh’s economy relies on modern digital infrastructure.

According to the UK Government’s “Road 
to Zero” strategy published in July 2018, it 
is their ambition that 40% of vans are to be 
ultra-low emission by 2030, and almost every 
car and van in the UK is to be zero emission 
by 2050, with a “long-term” vision to make all 
HGVs zero emission. 
 
It seems likely that one of the tools which 
the Government will use to clear the path for 
these changes is to increase the rates of tax 
applying to conventionally fuelled company 
cars and vans. The latest HMRC statistics 
show that although the number of company 
cars has reduced by 10% compared to 
2008/09, the tax take has increased by 28%.

Part of the reason for this rise is down to the 
fact that company car tax rates are on the 
increase. For example, a ‘typical’ five-door 
hatchback diesel car will have a benefit-in-
kind increase of 24% (petrol 29%) between 
2017/18 and 2020/21.

On top of this, the switch from April 2020 of 
the test basis for determining CO2 emissions 

from the New European Driving Cycle 
(NEDC) test to the World Harmonised Light 
Vehicle Test Procedure (WLTP) is likely to 
further increase the amount of tax payable. 
Initial evidence provided by manufacturers 
suggests that over 50% of cars will see an 
apparent increase in CO2 emissions because 
of the switch from NEDC to WLTP of between 
10% and 20%. For motorists choosing a 
new car from April 2020, this could result 

in an increased tax liability, compared to an 
identical model chosen before this date.

Despite the short term increase in the 
benefit-in-kind rate for company car tax for 
sub-75g/km ultra-low emissions vehicles 
(ULEVs) and zero emissions cars, from 2020 
all electric vehicles will drop to a 2% rate and 
“Alternatively fuelled vehicles” (AFVs) are 
likely to be subject to a much more palatable 
tax regime in the future.

It is clear that electric cars need charging 
infrastructure and the Scottish Government 
has established the ChargePlace Scotland 
scheme through grant funding of Local 
Authorities and other organisations to install 
publicly available charge points across 
Scotland.

Company Car Tax - Emission Impossible 
as Electric Takes Charge
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We thank our Partners for their continued support of the Chamber.

STRATEGIC PARTNERS

ENTERPRISE PARTNERS

CHAMBER PARTNERS
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In August we celebrated in style as we took 
our annual summer party out of town to 
the stunning Carlowrie Castle. Stagecoach 
chauffeured our guests out to Kirkliston, where 
they were welcomed with fizz and a serious 
BBQ spread. Guests enjoyed ESPA treatments, 
Crafty Connoisseurs were on hand with a 
variety of craft spirits and everyone tried their 
hand at the highland game activities and Infra-
red Laser Clay Shooting around the grounds!

September didn’t slow down as we hosted 
dinners with two of Scotland’s key business 

leaders, Benny Higgins Strategic Adviser to the 
First Minister and Steve Dunlop CEO of Scottish 
Enterprise. We also had pleasure of hearing 
from Lesley Franklin, Principal of George 
Heriot’s School at our latest Inspiring Woman 
in Business Lunch. Delegates left inspired by 
Lesley’s passion for her role, young people 
and learning. Food and drink were abundant 
as always at the Chamber as members were 
wined and dined at the Scotch Malt Whiskey 
Society and Gusto, which saw great numbers 
attending both.

Our calendar definitely doesn’t slow down as 
we head into the winter months with a Behind 
the Scenes tour of the Openreach fibre training 
school, as well as an Inspiring Woman in 
Business Lunch with their Managing Director of 
Customer, Commercial and Propositions, Katie 
Milligan coming up. We’re heading for lunch at 
two of Edinburgh’s premier dining hotspots the 
Refinery and Fazenda. Along with a business 
breakfast update on the St James regeneration 
project, and an afternoon tea and gin tour at 
Pebbles Hydro. Don’t delay and get the dates in 
your diary!

It was another busy summer for the Chamber with a 
packed out events calendar. 
From a new member welcome, breakfast briefing, networking lunches, dinners, 
not forgetting a round of golf and a summer party! 



INSPIRING CONNECTIONS
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OCTOBER
Roundtable with Edinburgh College Thursday 3rd 08:30 / 10:30

Rising Stars Event Thursday 10th 17:30 / 19:30

Lunch at Refinery Thursday 16th 12:30 / 14:30

Inspiring Woman in Business with Katie Milligan of Openreach Thursday 17th 12:30 / 14:30

Early Start at Riddles Court Friday 18th 08:30 / 10:00

Roundtable with LinkedIn Tuesday 29th 08:30 / 10:00

Developing Edinburgh: St James Centre Thursday 31st 08:30 / 10:00

NOVEMBER
How to be a Trustee Wednesday 6th 09:30 / 11:00

Behind the Scenes Tour with Openreach Tuesday 12th 14:00 / 16:00

Lunch at Fazenda Wednesday 13th 12:30 / 14:30

Peebles Hydro Tri-Chamber event Thursday 14th 16:00 / 20:00

Masterclass - Mortgage Advice Bureau Thursday 21st 09:30 / 10:30

Inspiring Woman in Business with Claire Reid, Risk Assurance Partner at PwC Wednesday 27th 12:30 / 14:30

St Andrew’s Day Dinner at Crowne Plaza Wednesday 27th 17:30 / 19:30

DECEMBER
Developing Edinburgh: Edinburgh Airport Thursday 5th 08:30 / 10:00

Developing Edinburgh: LNER Wednesday 11th 08:30 / 10:00

Chamber Christmas Social Thursday 12th 16:30 / 19:30

Events
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EDINBURGH'S NEWCOMERS

Chris 
Hunter

Gary 
Montgomery

Alan Wilson
& Iain Mason
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Graham + Sibbald Chartered 
Surveyors and Property 
Consultants are pleased to 
welcome Chris Hunter to their 
Edinburgh Residential team as 
a Director. 
Chris brings with him a wealth of knowledge 
and expertise that will be of great benefit 
to the Edinburgh team and their respective 
clients. Chris will work alongside Residential 
Partner, Kevin Murchie who has over 30 years’ 
experience within the Edinburgh property 
market.

Assisting with the firm’s commitment to 
providing trusted and reliable property advice, 
Chris’ role will primarily involve undertaking 
a variety of surveys on a daily basis for 
the purpose of; Home Reports, Mortgage 
Valuations, EPC’s, Expert Witness Reports and 
more.

Chris joins fellow Residential Directors Graeme 
Boyd and Fergus Mair, collectively working 
to support the rest of the team and meet 
the qualities and deadlines that their clients 
demand.

SELECT welcomes two new 
senior staff
This summer saw two significant staff 
appointments at SELECT, the trade association 
for the electrical contracting industry in 
Scotland.

The first saw Alan Wilson officially appointed 
Managing Director at the 119-year-old 
association, which is based in Penicuik, 
Midlothian. 

He was succeeded as Head of Membership 
and Communications by experienced journalist 
Iain Mason, who had previously edited 
SELECT’s member magazine, CABLEtalk.

Alan said: “This is a great honour. I look forward 
to continuing our excellent work as we help our 
members run their businesses more effectively, 
safely and efficiently.”

Iain added: “I am delighted to be joining SELECT 
at such a pivotal time in its history as we strive 
to make the industry safer for everyone in 
Scotland.” 

SELECT is a key player in the ongoing 
campaign for regulation of the electrical 
industry, which would make it illegal for an 
unqualified worker to call themselves an 
electrician. 

New CEO for Agenor Technology
With over 20 years of Programme Delivery 
experience Gary Montgomery is now the CEO 
for Agenor Technology, following a 5 year 
period where he operated as COO. Agenor 
Technology are an award-winning Consulting 
Services organisation based in Edinburgh. 
Established in 2006 the company has a proven 
track record of successfully planning and 
delivering major IT and Business Programmes 
on behalf of our clients, provides expert 
consultants in Programme Delivery, Digital 
Services and Testing Services.

Gary said “I am delighted that Agenor 
Technology are now members of the Edinburgh 
Chamber. The benefits that the Chamber offers 
to members in terms of Networking, Events and 
Training are excellent, and the whole Agenor 
team are looking forward to getting involved 
with such activities in the near future. Alexia 
and her team have been fantastic in terms of 
onboarding us and making us feel welcome in 
the Chamber.”
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EXECUTIVE COACH TRAVEL 
GET TO THE CHRISTMAS PARTY WITH RENNIES!

For an informal chat about your festive travel needs,
call our team on 01383 518660 or email
rennies.enquiries@stagecoachbus.com

49 - 70 seat executive coaches
76 seat double deck coaches

rennies.co.uk Rennies Coaches

Our executive coaches have reclining leather 
seats, free wifi, CD/DVD players, an on board 
toilet and air conditioning
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Where next?

Edinburgh     Isle of Man 
Up to 6 flights per week 

Taking off from 30 March  2020

or via your business travel provider

Edinburgh     Isle of Man 
Edinburgh     Isle of Man 
Edinburgh     Isle of Man 
Edinburgh     Isle of Man 
Edinburgh     Isle of Man 

BOOK TODAY AT LOGANAIR.CO.UK


