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full fibre super league

Developing the young 
workforce – Helping 
talent flourish

Scottish trade mission 
to Germany
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Welcome to the August/September 
edition of Business Comment magazine.
In this issue, we look at something which 
is of shared and vital importance for all 
businesses, large and small – the thorny 
problem of attracting, training, developing 
and retaining skilled and talented people 
who can help our businesses grow.
It has been a problem that has exercised 
the minds of business leaders for years, but 
which has been brought into even sharper 
relief as Brexit looms larger. The Mercer 
Workforce Monitor published in March this 
year clearly illustrated the potential scale 
of the problem, with jobs and vacancies 
increasing and fewer people looking for 
work:
“Companies are already starting to feel the 
pain of not being able to recruit and retain. 
Previously, organisations assumed they 
could access talent to match their plans, 
whether by tapping the foreign labour pool, 
targeting graduates, outsourcing or taking 
significant portions of their business online. 
But the workforce and population trends 
we’re seeing now suggest that organisations 
can’t proceed on the same faith. The workers 
may simply not be there.”
So it is good to know that strategies are 
in place to help businesses face into this. 
Developing the Young Workforce is a key 
part of the Scottish Governments strategy 

to help our young people get into work, and 
we are deeply involved in the delivery of this 
vital programme in the Edinburgh city region. 
Apprenticeships are vital to this, and the 
programme continues to develop apace, and 
in our Special Report feature a number of 
experts articulate progress to date.
One of our largest employers, Standard Life 
Aberdeen, detail the significant efforts they 
make to ensure that they recruit, develop 
and retain bright young talents in balancing 
the demographic profile of their workforce.
Elsewhere in the magazine, as ever, we hear 
about the innovative and inspirational work 
being carried out by our members day in 
and day out as they go about their business, 
creating wealth and opportunity in our city.
Enjoy the magazine.

Talent, Skills and the Future Workforce

Liz McAreavey
Chief Executive, 
Edinburgh Chamber 
of Commerce
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Businesses across Edinburgh are set to gain 
another transformational gigabit boost following 
news that the city has been selected as one 
of the first communities in the UK to benefit 
from Gigabit-capable full fibre broadband under 
the new Vodafone and CityFibre Fibre-to-the-
Premises (FTTP) programme.

Having enjoyed Gigabit City status since 2015, 
Edinburgh already boasts 150km gold standard 
full fibre infrastructure, which is dramatically 
accelerating the digital capabilities of businesses, 
local council, schools, libraries and community 
centres by delivering ultra-fast, high capacity 
internet connectivity. Now, with £100 million 
fresh investment from CityFibre, this network is 
set to extend city wide, bringing next-generation 
infrastructure within reach of even more 
businesses, as well as residents for the first time.

With the full support of The City of Edinburgh 
Council, work on installing a new full fibre 
infrastructure will begin later this year. CityFibre 
will use modern build techniques to deploy the 
network quickly, while minimising disruption to 
residents. Once completed, nearly every home and 
business in Edinburgh will have full fibre access.

By using fibre optic cables for every stage of the 
connection from the customer’s business or home 
to the internet, users will be offered a significantly 
superior and more reliable broadband service, 
capable of Gigabit speeds (1,000 Mbps).

Edinburgh’s business community stands to 
benefit enormously from this roll out. As well 
as improving business at home, this roll-
out will also help companies become more 
efficient, adopt the latest technologies, and take 
their products or services to an international 
audience. Full fibre has an immediate impact 
on productivity, efficiency and bottom line 
while unlocking new opportunities and future 
proofing businesses for tomorrow.

According to research by economic 
consultancy, Regeneris, access to gigabit-
speed full fibre connectivity could unlock 
£187m in business productivity and innovation 
in Edinburgh over a period of 15 years. A further 
£74m could be driven from new business 
start-ups, with enhanced connectivity making 
it easier and less expensive to set up base and 
run efficiently. Edinburgh has already been 
lauded for its high start-up rate – and its full 

fibre offering can only add to this proposition.

Vodafone UK Chief Executive, Nick Jeffery, said: 
“I’m delighted to welcome everyone living in 
Edinburgh to the full fibre club, with a broadband 
service like no other. After five months we are 
well on track with the joint Gigafast broadband 
programme that will help position the UK as a 
world leading digital centre.”

Greg Mesch, Chief Executive at CityFibre, 
said: “Edinburgh will be among the first 
cities in the UK to benefit from this game-
changing infrastructure programme, which 
will have a transformative impact on homes 
and businesses alike. We’re moving closer to 
our vision of a Gigabit Britain, where digital 
inadequacy is a thing of the past and full fibre 
connectivity is the norm. For the businesses 
and residents of Edinburgh, the future is now.”

If you’re interested in a full fibre business 
connection, register your interest and one of our 
partners will be in touch: cityfibre.com/connect

To keep up to date with the Gigabit City roll out 
in Edinburgh, visit: cityfibre.com/Edinburgh 
or follow @GigabitEdin.

CityFibre to invest £100 million in full fibre infrastructure for Edinburgh in 
partnership with Vodafone.

Edinburgh set to join the 
UK’s full fibre super league
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The First Bus Apprenticeship Programme 
was launched in May 2017 and since then the 
programme has provided the business with 
a renewed focus; ensuring it has a national 
standard for apprenticeships across the UK.

The business has strategically focussed on 
recruiting engineering apprentices to start, 
with an aim to focus on other areas within the 
business over the coming years.

First Bus has been working with technical 
experts, providers and group resourcing to 
help improve the timelines, offer and delivery 
of the new engineering standard for new 
recruits coming into the business. There are 
116 engineering apprentices currently on the 
programme across the UK, with 48 new recruits 
joining the business in Autumn 2018.

First Scotland East has two female apprentices, 
who are bucking the trend within a traditionally 
male-dominated discipline, and are determined 
to succeed at their depots.

Rachel Tully is 19 years old and is based out of 
Scotland East’s Larbert depot. Rachel has been 
with First Scotland East for 18 months and is 
currently in year two of her apprenticeship.

She said: “I’ve grown up around garages 
and vehicles with a number of tradesman 

in my family, so when I considered the 
apprenticeship, I just felt it would be an 
interesting job to get into. It is good working 
for First Bus because you get a lot of different 
opportunities over the course of your training 
and learning.

“I have had the opportunity to experience 
visiting other depots in England to see how they 
operate and how things work there and I was 
recently at one of our depots in Essex.

“I have been in the business for just over 18 
months now, so I am starting to get more 
responsibility to do bigger jobs on my own, 
so hopefully I can continue to progress. No 
day is ever the same and I love the way that 
everybody mucks in when it is needed and pulls 
together as a team.

“Being a female in a male-dominated discipline 
such as Engineering doesn’t really bother me 
as I have been around garages and mechanics 
all of my life, but there is no problem in the 
workshop at all and I am treated as a vital part 
of the Larbert team.”

Katie Hannam from Alloa, is based out of 
First Scotland East’s Bannockburn depot. At 
23-year-old, she is one of the most experienced 
apprenticeship’s in the company as she is 
nearing the end of her four-year programme.

Katie said: “Growing up I was always very 
hands on in tasks and so I always knew from 
an early age that I wanted to do a manual job. 
I considered college to become an electrician 
and when I saw the apprenticeship at First 
Bus, I knew I just had to go for it and do my 
best. The setting was a bit daunting when I first 
arrived here because most of our depots are 
huge facilities and especially because I was 
the only girl at the time, but I am treated no 
different and just seen as one of the team.

“The working environment is great and I am 
surrounded by a supportive team. I love my 
job and am proud of what I do. My role is an 
apprentice auto electrician and I love that the 
daily tasks are so varied; I can do anything 
from smaller jobs on vehicle inspections right 
through to larger projects related to vehicle 
damage or electrical faults.

“It is a very challenging, but rewarding job 
and with the apprenticeship I have been able 
to learn as I earn so it has been a brilliant 
move for me and I am now looking forward to 
completing the journey and my apprenticeship.”

For more information on apprenticeships 
within First Group, click here: 
uk.firstgroupcareers.com/skillsets/
apprentices

First Bus has made a commitment to support the UK Government’s 2020 vision to 
help increase the quality and quantity of apprenticeships within the bus industry 
and is urging other operators to do the same.

First bus highlights importance of 
apprentices for future of the industry

“I have been able to learn as I earn so it has been a brilliant 
move for me and I am now looking forward to completing 
the journey and my apprenticeship.” Katie Hannam

Katie Hannam, Bannockburn Depot Apprentice Rachel Tully, Larbert Depot Apprentice (L to R): First Scotland apprentices Katie Hannam, 
Rachel Tully and Erin Hind
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Development of skills begins at school with 
North British, and the distillery is entering into 
the third year of its STEM (Science, Technology, 
Engineering and Maths) programme with 
Tynecastle High School for the 2018/19 
academic year. S1 pupils are challenged to 
take on a project which is topical for the whisky 
industry, while Higher Chemistry students are 
provided with the opportunity to carry out the 
project that forms part of their final grade on-
site in the distillery laboratories.

The distillery is a fast-paced production 
environment perfect for student and graduate 
engineers to gain a variety of experience in a 
number of fields you’d be hard-pressed to find 

elsewhere, in one place, from petrochemical to 
food engineering and beyond.

As part of an annual programme, the 
distillery welcomes a final year student for 
work experience, receiving the six-month 
MacPhail Scholarship (named in honour of 
former chairman John Alexander MacPhail 
an influential figure in Scotch Whisky history). 
The student will embark on specific projects 
in different business areas, such as improving 
the efficiency of the process or reducing 
the environmental impact of production at 
the distillery, and on past occasions these 
placements have led to full-time employment at 
the company.

Professional development is a cornerstone of 
employment at North British; previous graduate 
engineers have been sponsored through the three-
year Institute of Brewing and Distilling Diploma 
and those pursuing a career within HR have the 
opportunity to embark on their CIPD certificates, 
supported by North British. The company has 
also recently welcomed its first two female 
operators at the warehouse site at Muirhall and 
in the Distillery, with the latter a former chemist 
who previously worked in the laboratory, bringing 
specialist expertise to the role.

At North British Distillery, a culture of support 
and opportunity enables those who work there 
to thrive in their chosen field.

The North British Distillery:  
A career like no other 

“Development of skills begins at school with North British, 
and the distillery is entering into the third year of its STEM 
(Science, Technology, Engineering and Maths) programme with 
Tynecastle High School for the 2018/19 academic year.”

North British Distillery, one of Scotland’s largest Scotch Grain Whisky producers, 
has been operating in the nation’s capital for over 130 years with a history steeped 
in tradition. The distillery has evolved with the modern Scotch Whisky industry and 
aims to collectively nurture individual talents and provide quality employment.

CHAMBER NEWS



In July, students 
from Queen Margaret 
University (QMU) put their 
creative talents in the 
spotlight as part of the 
University’s annual Film & 
Media Degree Show.
The showcase event, which was staged at 
Edinburgh’s Filmhouse, presented work from 
QMU’s second and fourth year Film and 
Media students, including a wonderfully varied 
selection of short dramas and documentaries.

Twelve short films made by QMU’s Film and 
Media students made it into this year’s line-up, 
covering a diverse range of subjects and genres. 
Dramas included an elderly man’s attempt to 
attend a football match after years of illness, an 
enthusiastic runner who tries to fight through 
constant obstacles that come his way, and a 
story of inspiring actors and emergency love! 
There was also a moving tribute screening to 
the young QMU graduate, Billy Dowling-Reid, 
who sadly passed away this year (1986-2018).

All of the films competed for best film and the 
audience choice award. Students from previous 
years have gone on to win Scottish BAFTAs 
and awards at major festivals, so the standard 
at QMU’s films showcases can be very high.

Dr Richard Butt, Deputy Principal of Queen 
Margaret University, said: “We were delighted 

to showcase our students’ creative talents at 
the Edinburgh Filmhouse once again. Our Film 
and Media Degree Show is a highlight in the 
University’s calendar. It provides a platform 
for us to celebrate our students’ creativity, 
and enables the students to premiere the 
films they have directed in Scotland’s leading 
independent cinema.

“It is highly rewarding for students to 
experience the audience’s response to their 
creative work, the culmination of a filmmaking 
process that begins with the conception of 
an original idea and ends with screening the 

realisation of that idea to an audience of family, 
friends and film lovers.”

“Many of the films showcased had been 
generously supported through QMU’s ‘Become 
a Producer Initiative’. Donations from the 
University’s friends and graduates provides 
production expenses for QMU’s talented 
student filmmakers. This helps the students 
with their film production by providing much 
needed funds for costumes, transport to 
locations and equipment hire.”

You can find out more about QMU’s public 
events at www.qmu.ac.uk
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Student talent in the spotlight at Edinburgh’s Filmhouse

NEW MEMBERS

AppleTree

Bluestream Research and Development

Bracey’s Accountants (Edinburgh) 

Limited

Brightwater Services Ltd

Dentsu Aegis Network

Fresh Start Scotland

G1 Group

HIJOBS

Hillcrest Housing Association

Hudson Global Resources Ltd

J.P. Morgan

JT Plumbing Services

Lasting Impact

Leven Car Company

Richard Slipper Planning Consultancy Ltd

Robertson Eadie

Ronald McDonald House Charities

Scottish Council of Independent 

Schools

Select

Spina Bifida Hydrocephalus Scotland

Struan Baird SEO

Waverley Care
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Andrew Mitchell
Area Business Development 
Manager

Edinburgh Fleet Audi is an established brand 
within the Edinburgh Business Community. But 
like many, we need to continually network and 
raise our profile, and so it was really important 
to find ‘partners’ who could enable this.

We have had the honour of being a member of 
the Edinburgh Chamber of Commerce for over 
five years, and have used our membership to 
promote our brand and highlight our product 
launches to members. Our ethos as a business 
is to engage with people, raise awareness 
and support the ever changing business 
requirements of current and future clients. 
There is no better platform to do this than 
through the Edinburgh Chamber – engaging 
both directly with the Chamber team, and with 
their over 1,000 members.

Edinburgh Chamber offers a variety of 
events and training courses, which benefit 
us by providing a platform where we can 
network, share ideas and develop business 
opportunities. We have attended events with 
Edinburgh’s business leaders which has 
included dinner with Alex Cruz CEO of British 
Airways, breakfast with Ann Budge, Owner, 
CEO and Chairwoman of Heart of Midlothian 
FC, and Alex Hynes MD of ScotRail Alliance to 
name but a few! Attending these events and 
meeting new connections is so advantageous 
for us. Appreciating and understanding their 
industry helps us to build stronger connections 
within the Chamber network and beyond.

Audi has been operating in Edinburgh for over 
twenty years and are part of the immense 
Group called Lookers, who are a FTSE 100 
company. Our Lookers Audi Brand have 
showrooms throughout Central Scotland: 
Edinburgh, Glasgow, Stirling, Hamilton and 
Ayr supporting and supplying all business and 
personal requirements.

As a business we are fortunate to have supply 
relationships across a varied spectrum of 
customers, located throughout the UK, enabling 
our clients, no matter their fleet size, the 
backing and comfort of our brand expectations 
with a personal and professional experience.

The main advantage of using your local Audi 
contact is that a member of the fleet team will be 
available during business hours to advise on the 
progress of your order and can assist once you 
have taken delivery of your vehicle. Businesses 
financing through Audi Finance for contract hire 
will have vehicle support 24 hours a day, 365 
days of the year through “Audi Driverline”.

From the 1st September 2018, vehicle 
emissions throughout the European Union will 
be measured using the Worldwide Harmonised 
Light Vehicle Test Procedure (WLTP). This 
will result in more realistic testing conditions 
and Co2 measurement as it is based on real 
driving data that better matches actual on road 
performance. Businesses will be all too aware 
of their Benefit In Kind (BIK) Tax which is based 
on Co2 emissions. This impacts your business 

as it is another tax which needs to be paid, 
which is why businesses are looking at vehicles 
with lower emissions and a lower BIK.

Audi are developing and adding to their existing low 
emission vehicles. Audi currently have two hybrid 
vehicles (running on both petrol and electric) in 
models of the A3 Etron and the Q7 Etron. Audi’s first 
all-electric vehicle the Audi Q8 will be available at 
the start of 2019 and it is expected to have a driving 
range of 249 miles. The Q8 is the first full electric 
vehicle of many which will help Audi reach its target 
of 800,000 electric vehicles by 2025.

Demand for hybrid and electric vehicles 
will be dictated by electric vehicle charging 
infrastructure and its accessibility throughout 
the city. Lookers will work with Edinburgh 
Chamber regarding these infrastructure 
improvements and ensure that our customer 
needs and the needs of the local community 
are included when the council implement the 
£1.1 billion of investment through the City Deal.

Moving forward Lookers Audi will continue to work 
with and develop our relationship with Edinburgh 
Chamber and our local business community.

Edinburgh Audi (Lookers) working with 
Edinburgh Chamber and Business

“Edinburgh Chamber offers a variety of events and 
training courses, which benefit us by providing a 
platform where we can network, share ideas and 
develop business opportunities.”

Andrew Mitchell
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Apartment living is more on trend 
than ever before for the modern 
business and leisure traveller. 
Adagio is the European market 
leader in aparthotels – serviced 
apartment living is our business, 
our passion and our expertise. 

Combining the autonomy 
of apartment living with the 
hospitality of hotel life, Adagio 
offers flexibility; independence; 
hotel-like services such as 24 
hour reception, free wifi and 
housekeeping; kitchen, living and 
sleeping spaces; inclusive breakfast 
options; contemporary design; 

convenience and comfort central 
locations in the heart of the city; 
and attractive tiered pricing from 
fourth night onwards – the longer 
you stay the less you pay. Adagio is 
the true apartment living brand for 
business travellers.

A new look property from top 
to bottom, Aparthotel Adagio 
Edinburgh Royal Mile is the first 
aparthotel worldwide to feature 
the new look apartments – a 
lighter, brighter and altogether 
more dynamic living space. The 
Edinburgh property is also the 
first Adagio to feature the new 

concept public space – bold, 
creative and as welcoming as the 
city itself. Created to be an open 
space where guests can meet, 
share and collaborate, the living 
space is welcoming, comfortable 
and stylish. The design has taken 
its inspiration from the stunning 
architecture and nature that 
make up the famous Edinburgh 
landscape.

Located on the world-famous Royal 
Mile, moments from Edinburgh 
Waverley train station, the Adagio 
is perfectly located for business 
and leisure in Edinburgh.

APARTHOTEL ADAGIO EDINBURGH ROYAL MILE ****
A temporary second home – apartment living for the business traveller

Starting Price

Apartments: 
146 apartments
Address: 231 Canongate, 
Edinburgh, EH8 8BJ
Tel: 0131 322 8299
Email: 
h9289@adagio-city.com

£65

BLUE SKY 
THINKING

From £32 per person - Day Delegate Package
From £159 per person - 24 Hour Residential Package

0131 333 1845 
or email: conferenceandevents@dalmahoyhotelandcountryclub.co.uk

Your package will include:

• Main meeting room hire
• Three themed breaks
• Unlimited tea and coffee
• Restaurant buffet or working deli lunch
• LCD/projector or TV
• Complimentary Wi-Fi

Residential package includes 
all listed on the left plus:

• Overnight accommodation
• Full Scottish breakfast
• 3 course dinner

Dalmahoy offers meetings and events 
that are altogether unique. 

For more information please call 

Impressively situated in 1,000 acres of parkland with 300 years of 
history,  the four-star Dalmahoy Hotel & Country Club baronial manor 
house offers a country retreat and city break venue all in one, just 20 
minutes from Edinburgh’s city centre and 10 minutes from Edinburgh 
Airport.  

Within the hotel, we have 215 bedrooms and suites, 11 contemporary 
meeting and events spaces, two restaurants and bars offering fine 
and casual dining plus complimentary parking for 300. The historic 
resort also features two 18-hole golf courses, one of which is a 
Championship course, plus a further Pitch and Putt golf course and 
driving range with expert tuition available. Our Country Club features 
an indoor swimming pool, sauna, steam room and a fully equipped 
fitness centre.

300 years of history, just 
7 miles from city centre
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The correct formula for your business
AUDIT & ACCOUNTING • TAXATION • CORPORATE FINANCE • PAYROLL & EMPLOYMENT TAXES

CONSULTING • OUTSOURCING • GLOBAL MOBILITY  • WEALTH MANAGEMENT

t: +44 (0)131 357 6666  •  e: edinburgh@aab.uk  •  www.aab.uk
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Whatever your intention, fully understanding 
the value of the business in question is an 
important and useful exercise, allowing you to 
make the right decisions.

When considering the value of a business 
the first thought of any Valuer should be 
to consider the legal contracts which exist 

between the owners of a business be that, 
Company Articles of Association, Shareholders 
Agreement or any other formal agreements. 
These legal contracts can be complex, however 
a full understanding of any requirements or 
conditions set out in these documents is 
essential to arriving at an appropriate value.

In relation to the valuation of private businesses 
there are three principal methodologies; 
Dividend Yield valuation which is often used to 
value minority shareholdings. For interests in 
small unquoted businesses, where payment of 
dividends has been inconsistent in the past and 
cannot be assumed with any certainty in the 
future, a dividend-based valuation would not 
be appropriate. A Net Asset Valuation which is 
more applicable to investment companies than 
ongoing trading companies.

However, net assets can be used as a useful 
cross check to an earnings based approach for 
trading businesses where the relevant owner is 
such that the owner could affect the winding up 
of the company. The most common approach 
for valuing a profitable trading business is 
an earnings basis which uses the future 
maintainable earnings of the business, to which 
an appropriate capitalisation factor (i.e. Price 
Earnings ratio (“P/E ratio”) or EBITDA multiple) 
is applied to determine the value.

At AAB we have a dedicated team of experts 
who can prepare valuations for companies, 
partnerships and sole traders. We understand 
that each business is unique and because of 
this they each require a bespoke valuation 
service, tailored to their requirements. To deliver 
this, we combine our specialist valuation skills 
with our commercial and market knowledge 
gained on the back of advising numerous 
clients on the sale of their businesses. The right 
blend of sector experience and professional 
judgement makes a difference to what can be a 
controversial and complex subject.

Whether you are looking to create, unlock or 
understand the value of your business – our 
team are here to help.

Understanding the value of your business
There are many reasons for valuing private business whether you are considering 
investing, selling, transferring an interest in a business, setting up a tax efficient 
employee ownership scheme or looking to resolve a dispute.

Gordon Steele,
Anderson Anderson & Brown LLP, Chartered Accountants & Business Advisors
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Scotland has fought off stiff competition 
from around the globe to play host to the next 
TEDSummit. The prestigious summit, part of 
the TED network, which has previously been 
held in Canada will take place at the Edinburgh 
International Conference Centre from 21 to 
25 July 2019, bringing together up to 1,300 
members of the international TED community.

The bid to bring the event to Edinburgh was 
led by the EICC, VisitScotland Business 
Events, Convention Edinburgh, and Scottish 
Enterprise, backed by support from the Scottish 
Government, the Lord Provost of Edinburgh, 
the University of Edinburgh, Edinburgh Napier 
University, Social Bite, Festivals Edinburgh, 
Edinburgh Science Festival and the Scottish 
Council for Voluntary Organisations. All worked 
together to show why the capital is the ideal 
place to host this gathering of world-leading 
thinkers.

TED is a non-profit organisation devoted to 
identifying, and then spreading, relevant and 
potentially impactful ideas. It began in 1984 
with a conference converging technology, 
entertainment and design and over time 
the organisation has expanded its topics 
from science to business to global issues. 
TEDSummit gathers the most engaged 
members of the global TED community 
for community brainstorms, discussions, 
performances, workshops, outdoor activities 
and an eclectic program of mainstage talks – in 
beautiful surroundings.

Edinburgh already has a wealth of knowledge 
in hosting and delivering world-class business 
events as well as being a centre for leading 
thinkers and innovators. The EICC previously 
hosted TEDGlobal from 2010-2012 and its 
believed the benefits of hosting this ‘trophy’ 
event next year will go beyond tourism, 
positioning Edinburgh and Scotland on the 
world stage.

“For a big multi-day TED event we need a very 
specific type of location”, says Bruno Giussani, 
the Global Curator of TED and coordinator of 
TEDSummit, who knows Edinburgh well for 
having curated the previous TEDGlobal events.

“It isn’t sufficient to just have a beautiful and 
strong theatre infrastructure – which the EICC 
provides. We look at the cultural atmosphere 
of the place, and at all the spaces that we will 
use – including hotels, restaurants, events 
and celebration venues and exhibition spaces 
– as creating a sort of virtual campus that 
our attendees will be able to experience over 
several days, moving from one venue to the 
other by foot, engaging with and immersing 
themselves in the city”. Edinburgh, he added, 
“offers this atmosphere in spades, and we look 
forward to bringing the TED community to 
town.”

First Minister Nicola Sturgeon said: “With our 
history, culture and wealth of experience of 
hosting world leading festivals, Edinburgh is the 
ideal location for TedSummit 2019.

“This international event will be an opportunity 
to show off Scotland as a home of innovation 
and of creativity and to build on our reputation 
as a place to visit, to live and to develop new 
ideas.”

Malcolm Roughead, Chief of Executive of 
VisitScotland commented: “Scotland is known 
throughout the world as a country with a 
warm welcome, which millions of visitors 
experience and enjoy every year. We’re a nation 
of pioneers, and a home to ground-breaking 
scientists, philosophers, engineers and 
architects for a number of years. Scotland’s 
innovative past, present and future continue 
to inspire and influence audiences across the 
globe, so it seems fitting that we’ll be hosting 
such a prestigious event as the TEDSummit in 
Edinburgh next year.”

Marshall Dallas, Chief Executive, EICC said: 
“TEDSummit brings some of world’s greatest 
thinkers and change-makers together once 
every three years to discuss emerging trends 
and to share their thoughts and dreams about 
building a better future for people in every 
corner of the earth. We are beyond excited to 
welcome TED to our venue, city and country 
in 2019. It is hard to think of any one event 
anywhere on the international scene that 
captures our own vision statement any better, 
to create an environment to inspire ideas that 
change the world.”

Global TED summit picks Scotland as 
2019 destination

Left to right are Neil Brownlee of VisitScotland, Marshall Dallas of the EICC and Amanda Ferguson of Marketing Edinburgh (by Stewart Attwood)
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Name: Tanya Salitura
Business name:  Edinburgh Chihuahua Cafe
Start up date: 30/11/17
Website: www.edinburghchihuahuacafe.co.uk

Tell us a bit about your business?
We are Scotland’s First Dog Cafe and the 
World’s First Chihuahua Cafe. Our interactive 
animal experience focuses on spreading the 
love of dogs and we invite guests to come and 
hang out with our eight resident Chihuahuas. 
The dogs are free roaming to pet, cuddle and 
play with whilst enjoying premium coffee, 
loose leaf teas and decadent cakes.

What makes your company unique?
There is no other Animal Cafe in the world 
focused solely on Chihuahuas as a breed 
so this really is something you will not find 
anywhere else. We are also very open in our 
communication style and our social media 
shows just as much about our home life as 
it does the Cafe, customers love watching 
live streams of ‘bath time’ or the girls playing 
at the beach on their day off. Our customers 
are part of the family and enjoy getting to 
know the dogs on a personal level.

What motivated you to set up in business?
I saw an opportunity to be a pioneer for a 
new movement of Dog Cafes and there is 
so rarely a completely new idea in business 
I had to go for it. Dogs have always been an 
absolute passion and this really is very much 
about creating something rewarding for me 
and our customers. I wanted that elusive 
work life balance as well as a business.

How many staff do you manage?
I have a team of five and myself. The staff 
are all part of the dogs family and enjoy 
having them for sleepovers when I am away!

How long have you been trading?
We have been trading for seven months 
but there was a year before this training 
puppies, market testing and raising brand 
awareness.

What do you like most about running your 
own company?
When working for an employer, you are 
never fully in control of every aspect of 
the business and don’t always have the 

opportunity to do things completely your 
way. Seeing the success of your own 
business is a rush that never gets old.

What has been your greatest business 
success to date?
Our opening week was definitely a pinnacle 
moment. We got a TV feature on the 
Evening News, were on the front page 
of Newspapers, and had guests queuing 
round the street to come in and meet us 
on our opening weekend. We have also 
had reviews stating the Cafe is “better than 
Disney” and “Heaven” and that’s pretty 
special to know we have touched people 
so deeply.

What has been the hardest 
part of setting up your own 
business?
Everyone says it but you 
really do never have a 
moment where you are 
off the clock! There’s no 
one else who knows 
your business so there 
is a different weight 
on your shoulders 
compared to being 
employed. It’s worth 
it but you have to be 
ready for that full 
commitment.

In terms of 
business 
achievements, 
where do you 
want to be within 
the next 5 years?
I would love to 
make our mark 
as a key tourist 
attraction to visit 
in Edinburgh. We 
want to be up there 
on the tick list with 
the Castle, Camera 
Obscura and The 
Dungeons.

What advice would you give to someone 
thinking of starting up their own company?
Know your business before you open it. 
Listen and gain advice from everywhere you 
can but don’t bend your vision too much as 
this is what makes it yours. Be confident 
and proud of what you are creating as you 
really have to be the first believer.

Tanya 
Salitura
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PRINT TUTORIAL COURSES

Whether you are new to print or a seasoned professional who 
wants to brush-up on their knowledge, this tutorial will provide 
you with the skill, techniques and understanding to simplify the 
printing process and increase your awareness when buying print.

Allander are offering Business Comment readers this training at 
NO COST. To take advantage of this offer & book your time 
email gary@allander.com, quoting ref BCMAG.

• PRINTING PROCESSES

• PRE-PRESS

• PRESSES AND BINDERY

• DISTRIBUTIONS

• DIGITAL AND LARGE 
FORMAT

• TOUR TIME AROUND 
PRODUCTION

 

www.allander.com
t: 0131 270 6000

WHY CHOOSE FINTEC RECRUIT?
We understand the frustrations companies feel when engaged in the recruitment process. Finding candidates with the right skillset can be challenging, 
especially if your reach is limited and you’re operating to tight deadlines. Our expertise and independence allows us to tailor our services around your strategic 
aims, with help in cost planning and cashflow. Uniquely within our industry we offer packages designed to help with your recruitment selection. We specialise in 
Technology, Engineering, Finance, Fintech and Executive search.

For further information on our recruitment options and services please email: 
info@fintecrecruit .co.uk
Tel  +44 (0) 131 623 5929 
or   +44 (0) 7557 446757

w w w . f i n t e c r e c r u i t . c o . u k

3  Organisations might be finding it difficult to find people with the right 
skill levels for technical roles -  that’s where we come in to help internal 
managers and HR teams.

3  You may not have a such a wide reach in terms of access to candidates who 
may be interested in making a career move, or know how best to source 
candidates who are actively seeking and be GDPR compliant.

3  We advertise vacancies widely across multiple job sites, with no cost to an 
employer,  only paying us when the right candidate is placed.

3  Managers may feel a bit anxious using a recruitment business -  we have 
total flexible payment options and can design and give advice on the best 
options and approach for the type of vacancy/ies.

3  Companies may need some assistance to streamline and save time in their 
recruitment screening, (volume recruitment) or where its challenging if Hiring 
Managers are based in different geographical locations.  You can benefit by 
using pre-recorded video tools that we organise and set up for clients. 

3  We work closely with clients, its about understanding their business and 
building a trusting and honest relationship.

3  FINTEC can work with companies through the full cycle of recruitment in 
suggesting the best approach whether that’s a single vacancy or volume 
recruitment for short term projects or for permanent placements.

3  We can assist companies with salary surveys, benchmarking  
and skills assessments.

BC ADVERTORIAL
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Now that we’ve all managed to survive GDPR, 
I guess we know a whole lot more about what 
we are supposed to do with the data we hold 
on our customers, prospects, and basically 
anyone we’ve ever met.

You will have gone through your systems and 
tightened up procedures about whose data 
we’re keeping and for how long.

But let me ask you this: you’ve gone through 
your CRM, customer spreadsheets, accounting 
software, and maybe the odd industry specific 
system you’ve got lurking around…did you 
consider all those “other” systems? (not to 
mention the dusty boxes in the attic)

What other systems?
Here’s where I started to scare myself. I thought 
about my emails and the files on my local PC. 
I even thought about the filesharing system 
we’ve got and the internal messaging system 
we use.

And I felt safe and sorted. We’d 
thought about these things.
Saying that, there were other systems, when 
discussing this issue with some colleagues 
things that need considering. My Outlook 
Contacts and iPhone contacts, I panicked 
thinking there might be some data hiding there! 
Then I started thinking about all those times 
I’ve read emails on my phone…could there 
be personal data hiding in my backups or my 
iCloud account?

I even scared myself to the point that I checked 
my car contacts to make sure I wasn’t sharing 
anything I didn’t want to share and worried for 
a few short minutes about any hire cars I may 
have connected to via Bluetooth. (Don’t worry, I 
got it all sorted.)

And backups…oh the backups!

What if I missed these in my 
GDPR prep?
Once you’ve got over the initial panic, the 
important thing is to take action.

Find out which systems your 
team are using:
Which of these are hosted and which are 
stored locally? How many people have access 
to them? What data is stored in them? To 
understand where you hold data Its crucial that 
you do a systems audit.

Are they all using the same ones? If they aren’t, 
which systems can you get rid of? Just think of 
the time you are losing with people having to 
copy from one system to another.

Make sure these systems meet 
your security requirements:
Is the data held in the EU? What about the 
backups? Do your data retention policies 
cover all of these periphery systems or just the 
central ones?

Now get the procedures in place:
Work with your team to ensure that everyone 
knows how and when these systems should be 
used. Think about who should have access and 
how long the data should be held in them.

You will also want to put procedures in place 
to stop any new systems being added into 
rotation without undergoing some of these 
same rigorous checks.

GDPR has changed everything…
hasn’t it?
In reality, especially for most small businesses, 
everything has changed. GDPR has caused 
a few weeks of grief for everyone, no doubts 
there. My question is: are there any out there 
that won’t see an impact on their day-to-day 

way of doing business?

I guess there are some businesses that don’t 
send out marketing and didn’t really need any 
of that “old” data that they had lying around. 
GDPR gave them a reason to tighten up their 
processes, but otherwise didn’t change a great 
deal.

Other businesses (those who sent out regular 
mailshots, bought and sold data, had additional 
obligations, etc.) will have been forever 
changed by the introduction of these new 
regulations. The way they operate on a day-to-
day basis will have changed forever.

The big thing GDPR has done, for all 
businesses, is to make us all stop and think 
about where we are holding our data and why.

In some cases, this has been an easy question 
to answer. In others, the answer is more 
complex and needs a serious investment of 
resources to answer.

In still more cases (and I think a lot of people 
will find this an ongoing battle), business will be 
uncovering data that they didn’t know they had. 
They will be sorting it out, putting procedures in 
place to prevent it happening again, and looking 
at their GDPR compliance as an evolving 
process rather than anything that can be 
marked as completed.

To talk to a member of OpenCRM team about 
how CRM software can benefit your brand, just 
call 01748 473000 or visit the website:  
www.opencrm.co.uk

Graham Anderson, is the CEO 
and founder of OpenCRM, 
one of the UK’s leading 
customer relationship 
management systems.

The challenge of knowing where your data 
is really stored
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One business solidly bucking the retail trend 
and pointing a way to the future is the Scottish 
Design Exchange (SDX), a shopping experience 
that offers uniquely created and affordable 
products and gives hard working artists, 
designers and craftspeople 100% of the sale 
proceeds. Founded by local entrepreneur Lynzi 
Leroy, this community interest company runs a 
store in Edinburgh, with another soon to follow 
in Glasgow’s Buchanan Galleries. It currently 
supports 150 contemporary Scottish based 
artists and designers.

Mike Stevenson, Chair of the SDX explains 
“The model is founded on a simple principle. 
Each artist/designer pays a nomimal rent for a 
display space they then make their own – the 
result? A cornucopia of Inspirational products 
from fashion and furniture to paintings, prints, 
books, cards and candles. For the artists it’s a 
realistic route to market, experience of running 
a small business and a chance to earn good 
money. The rent they pay covers the overheads 
of the shop and the staff wages.”

Based on two floors in Ocean Terminal, the 
store is open seven days a week and 52 weeks 
a year. It is a successful and profitable model 
which has turned over £1.1 million in under 
three years and paid over £850,000 to artists. 
That means the money stays in the local 
economy. As the debate about the future of our 
ailing high streets hots up SDX offers a viable 
solution. From a consumer point of view, it’s a 
shopping paradise, because they can choose 
from a huge range of arts and crafts – these are 
available without the significant mark-up that 
galleries and high street chains typically add.

At the heart of this success story is a dedicated 
team, who keep the shop open seven days a 
week – such is their enthusiasm that not even 
the ‘beast from the east’ kept them away.

The location of the shop is key. It is 
purposefully situated in a high footfall area that 
attracts passing trade. For Ocean Terminal it’s 
a win – attracting new customers from far and 
wide and giving vistors to the neighbouring 
Royal Yacht Britannia real added value.

For people in Edinburgh it is fast becoming the 
go to shop for gifts – the staff see people come 
back again and again. SDX even had a couple 
make a special trip from Hollland to revisit the 
store. if you haven’t done it yet, go to the shop– 
you will love it.

The recent addition to the SDX webitse of 
stories about the artists seems to have added 
to the shoppers’ experience. “People love 
stories, says Mike Stevenson, and many of our 
artists have come from a challenging place. 

The stories are truly compelling and 
add to the allure of the products. 
When you have an SDX product at 
home or gift it and are able to add a 
back story that gives it a real edge. In 
August, we launch an online store to 
meet the growing demand from our 
overseas visitors.”

From the artists’ point of view, SDX 
allows them to concentrate on the job 
they love – being creative – without 
having to worry about the sometimes 
overburdening bureaucracy that 
goes with running a business. In 
addition, they find themselves part 
of a supportive community, in what 
can be a very isolating line of work. 
Tellingly, the SDX does not tie their contributors 
into exclusive contracts, so they can sell their 
art wherever they want. The results have been 
staggering. One founding artist member is now 
achieving a £350,000 annual turnover – in just 
under three years. Many of the contributors 
who once relegated their creative projects to 
the sidelines are now making good livelihoods 
from these very same projects – this is surely 
the stuff that dreams are made of.

SDX proves that a retail businesses can benefit 
the producer, the consumer and the local 
economy and, in a prime location. The team at 
SDX are pretty much re-writing the textbook on 
how to run a successful retail business – it is a 
model that is truly bucking the trend

www.scottishdesignexchange.com

A new model for retail success

Lynzi Leroy, above, founder of the Scottish 
Design Exchange (SDX) and Mike Stevenson 
Chair of the SDX
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Virtual 
reality takes 
centre stage
The E-VR arcade 
in Ocean Terminal, 
Edinburgh was the first 
virtual reality arcade 
to open in Scotland, 
and one of only six 
worldwide in 2016, 
blazing a trail in the 
leisure industry.

The arcade offers a fantastic visitor experience, 
with over 40 virtual reality experiences. Some 
of these go far beyond ‘games’ offering the 
opportunity to step back in time or tour a favourite 
city. Little wonder the arcade has received so 
many ‘excellent’ ratings on trip advisor.

“From a market point of view I’ve always been 
interested in technological advances,” explains 
founder Lynzi Leroy. “When virtual reality 
technology came onto the market it was a 
game-changer, but the cost is prohibitive for 
individuals. That’s where our virtual reality 
arcade comes in.

“With over 40 games from Walking the 
Plank to Shooting Zombies, the E-VR arcade 
offers a totally immersive experience, which 
can be tailored to particular ages groups or 
interests. In a typical one-hour visit, visitors can 
experience four or five games.

“Since we opened in December 2016, we’ve 
hosted many special events including school 
visits and corporate parties. Customers can 
hire the venue for their exclusive use, making it 
the ideal space for a special event with friends 
or colleagues.

“What many people don’t yet realise is the 
massive potential Virtual Reality has in 
education and training. A case in point. Our 
most popular VR experience for children gives 
them hands-on experience of different jobs. 
Many come back to do this repeatedly - it 
opens up a world of possibilities to them, raises 
their expectations and broadens their horizons. 
In this respect, it is particularly valuable for 
children from deprived backgrounds.”

LOQUI, LOQUI, LOQUI
“Our most exciting development yet will ensure 
that one day every child in the UK, is able to 
confidently converse in a second (and perhaps 
third and even fourth) language before they 
leave primary school. We then want to take the 
model across the world. ‘Loqui’ is an immersive 
language app being developed here in 
Edinburgh by our in-house team. It is a Spanish 
language game informed by how children 
acquire their own mother tongue. It is first and 
foremost by listening and mimicking

“We all know the best way to learn a language, 
is to immerse yourself in another country. Loqui 
offers that opportunity without having to leave the 
confines of a classroom. It will encourage children 
to buy produce at a market, take a trip on a train, 
enjoy a meal at a restaurant or visit the Zoo - 
learning to converse in Spanish at each turn.”

“Secondary language teachers tell us that 
without gaining language confidence in primary 
school most students will struggle learn in 
their teens. They also know it offers significant 
savings in the education budget. We see Loqui 
as a bold and imaginative solution to a long-
standing challenge.”

 “At E-VR we have observed how well the VR 
environment works with children with low 
confidence or with special needs. Many have 
told us of their crippling fear of speaking up 
in front of the class. With VR they can make 
mistakes and hone their skills and confidence 
at their own pace. Parents tell us of their 
astonishment at the progress their children 
make during their visits to the arcade.”

“We’ve worked closely with photographer Andrew 
McDonald on immersive 360° films since 
opening. Andrew worked with a group of young 
men on the autistic spectrum, and when he 
asked what the scariest thing for them was, they 
answered ‘travelling to a specific place on a bus’, 
Andy filmed the route for them, they watched this 
in 360° on a VR headset until they felt confident 
about travelling on the route themselves. We 
have seen amazing results working with both 
kids and adults on the spectrum and found that 
VR has an overall calming effect, allowing them 
to block out the noisy, distractions of the world 
and completely focus.

VR is also an opportunity to deliver cost-
effective training, when budgets are under 
immense pressure. Training providers have told 
us how useful it would be to reduce the amount 
of materials that are inevitably wasted at the 
beginning of a course, and how helpful VR 
could be in those initial stages of training.

In the corporate sphere, VR presents the 
opportunity for a unique corporate day out or 
for training that is uniform and cost-effective. In 
addition, VR allows you to train your staff in how 
to deal with unexpected or rare events so that 
they’ll know what to do should the need arise.

To hire E-VR for your corporate event or to 
find out more about how VR could assist with 
development work for staff training, call 
07751 783950, email info@e-vr.co.uk or visit 
www.e-vr.co.uk.



1. Watch Seth Godin’s talk at Ted on “How to get your idea’s 
to spread”. It is a great way of thinking about Digital marketing, 
without getting into any jargon. Simple, clear and profound. Great 
for SEO and Content inspiration.

2. Watch Malcom Gladwell’s Ted talk “Choice, happiness and 
spaghetti sauce.” This explains marketing segmentation and 
stats in a whole new way – easy to understand and plenty of a-ha 
moments!

3. Check out Google Garage. This gives the best bird’s eye view 
of the skill set needed by a good marketer explained simply and 
clearly - and you get a certificate at the end!

4. Consider taking a course on the Google Analytics 
Academy. Effectively measuring your marketing makes for 
improvement – especially with digital. Google Analytics is the 
perfect platform to enable this, and having a working knowledge is 
essential in digital marketing. The “Google Analytics for Beginners” 
will get you started, and there are other courses to follow if you 
wish to build on your new-found knowledge.

5. Level up your Facebook skills. With changes in data 
protection and GDPR, Facebook has become more completive, but 
never fear. The Facebook Blueprint is a free comprehensive guide 
to the platform. Lead pages also has a free Facebook Course.

6. AdWords Certification. If you are interested in AdWords - this 
is the place to start. AdWords is a big platform and the recently 
revamped “Academy for Ads” will help you see the big picture, before 
drilling down to the specific areas you want to learn more about.

7. Check out Neil Patel.com. This is one of the few digital 
marketing blogs that I read, filled with solid information delivered 
by someone that has actually created their own successful online 
business.

8. Read “The Lean Start-up” by Eric Reis. This book finally filled 
in the gaps for me about how to really connect the stats and tools of 
digital marketing with the process of running a business.

9. Explore leanstack.com. This is my go-to tool for rapidly 
mapping out a business model, getting consensus between teams 
and stakeholders, and creating digital marketing plans. This uses 
the “Lean” framework described in “The Lean Start-up” with some 
practical additions from Ash Maurya. His two books “Running Lean” 
and “Scaling Lean “are also phenomenal.

10. Be kind to yourself! There is so much to learn in the digital 
space, so regularly take a moment to stop looking at how much 
there is to learn, and look back at how far you have come.

10 TOP TIPS

10 TOP TIPS ON DIGITAL MARKETING
Name:  John Daniels

Business name: The Lean Marketer

What you do in 50 words: I help businesses turn 
digital marketing frustration into satisfying 
results by organising your digital assets around 
your customers.

John 
Daniels
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CHAMBER PROJECTS: CIRCULAR EDINBURGH

Scott recently presented at a Circular Economy 
lunch, hosted by Edinburgh Chamber of 
Commerce and run jointly with Zero Waste 
Scotland, explaining his pioneering vision for 
construction.

IndiNature has developed a 100% bio-based 
construction system, using materials from 
traditional crops combined with cutting edge 
biotech science, to create highly sustainable 
insulating materials.

Using bio-based materials, he first extended 
and retrofitted his own home in Scotland as a 
case study – with annual gas bills reduced to a 
quarter of the average in a house that requires 
no heating.

Working in commercial and academic 
partnerships, IndiNature is now focused on 
securing investment and fast-approaching 
the stage where they will be producing the 
materials they have developed in Scotland, with 
plans to open a factory in southern Scotland.

Scott, who has a Masters in Sustainable 
Architecture, said: “We use a machine that is 
linked to the textiles industry, so the Scottish 
Borders is an ideal location for us given the 
historic skills and traditions of the area.”

Hemp is the main crop which is used in the 
production of the IndiNature products at the 
moment, and the company is exploring a wide 
range of other crops as well as leftover textiles.

“What makes us unique is that we don’t use 
plastics to bind our natural materials together, 
and we also have developed the only rigid 
insulating board made from crops. The entire 
system is 100% bio-based.”

“The benefits of using the products are 
considerable”. Scott explained: “They are better-
than-zero carbon because the crops have 
actually pulled in more CO2 from the air and 
locked it into the products than the amount of 
CO2 needed to manufacture them.

Plus they are high-performing thermal and 
acoustic insulation materials - cutting our need 
to consume energy and saving people money 
– plus making buildings quieter. They will also 
improve people’s health by improving indoor 
air quality, as the system safely breathes out 
excess moisture so there is no damp or mould 

– and none of the common toxic off-gassing 
synthetic materials create.

Builders also love it because it is so nice to 
handle – not irritating like glasswools, with no 
toxic dust when you cut it like that from foam 
insulations..

“It is better-than-zero waste because it can be 
re-used or reprocessed into more of the same 
materials, and it is made of fast-growing renewable 
resources. Using these locally grown renewable 
crops plus the ability to reprocess finished products 
creates a truly circular business model.

A local business with a circular closed-loop like 
this means the company can sell products 30% 
cheaper than other eco construction products 
which are imported – and not worry about 
increasing prices linked to diminishing resources 
such as oil.

Scott was motivated to get involved in improving 
the built environment after spending almost a 
decade working in community development, 
tackling the problem of poor housing in Scotland.

“Having completed successful prototypes as well 
as manufacturing trials overseas, the next step is 
to open our own factory here in Scotland to create 
the products, and to work with architects and 
contractors so that we can make a giant impact 

on carbon reduction, the environment and people’s 
health in Scotland – with global ambitions.

Circular Edinburgh is a joint initiative delivered by 
Zero Waste Scotland and the Edinburgh Chamber 
of Commerce. Circular Edinburgh complements 
Zero Waste Scotland’s nationwide support for 
SMEs to develop circular economy business 
ideas, including its £18million Circular Economy 
Investment Fund and Circular Economy Business 
Support Service.

The initiative is part of the Resource Efficient 
Circular Economy Accelerator Programme, 
which will invest £27million in Scotland in circular 
economy projects until December 2019, thanks to 
support from the European Regional Development 
Fund (ERDF).

For further information please visit www.
edinburghchamber.co.uk/circular-economy 
or contact Mayan Grace or Aileen Boyle on 0131 
221 2999 (option 5) or email circulareconomy@
edinburghchamber.co.uk

Building a circular economy through 
better buildings
Scott Simpson is determined that IndiNature, the business he founded, will be at 
the very heart of building a circular economy in Scotland – quite literally.
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Edinburgh-based company The Placement 
Factory is an international career development 
specialist offering bespoke training 
opportunities to graduates and undergraduates, 
field research programmes for professionals 
and development program partnerships with 
international educational organisations.

Their partners and clients include Scottish 
businesses, international educational bodies 
and students from both universities and 
vocational education. The team take a personal 
and caring approach to meeting the needs of 
each stakeholder:  the student, the business and 
the school – working hard for the benefit of all.

Having forged strong relationships with 
educational partners across Europe, the 
Placement Factory team is now looking to 
expand their business client base in Edinburgh 
and Glasgow. In particular the team is keen to 
hear from businesses in the field of Graphic 
design, Media relation, Marketing and software 
development. 

Fanette Genais Macpherson, founder of the 
Placement Factory adds: “Our constant area 

of focus is to ensure we have the correct 
resources to meet the needs of our extensive 
talent pool.  We have many super talented 
young graduates/undergraduates in all areas 
from New Technologies to Service Industries, 
from Finance to the Building Trade, and 
everything in between.”

Contact Fanette Genais Macpherson to  
find out more about our services,  

fanette@theplacementfactory.co.uk  
http://theplacementfactory.co.uk/         

The Placement Factory

The Cheyne Gang is a Scottish Charity set up to create 
“singing for breathing” groups for people who have  
long term respiratory conditions such as Chronic  
Obstructive Pulmonary Disease (COPD), severe Asthma, 
Bronchiectasis and Pulmonary Fibrosis. These conditions 
cause breathlessness often leading to anxiety and social 
isolation. Research has shown singing has positive physical, 
mental and social health benefits so come along for the 
singing and stay for the coffee, cake and chat. Sessions  
are informal, fun and lead by a specially trained voice  
coach. Members report better breath control,  
improved sleep, reduced anxiety and an overall 
improvement in wellbeing.

We have 4 Cheyne Gang Singing for Breathing groups  
in Edinburgh located in Stockbridge, Oxgangs, The  
Pleasance and Leith with another in Innerleithen in the 
Scottish Borders. Details are available on our website or 
contact Anne Ritchie on 07769 322583.

www.thecheynegang.com | Find us on Facebook and Twitter | SCO47259

THE CHEYNE GANG
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It hasn’t even been six 
months since I came into 
post as Keeper of the 
Registers of Scotland. I 
already feel like so much 
has happened and I’m 
looking forward to seeing 
what the rest of the year 
has in store for us.
Since joining RoS at the beginning of April, I’ve 
divided my time between getting to meet as 
many members of staff as possible, gaining 
a thorough understanding of exactly how the 
business works, and meeting some of our 
external partners and stakeholders who form 
an important part of the RoS extended family. I 
have also been undertaking some of the more 
official and public aspects of my role here.  

One of my first official duties as Keeper was 
the signing of Royal Commissions. That wasn’t 
a typical day at the office. The Commissions 
are hand-calligraphed documents that form the 
final element of Crown appointments such as 
Queen’s Counsel, Lords-Lieutenant and High 
Commissioner to the General Assembly of 
the Church of Scotland. In many respects, the 
signing of the Commissions feels like a world 
away from the increasingly digital landscape 
we are working within, but it was a privilege 
to follow in the footsteps of my predecessors 
and add my signature to these important 
documents in this time-honoured tradition.

I also delivered a keynote speech at the Law 
Society Scotland conveyancing conference 
in June. Openness, transparency, and 
accountability are just three of the values that 
sit at the heart of what I want to achieve as 
Keeper so I was delighted to be able to talk 
directly to a key stakeholder group about some 
of the challenges facing RoS. I was able to 
outline some of the actions I will oversee in 
order to address concerns that they had, as 
well as talk about what lies ahead for us. It 
felt positive to talk to our customers about the 
future of RoS as I see it beginning to unfold.

We are focussed on the objectives in our 
published corporate plan. We aim to make 
ScotLIS the platform of choice for land and 
property information by the end of 2018, which 
will help us take an important step towards 
realising our goal of becoming a fully digital 
business by 2020. We also intend to have made 

significant progress towards completion of 
the Land Register by 2021, in order to meet 
our 2024 Land Register completion target. A 
completed land register will be a national asset 
for Scotland, making property transactions 
easier, faster and cheaper. It will provide a 
single, comprehensive, publically searchable, 
map-based record of exactly who owns what 
across the country. Scotland can be proud to 
be home to the world’s oldest national land 
register – the General Register of Sasines was 
400 years old last year – and a completed 
Land Register will be a significant milestone for 
us, and keeps us at the forefront of land and 
property registration. 

While those objectives are important and 
provide us with a focus, I want RoS to be known 
as an organisation that delivers outstanding 
customer service for all of our customers.  
I’ve been impressed by the way that we are 
leading the way with the introduction of digital 
services, and the ongoing work to ensure that 
we continue to find new ways of delivering 
the kind of services that our customers want. 

I also want us to demonstrate that we are 
a great employer that values its staff. Our 
smart working environment, flexibility, and our 
commitment to equality across the business 
are just some of the ways that we nurture our 
team, and foster a healthy work-life balance. 
RoS is an outstanding example of an arms-
length body in the Scottish Government that 
delivers efficiently on its core role and strategic 
objectives, while supporting wider Scottish 
Government objectives and I’m proud to be 
playing my part in that. 

Maintaining the momentum will certainly keep 
us busy, but I’ve no doubt that we have the right 
team to deliver the exceptional services that 
meet the needs of all of our customers.

www.ros.gov.uk

Maintaining the momentum

Keeper of the 
Registers of Scotland, 

Jennifer Henderson



skanska.co.uk

Our new office address is: 
Maxim 1 – 1st Floor
2 Parklands Way
Eurocentral
Motherwell
ML1 4WR
 
Telephone: 0330 105 1114
Helpdesk: 0330 105 1111
 

We are currently reviewing our 
supply chain. SME businesses 
are encouraged to contact us 
to discuss future opportunities.
 

We build for a 
better society.

We’ve 
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Founded in the wake of the recession, it’s telling 
that they’ve gone from strength to strength 
even in challenging times. Repeat business and 
personal recommendations form the greater 
part of their work, which speaks volumes about 
the quality of their output and the high regard in 
which they are held by their clients.

Their portfolio of work encompasses projects 
of all sizes, including major infrastructure, 
utility, development, construction and 
residential schemes, yet they are equally at 
home in small-scale projects too. One day you 
may find them at work on an energy-related 
scheme, another in an architect’s office, the 
next surveying someone’s back garden.

“Each project is the most important project to 
us,” explains Stewart Parsons, Founder and 
Director of Ellendale Environmental. “No matter 
what the size of the scheme, we will give it the 
same care and attention.

“We carry out a thorough assessment for each 
client and make our recommendations based 
solely on what we find. It is a no-nonsense 
approach which our clients appreciate, 
delivering steadfast results and practical 
solutions for them.

“Planning authorities have a legal duty to protect 
and enhance biodiversity, so we work with 
clients to prevent their project from having any 
detrimental effect on biodiversity, and where 
some impact is unavoidable, to advise them on 
the most effective mitigating steps to take.

“We are proactive and solution driven in our 

work, always understanding the constraints 
our clients are working within and finding a 
practical way forward for them, helping them to 
obtain the planning permission they need.

“Our work includes baseline surveys which 
determine the characteristics of an area, 
preconstruction surveys, species and habitat 
surveys, plus onsite monitoring and mitigation. 
We have also undertaken consultations with 
statutory consultees such as The Scottish 
Environment Protection Agency (SEPA), 
Scottish Natural Heritage (SNH) and the RSPB.”

One challenging project in which Ellendale has 
been involved saw the replacement of 220km 
of overhead transmission line between Beauly 
and Denny, supported by 615 400kv steel 
towers, which were replacing over 800 pre-
existing 132kv towers.

The Ellendale team worked with Scottish & 
Southern Electricity Networks and Balfour 
Beatty as part of the onsite ecological and 
environmental management team, assisting 
them in working within the environmental 
constraints onsite. Their expert guidance enabled 
the construction work to continue uninterrupted, 
whilst ensuring the wildlife and habitats were 
protected, thereby protecting the client too.

Another notable scheme in which Ellendale 
were involved was the flood alleviation scheme 
at Almondbank, worth an estimated £14.7m. 
Providing advice and support at the construction 
site to both Balfour Beatty and Perth and Kinross 
Council, Ellendale’s expertise ensured the project 

was compliant with all relevant environmental 
legislation, enabling the project to progress and 
local wildlife to be protected.

Stewart’s advice remains that the sooner they 
are involved in a project, the better, yet this 
isn’t always possible and sometimes they’ve 
stepped in to assist with a complex planning 
issue at a much later stage.

One such project was a residential housing 
scheme at Oaksey, North Wiltshire, where the 
work of a previous consultant had twice been 
challenged in the planning process, including at 
a crucial appeal.

Ellendale Environmental took up the reins, 
progressing the project to a new planning 
application - which was successful. We’ll let the 
client, James Woodhouse, take up the tale here:

“Ellendale Environmental were recommended 
to me after two failed attempts with other 
ecologists. They supported me on a complex 
and challenging planning application in the 
Cotswolds. I found them extremely professional, 
easy to work with and experienced.

“They had a passion and deep understanding of 
ecology whilst being able to work pragmatically 
with me on my respective project. They 
delivered for me and the environment!”

Protecting the environment is a priority, yet 
even in the light of this, difficult planning 
projects can be brought to fruition if the right 
steps are taken and one company treading the 
right path is Ellendale Environmental.

A modern approach to ecological consultancy 
Ellendale Environmental undertakes ecology and environmental surveys as part 
of its consultancy work across the UK, with demonstrable experience in both 
the public and private sectors. Their roll call of clients is impressive, including 
Balfour Beatty, Scottish and Southern Energy, Savills and McGregor Construction, 
amongst others.
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Tristan Nesbitt
Sheraton Grand Hotel & Spa

For me, a career in the hospitality industry 
was an aspiration from a young age. Working 
in hotels for over 20 years has exceeded my 
expectations in terms of the experiences I’ve 
had, relationships I’ve made and what I’ve 
learned. So it was disappointing to read an 
article recently which revealed that parents 
of young people today do not see working in 
this industry as a good career move for their 
children.

According to recent research, only 17% of 
parents view a career in the hotel/restaurant 
business positively. More worryingly, the 
research found that 31% would actively 
discourage their child from a career in 
hospitality. Poor pay was cited as the biggest 
cause of concern by 61% of parents, while 52% 
highlighted the perceived long hours of workers 
as a key disincentive.

The sector that has given me so much 
opportunity and job satisfaction clearly has an 
image problem and we need to understand why.

I would like to highlight the positives about 
choosing a career in hospitality:

n  It opens a literal world of opportunities, 
especially when working for a global hotel 
group. It’s an ideal industry for those who 
have a burning desire to travel, experience 
new cultures and to work with people from 
all corners of the world

n  It offers a clearly defined career path with 
rapid vertical progression. This enables 
young people to reach managerial positions 
quickly and to move from operational hotel 
positions to corporate head offices

n  There is a broad range of career paths 
to appeal to all qualifications and 
personalities, from Revenue Management, 
Finance, Development, Purchasing and IT 
to Sales, Human Resources, Marketing, 
Communications and Operations

n  Looking to the future, many jobs are predicted 
to be replaced by technology. The hospitality 
sector is fundamentally about human 
connections – with our guests, our colleagues, 

the communities we operate in. This cannot be 
replaced with robots and computers

The Scottish hospitality industry today needs 
home-grown talent more than ever before. 
Traditionally, we have been able to rely on a 
labour force from the EU, but Brexit means this 
tap of willing workers will be less accessible 
and available to us. When this is linked with 
a rapid increase in major developments in 
Edinburgh such as the St James Centre, and 
many more new hotels in the pipeline for 
Scotland, the current tight labour market will be 
stretched even further. Businesses are already 
facing huge challenges with a rising cost base 
and this will limit the potential for growth in the 
industry and the country’s economy.

Tourism contributes around £6 Billion (5%) of 
GDP to the Scottish economy and employs 
207,000 people, around 1 in 12 jobs in the 
country, so the impact would be significant.

Our sector needs to be better at highlighting 
career opportunities and benefits if we are 
going to attract new talent. I would be happy to 

support a meaningful promotional campaign to 
inspire the next generation. The current national 
apprenticeship scheme has done some great 
work in providing opportunities for young 
people, but with greater support from hotels, 
much more can be done to broaden the impact 
of the scheme and benefit more people.

We also need to reach out to older generations 
who have acquired a wealth of experience and 
skills which would be perfectly suited to this 
business. This is the perfect time to join the 
sector as there are so many opportunities for 
everyone, regardless of age and skillset.

I strongly believe there is a positive future for 
Edinburgh’s hospitality industry as it grows 
in importance within the local and national 
economy, however there is a need to redraw 
a coordinated plan to target the skills gap and 
start doing things differently.

I really do hope that mindsets are changed 
and more people are encouraged to consider 
the dynamic and innovative industry that I am 
passionate about.

Inspiring the next Generation into Hospitality…

“I strongly believe there is a positive future for Edinburgh’s 
hospitality industry as it grows in importance within the local and 
national economy, however there is a need to redraw a coordinated 
plan to target the skills gap and start doing things differently.”

Tristan Nesbitt
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Joan MacKay remembers 
it well – the bright senior 
school pupil on work 
experience at the Scottish 
Government whom she 
engaged in conversation.
“He was a really bright lad from a really good 
local authority school, but when I asked him 
what skills he had he told me he had none. 
Clearly he had skills, he had lots of skills, but he 
didn’t seem to know it.”

Joan is Assistant Director at Education 
Scotland, and she is the woman charged with 
leading Scotland’s local authority schools 
efforts to deliver the Scottish Government’s 
Developing the Young Workforce strategy 
(DYW). DYW set out to decrease youth 
unemployment by 40% by 2020, a target 
already met ahead of schedule. Yet the strategy 
is more than a target and requires our Scottish 
education system to harness the knowledge 
in industry to support young people to be 
informed and inspired about the world of work.

In a business survey, 60% of young people 
said they believed qualifications were the most 
important factor in getting a job. But for around 
half of employers, soft transferable skills are 

top of the agenda. DYW set out to tackle that 
disparity, matching skills to anticipated and 
current needs.

That conversation from three years ago is 
less likely to happen now. As Developing the 
Young Workforce gathers pace, with educators 
in our schools and colleges working with the 
employers, we are seeing genuine integration 
between the sectors leading to more 
meaningful experiences and opportunities for 
our young people.

In essence, Developing the Young Workforce is 
a national strategy delivered by proactive, local 
partnerships between the education services 
and employers. It embeds co-operation 
between business and schools and helps 
shape the curriculum to ensure young people 
get the chance to learn in the workplace the 
kind of transferrable skills increasingly essential 
in the mobile, fast-paced, digital economy of 
today.

It’s taken new approaches and new mindsets 
from all. Joan explains: “It has involved an 
interplay between many partners, and that 
real engagement of employers in education 
has been such a key piece in the jigsaw. But 
it has been just as important to get teachers 
enthused about it, to see the real benefits it 
brings, and to understand that it is something 
that they can deliver in everything they do. 
An example I use when speaking to teachers 

is to ask what an employer would prefer: a 
young person who can tell them the causes of 
WW2 or a young person with strong research, 
writing and presentation skills. When a young 
person does a project on identifying the 
causes of the Second World War they are 
using and learning these skills, but it is vital 
that as well as learning the skills we show the 
pupils that they are gaining these skills. It is 
something that is relevant for every subject 
teacher.

“We are seeing real progress. My conversation 
with the school pupil took place in 2015. More 
teachers are becoming enthused, and I would 
urge even more employers to contact their 
local DYW partnership to get engaged in a 
partnership that is a win-win.”

The creation of Foundation Apprenticeships, 
which sit alongside their better-known cousins, 
the Modern Apprenticeship, is a fundamental 
plank of the DYW strategy. They offer school 
pupils in their senior years an opportunity 
to engage in workplace learning, gaining 
invaluable skills and experience in a different 
setting and in a variety of different ways.

Graeme Hendry is Skills Development 
Scotland’s National Manager for Foundation 
and Graduate Apprenticeships. He believes that 
this year will see a “significant increase” on the 
1200 young pupil who took part in Foundation 
Apprenticeships in the past year.

Developing the young workforce – Helping talent flourish

SPECIAL REPORT: TALENT, SKILLS AND THE FUTURE WORKFORCE
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Developing the young workforce – Helping talent flourish
He said: “Foundation Apprenticeships offer 
qualifications at the same level as Highers, 
developed with industry, that are increasingly 
now accepted by Universities. We had over 
1200 people start Foundation Apprenticeships 
in August 2017 – we expect a significant 
increase this summer.

“The programme offers a real combination of 
knowledge and skills, theory and practicality, 
and helps young people gain those essential, 
transportable soft skills and meta-skills required 
to support them into the future. The skills they 
need to be flexible, to learn, and to continue to 
develop throughout their chosen careers. And 
they do it in a different way, in workplaces, and 
through continuous assessment. That has been 
driven through the engagement we have had 
with employers and their role in shaping the 
programme with others.”

Graeme talks about the “learner journey.” Young 
people can use Foundation Apprenticeships 
to “try out” potential employment choices 
and – even if they decide not to pursue that 
option – their time in the programme will have 
helped them deliver work-ready skills. They can 
also progress into Further or Higher Education 
or move into Modern Apprenticeship job or 
Graduate Apprenticeship where available

“It’s all about finding a sustained positive 
destination for each young person. There is no 
wrong door.”

Businesses fully understand and support the 
need to identify and recruit young talent. But 
they are also deeply cognisant of the need to 
develop and retain that talent.

In that regard, Edinburgh College have been 
able to open a whole raft of conversations 

through the Scottish Government’s Flexible 
Workforce Development Fund.

Assistant Principal Mike Jeffrey said that the 
College is now working with 41 employers, 
which are new to them, with a total of 220 
businesses in contact through the Fund.

“We’ve dealt in the main with local employers 
previously, but through this we are now dealing 
with major companies such as Standard 
Life Aberdeen Plc , Leonardo and the NHS. 
It allows us to work with these employers to 
offer training to up-skill and re-skill existing 
employees. We work with the companies to 
identify the areas of need and we can then 
jointly come up with the right solution for them.

“It is very much a part of ‘get a job, keep a job, 
get a better job’. The soft, transferable skills 
remain high on the agenda.”

“The programme offers a real combination of knowledge 
and skills, theory and practicality, and helps young people 
gain those essential, transportable soft skills, or beta-skills 
as we call them.”

SPECIAL REPORT: TALENT, SKILLS AND THE FUTURE WORKFORCE



28 BC August/September 2018

To get some perspective on that scale, 
that’s pretty much on a par with the size 
of the national economies of Turkey or the 
Netherlands, both amongst the world’s top 20 
economies as measured by GDP.

Around 9000 people employed at 50 different 
locations around the world, are all working to 
help this Edinburgh headquartered business 
fulfil its aim to “invest for a better future.”

But at the very core of this global success story 
is the belief that attracting, developing and 
keeping talented people is vital for it to continue 
to flourish in the future.

The company goes to extraordinary lengths to 
make sure it attracts young people from diverse 
backgrounds, helps them develop in ways and 
directions that suit them, and provides varied 
career paths. This means constantly looking 
for new ways to recruit, extensive training and 
development, and physical, mental and financial 
well-being programmes designed to ensure 
staff are happy, healthy and well-motivated.

Sam Elsworthy, Emerging Talent Development 

Consultant, was herself a graduate recruited in 
2011. At that point just 0.5% of the workforce 
at Standard Life was below the age of 21 – and 
that lack of young talent was a time bomb 
waiting to detonate.

Sam said: “Move on seven years, and we have 
worked really hard to build new pipelines for 
talent, and now 8% of our workforce is under 
the age of 25 – and we want to continue to 
develop this. We know that we need talented 
young people as part of a diverse employee 
family to help take us forward.”

The creation of internships has been vital, with 
10 week placements paid at Living Wage levels 
to students in their penultimate year delivering 
twin benefits.

“It gives us great exposure to young people 
as a business, and it allows students to look 
at us and us to look at the students with a 
view to future employment. In the past our 
conversion rate from interns to employees was 
low, but again we’ve worked at this and it is now 
standing at around 70%.”

Add in the desire to do good - and to encourage 
staff to engage in developmental volunteering 
and engagement with charitable and social 
causes with the strong drive to be genuinely 
inclusive regardless of gender, social 
background or sexual orientation - and the 
appeal to the brightest and best is significant.

A global investment in 
talented people
Standard Life Aberdeen is a global investment company. It was created in August 
2017 through the merger of Standard Life and Aberdeen Asset Management and 
manages, administers or advises on a staggering £655 billion* of assets around 
the world.

SPECIAL REPORT: TALENT, SKILLS AND THE FUTURE WORKFORCE
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Suzanne Lamont, Global Talent and Organisation 
Development Director, said the company has 
to reflect the ethical and social focus of many 
young people when they seek work.

“For example, we are very committed as a 
company to gender equality and diversity. 
When we noticed fewer female graduates 
applying last year we held a Women in 
Investments event and invited females in to our 
organisation to hear from some of our senior 
female leaders about working in our sector and 
in our company, and through that we managed 
to get the numbers up to a more equal level.”

The company has also continued to support at 
a local level, with five-years of backing for the 

Edinburgh Guarantee and its six-month work 
experience placements, again paid at Living Wage 
level, which helps tackle youth unemployment in 
the city by ensuring all school leavers have the 
opportunity of a job, or further or higher education.

“We attract a lot of graduates, but we are 
increasingly seeing some very bright and 
talented school leavers come in to our business 
bringing tremendous skill sets with them.”

Both Sam and Suzanne wholeheartedly 
endorse the company line that their people are 
their greatest assets. But what do they look for, 
when they look at potential recruits?

Sam was in no doubt: “Attitude. Definitely 

attitude – we can help recruits learn and 
develop, but they need to have that attitude, 
that desire to keep developing themselves and 
their careers, and we know if they have that 
then it’s great for our business.”

Suzanne agreed, but added: “Looking back on 
my time with a global technology business, in 
that sector we thought we were pretty good 
when it came to training and motivating staff. 
But I honestly think that here it is on a different 
level – it’s really embedded in our culture 
and our DNA. We work hard at finding and 
developing good people, and at keeping them – 
because it makes sense to do so.”

*As at 31 December 2017

“We attract a lot of graduates, but we are 
increasingly seeing some very bright and 
talented school leavers come in to our business 
bringing tremendous skill sets with them.”
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People with disabilities who want to work can 
be put off, or unintentionally excluded, by rigid 
recruitment practices. Even when in work, they 
may be overlooked and not given opportunities 
to develop.

Despite the well-intentioned commitment of many 
employers towards diversity, in Scotland in 2016, 
only 43% of disabled people of working age were 
in work. Discrimination, intentional or otherwise, 
remains an issue. Organisations are still missing 
out on capable, dedicated potential employees.

Specialist Services
Into Work, an Edinburgh-based charity, has 
been delivering personalised employment 
support to people with disabilities in the city 
for almost 20 years. Although the employment 
landscape has changed over this time, our 
support model has been able to adapt and 
remains successful. We help determined 
individuals overcome personal and societal 
barriers to match them to jobs where their 
interests and talents can flourish.

Changing Lives
Into Work takes time to get to know people, building 
trust and instilling confidence. We identify peoples’ 
skills and interests and address skills gaps with 
solutions such as internships and industry-specific 
training courses.

We create situations that offer people the best 
chance of getting, sustaining and developing 
in a job. Everyone follows their own individual 
path, but it is all in pursuit of the best job 
match. A good job match equals success for 
both the individual and the employer.

Support for Employers
Into Work acknowledges that it can be difficult 
for organisations to ask for help around 
employing someone with a disability. You may 
be aware that legislation requires employers 
to make reasonable adjustments for people 
who need them, but the reality is that most 
people need very few, if any adjustments. Where 
practical equipment is required there is financial 
assistance available via Access to Work.

Talent Tapped! – Andrew’s Story
Andrew is a web developer who has ME or CFS 
- Chronic Fatigue Syndrome.

He needed a part-time job - and help disclosing 
his condition. Into Work got Andrew a placement 
with a local business that led to a paid job. He is 
now in his first career role and it’s going well.

Andrew came to Into Work as a graduate. He 
had been freelancing for a few years but was 
looking for part-time work. As his ME tends 
to result in fluctuating symptoms and energy 
levels, he didn’t feel able to take on a full-time 
role. He needed help with finding and getting 
the right part-time job and explaining his 
condition to an employer.

Andrew’s Into Work Employment Adviser 
contacted private sector organisations to 
research the technical skills and profile that 
would be expected for a salaried role in this 
field. Various companies were then approached 
in search of an unpaid work placement.

Andrew was offered a placement in a web and 
graphic design company who were very open 

to what he needed to allow him to perform at 
his best. This included flexibility with hours and 
regular breaks - nothing ground-breaking but so 
effective.

The placement allowed Andrew to gain 
experience and confidence. It helped him 
develop self-awareness around his condition 
in the workplace, e.g. his stamina levels. It also 
offered validation of his creative and technical 
ability by way of a reference that he could add 
to his CV for future job applications. All this 
increased his chances of gaining paid work.

Andrew settled in really well and, after only 8 
weeks, was offered a part-time paid position by 
his work placement employer! This is unusual 
but very welcome when it happens. Work 
placements do not always lead to a paid job but, 
in some cases, they can be used as an alternative 
recruitment method, being less stressful for both 
employer and potential employee.

Andrew feels really happy to be in his first 
salaried career job. As he said, ‘I didn’t know 
you found people jobs like this!’

To learn more about how we can help you find 
un-tapped talent, or to find out how you might 
support our work, visit our website intowork.
org.uk or call us on 0131 475 2600

Scotland’s hidden talent – an untapped resource
People with disabilities aren’t always given opportunities to demonstrate their 
potential for employment.  Into Work is committed to changing this.

We find and nurture great employees.
We support employers to build effective 
teams with diverse qualities
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ISSOS International Summer Schools have 
combined a typical American Summer Camp 
and a traditional Summer School to create 
a unique environment for students aged 13 
– 18 years old, to get ahead over summer 
while having fun and making friends from all 
over the world. The benefits of attending an 
International Summer School are far reaching. 
Students who choose to spend their summer 
around people from different nationalities and 
combine academics with culture and fun will 
reap the benefits, including: development of 
social understanding, an increase in confidence 
and social skills, developing academic skills 
and learning, gaining an edge when applying 
to University, the promotion of physical activity 
and creating international friendships.

Marcel is one such student who benefited 
from attending ISSOS. In 2012 at the age of 
15, Marcel travelled from Germany to join 
the ISSOS summer program in St Andrews 
for three weeks. Marcel enjoyed his ISSOS 
experience so much, that he returned to St 
Andrews for two more summers.

On his summer school experience, Marcel recalls:

“Attending ISSOS was pretty life changing for 
me. The program encouraged self-reflection, 
self-confidence, team building, global 
friendships, sport and cultural development, 
just to name a few things. Also, the location of 
St. Andrews was very inspiring.”

In fact, Marcel fell in love with Scotland and 
spent four years studying in Edinburgh, 
Graduating in summer 2018. It was always his 
dream to come back and work at ISSOS as a 
summer school councelor and this year, that 
dream became a reality. Marcel has spent 8 
weeks working at ISSOS St Andrews, reliving 

his memories as a student and sharing his 
experiences with others.

Students from over 70 nationalities attend 
ISSOS summer programs each year at St 
Andrews, Cambridge and Yale Universities. 
To learn more about the benefits of Summer 
Schools visit our website www.issos.com

ISSOS International Summer Schools

Running my own language school, I regularly 
receive cold calls from companies offering their 
products. I find these calls intrusive and am 
barely polite as I inform the callers that I don’t 
need what they have to offer. Why, then, was I 
recently persuaded by one cold-caller to buy an 
expensive lawn mower even though I already 
have a lawn mower and only twenty square 
metres of lawn to mow? The answer is that the 
online salesperson was so pleasant, friendly, 
and persuasive that I simply couldn’t say no.

Being able to communicate well is central 
to success in business. Whether it be to sell 
products and services to those who may or 
may not need them, resolve conflict and build 
relationships with colleagues and clients, write 
up meeting agendas, or seal that all-important 
international deal, a highly developed language 
ability is essential to achieving both your own 
personal career goals and ensuring maximum 
success for your company.

Scotland Study Centre (SSC) provides a 
supportive and stimulating environment within 
which business owners and employees can 
develop the skills and confidence they need to 
reach their own and their company’s full business 

potential. SSC’s non-traditional teaching approach 
is based in a view of learning as an interactive 
and critical process. In class, participants are 
encouraged to interact actively and critically with 
the teacher and with each other as they develop 
the language skills they need to achieve both their 
own and their company’s goals.

On the SSC (English) Language and Skills 
for Business course, the teacher guides 
participants as they work together to solve 
problems and carry out tasks based in their own 
work environments, such as writing business 
reports and emails, giving presentations, and 
conducting job interviews. By means of these 

guided and collaborative activities, they develop 
the professional skills and confidence they need 
to maximise their potential and effectiveness in 
a modern business environment.

In addition to English Business Skills courses, 
SSC also offers: ‘English for Academic Study’ 
for success at university, and French, Italian, 
Spanish, Chinese, Japanese, and Korean to help 
companies succeed in international markets.

SSC’s centrally located ‘Boardroom’ is also 
available for hire for your business meetings 
and workshops.

“SSC is different to normal language schools. 
At SSC, lessons focus specifically on my own 
area of work, marketing. I really recommend 
SSC if you want to use English more effectively 
at work.” 
Lara, Marketing Specialist, Edinburgh

For more information, contact Anne McDonald: 
info@scotlandstudycentre.com  
www.scotlandstudycentre.com

Language means business!
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The Scottish Graduate School for Social 
Science (SGSSS) is hosted by the University of 
Edinburgh, a Partner of the Edinburgh Chamber 
of Commerce. SGSSS is a partnership of 
16 universities across Scotland, combining 
the incredible depth of expertise from our 
world-class research institutions. We support 
the training of more than 2,500 PhD students 
across Scotland and, as part of that, support 
placements in industry and elsewhere so that 
the next generation of social science leaders 
are comfortable working across the academic, 
private, public and non-profit sectors.

The SGSSS recently received funding to boost 
engagement with business and is working 
closely in particular with The Universities of 
Edinburgh, Glasgow and Aberdeen to deliver 
this. We are interested in developing closer 
links between businesses and our talented 
researchers, working with you to help you 
solve the problems you face, to help you 
grow and innovate. In whatever sector you 
work, we are open to discussing collaborative 
opportunities with you. For Edinburgh Chamber 
of Commerce Members this might involve a 12-
week internship with one of our PhD students 
or benefiting from the skills and expertise of 
our Edinburgh-based academic talent.

In Edinburgh, this is an exciting time. The 
new Edinburgh and South East Scotland 
City Region Deal brings £1.1b investment. 

The University of Edinburgh is leading on the 
Data-Driven Innovation Programme, attracting 
further investment and economic growth. It 
has experience, skills and talent with data, 
artificial intelligence, construction, energy and 
sustainability, financial services and fintech, 
creative and digital tech to name a few.

We want to be collaborative in how we maximise 
the opportunities this brings so please get in 
touch to talk about how we can work together 
and how social science can help your business. 
Please send any enquiries to Tracey Campbell at 
tracey.campbell@ed.ac.uk.

Developing future talent - funding 
available for businesses
A clear focus for SGSSS is developing the skills 
of our early career researchers to engage more 
with business. Doctoral internships are one 
of the ways we do this, helping businesses to 
fill short-term skills gaps and attract talent for 
the future, whilst providing on the job training 
for PhD students to hone their skills and 
experience in a non-academic setting.

We have match-funding available for private 
sector business or industry partners who are 
interested in hosting a PhD student for short 
term research placements. The total cost 
of a three-month internship is £5,500, this 
covers a monthly stipend and expenses for 

the student. SGSSS will fund 50% of this, the 
remaining amount must be matched by the 
host organisation.

We are looking for opportunities that involve the 
testing of new ideas, methods or processes, or 
those which challenge existing norms. Projects 
must be of clear benefit to the host, helping to 
meet business objectives such as improving 
performance or productivity, enabling it to take 
advantage of new opportunities, or to grow as 
an organisation. For more information, please 
contact internships@socsciscotland.ac.uk

Our Interns say: 
“The internship has changed my perspective on 
future career plans. I now understand that there 
are other environments where you can utilise 
your research skills outside academia.”

Our Hosts say: 
“The internship provided additional capacity 
to ensure that this important work could be 
undertaken at an earlier stage than planned and 
much more rapidly than would otherwise have 
been possible.”

Business being boosted with academic expertise
Businesses face many challenges and working with the right expertise can 
be hugely beneficial to solving them. Universities can offer expertise, skills, 
knowledge and graduates to help your business.
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Academic Families hosts, Sue and John, 
have welcomed teenagers from a variety of 
countries over the years. They are very positive 
about the experience on a number of levels. 
Sue explains that she enjoys supporting an 
international child to settle, understand British 
culture and family life. However, they have 
benefitted as a family too and she highlights 
the impact hosting has had on her own 
children.

“Every child has greatly appreciated us taking 
an interest in them. They love learning what, 
how and why we do things and it’s very 
interesting for us to understand their culture 
too. Personally, I have found it very rewarding 
helping children new to the UK, find their feet 
quickly.

“Our own children have been very impressed 
by their bravery coming without their family. 
This year our son decided to go on his school 
exchange because he said that if our students 
can come here for years then he can manage 
2 weeks in Germany! Our daughter is now 
learning Mandarin (as well as Spanish) so she 
can communicate with ‘as much of the world 
as possible!

“We see our children being considerate 
and welcoming hosts. After some initial 
encouragement from us, they now step up 
every time and their social skills have really 
developed.

“I have to admit I also enjoy the extra pocket 
money but most of all the experience has 
widened our eyes to how small the world is 
and that by focussing on what we all have in 
common rather than what makes us different, 
we can have a lot of fun together.

“Our students have all been matched with 
our family by Academic Families, an AEGIS 
accredited guardian agency, so we know we 
will have lots in common.

“Initially I was worried about the responsibility 
but the excellent Academic Families 24/7 
support ensures nothing is left to chance.

“To be honest, I can’t think of any 
disadvantages – it’s all been very positive and 
fun and hopefully we will enjoy a world tour to 
go and visit all ‘our’ children one day!”

Most of Scotland’s international students 
board at schools in Edinburgh or Perthshire 
and only require hosting for 4 or 5 weekends 
in the school year – and it’s all well planned 
in advance. Families often choose to become 
more involved at school events too – which 
is even easier if their child attends the same 
school as a day pupil. As you can imagine, 
grateful international parents often invite host 
families to come visit them and as it’s so easy 
for everyone to keep in contact, some host 
children even arrange their university Study 
Abroad to meet up with their ‘international 
sibling’!

Inviting a child to your home for an occasional 
weekend is only the beginning and before 
you know it, you will have family links and 
invitations all around the world. What could 
be a better preparation for your children in our 
increasingly global world?

Academic Families is an Edinburgh based 
start-up with global reach – they recruit 
and support students from around the 
world, placing them in boarding school and 
connecting them with local host families. 
The British Council and AEGIS recognise their 
quality for placement and guardianship and 

their testimonials glow with life changing 
gratitude. Their focus is to recruit students 
from emerging markets to add diversity to 
Scottish and UK boarding schools – preparing 
our youngsters to understand a broad range 
of nationalities and cultures right here in their 
own classrooms and homes.

Founder, Lorna Clayton continues to grow the 
business having successfully completed both 
the Entrepreneurial Spark and Scotland CAN 
DO SCALE programmes. Scaling any business 
is challenging but when it’s a service-based 
business and the entirely overseas client base 
responds best to personal referral then it 
doesn’t get much more challenging! However, 
Lorna and her dedicated team are up for the 
challenge so watch this space.

If you would like to learn more about supporting 
an international student then contact Academic 
Families info@academicfamilies.com or call 
0131 331 3317.

Supporting international students during 
their British education

Increasing numbers of families are benefiting from an international cultural 
experience right here in their own home and earning some pocket 
money at the same time. Lorna Clayton, founder, explains.



By Jenni Doonan 
MSc BEng(Hons)  
Chartered Engineer, 
Director of Young 
Engineers

Young Engineers’ goal is to excite and inspire 
primary aged children through workshops and 
in-school programs focused on STEM. As a 
space engineer with over 15 years of experience 
building and testing satellites I love engineering. 
It has given me such a varied career.  I’ve 
worked abroad, travelled the world and things 
that I’ve touched are up in space today. Most 
young people are curious about space and it 
acts as a great gateway to our STEM programs. 
Through Young Engineers I pass on to young 
people my passion for the subjects.  

Around the time I was looking for a career 
change the Scottish Government launched STEM 
Education & Training Strategy. This document 
recognised the importance of STEM in creating a 
highly skilled Scottish workforce that is adaptable 
to the changing needs of our economy. It 
highlights the value of technical education for 
Scotland’s young people and the importance 

of STEM in creating a competitive Scottish 
economy on the world stage. Historically an 
interest in STEM subjects has been fostered in 
senior school, however the new strategy focuses 
on getting young people interested in STEM 
during their time in nursery and primary school. 

Young Engineers works in partnership with 
schools to deliver structured programs that bring 
examples of real life engineering projects into 
the school environment. Activities are tailored 
to the needs of the school and learning level of 
the young people involved. They can be a single 
session through to a full academic year and we 
can work during school or after school. We have 
worked in many schools across the central belt, 
several of which used their PEF budget to fund 
our activities, and we provided assessment and 
reporting in support of PEF requirements.

When we consider the jobs of the future, experts 
believe that sixty-five percent of the jobs that will 
be taken by today’s three year olds don’t exist 
yet. This drives the question “What do we teach 
people if we don’t know what they will need 
to be able to do?” In addition to learning core 
science and engineering concepts, STEM based 
programs are ideal mechanisms to help learners 

develop critical thinking, problem solving and 
organisational skills. Engineering is often seen 
as lacking creativity; however Young Engineers 
participants are encouraged to take a basic set 
of instructions and further enhance and develop 
their project based on their own understanding. 
This approach allows the child to direct 
their learning and supports them in building 
confidence in their own ability to solve problems.

Our new programs for 2018/2019 include 
Build Up for SEND children. This program is 
aimed at developing social skills,  building 
confidence supporting emotional development. 
Our robotics program will partner with a 
local Scottish company to give children the 
opportunity to build, program and take home 
their very own robot.

Contact Young Engineers on office@young-
engineers.co.uk or 07731 657 775 to discuss 
programs for your school.

Inspiring the Next Generation of Engineers
Former Space Engineer Jenni Doonan has spent her career building and testing 
satellites in the European space sector. She now brings her passion for Science, 
Technology, Engineering and Maths (STEM) to schools across the central belt.

Case Studies
Skills for Learning, Life & Work Through STEM
Working with a primary 7 group, over 3 sessions we introduced project management at an age appropriate level. Children worked with Gantt 
charts to develop a plan of work. They allocated tasks based on an understanding of the skills required and how they matched the skills of their 
team and finally they made a sales presentation that demonstrated their technical understanding of what they had built.

Exploring Scotland with Young Engineers
Working with primary 2s & 3s Young Engineers developed a 10-week program that explored Scotland to understand its industrial past, present 
and future through STEM. Children developed map reading skills, an awareness of where they lived and how it related to other parts of 
Scotland. Each week children built different types of structures and used them to learn about the city. Supported by a full integrated learning 
plan, identification of experiences and outcomes and final report and class video, the teachers involved described the program as “fantastic”.
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A world leading 
business school  
on your doorstep

Our MBA and Masters programmes are consistently 
ranked among the best in the UK – and around the 
world. As 2016 Times Higher Education Business School 
of the Year within a leading international technological 
University, we understand the importance of global 
thinking. 

We introduced the first one year full time MBA to the UK 
in 1966 and we continue to introduce innovative business 
programmes, and bespoke executive education, to suit 
the demands of an evolving business world.

Our acclaimed MBA programme can be studied on a full 
time, part time or flexible learning basis which means you 
don’t have to give up the day job – or travel far – to get a 
world class MBA.

To learn more about our programme we invite you to 
attend one of our MBA summer preview sessions.

To register visit:

www.sbs.strath.ac.uk/apps/previews
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SQA’s Credit Rating service helps organisations in the 

public, private and third sectors across Scotland achieve 

recognition and value from their in-house training 

programmes by helping position them on the Scottish 

Credit and Qualifi cations Framework (SCQF).

SQA has been working with Parkinson’s UK since 2012, 

when we helped with their Understanding Parkinson’s 
for Health and Social Care Staff qualifi cation.

Parkinson’s UK & SQA —
Recognising Training for Health 
Care Professionals



SQA’s Credit Rating service helps organisations in the 

public, private and third sectors across Scotland achieve 

recognition and value from their in-house training 

programmes by helping position them on the Scottish 

Credit and Qualifi cations Framework (SCQF).

SQA has been working with Parkinson’s UK since 2012, 

when we helped with their Understanding Parkinson’s 
for Health and Social Care Staff qualifi cation.

Parkinson’s UK & SQA —
Recognising Training for Health 
Care Professionals

The charity had received feedback over a 
number of years that many health and social 
care professionals did not fully understand 
Parkinson’s, and that carers and families were 
not always confi dent that staff were aware of the 
complexity and impact of the condition.

In response, Parkinson’s UK developed the 
Understanding Parkinson’s for Health and Social 
Care Staff programme to enable carers working 
in residential, respite, day care, home care or 
health settings to become facilitators for in-
house training programmes. The programme 
aims to improve knowledge and confi dence 
among all staff to provide quality care for 
people with Parkinson’s and sits within the UK 
Parkinson’s Excellence Network.

This programme supports facilitators to share 
learning with colleagues on:

• the common signs, symptoms and 
progression of the condition

• the impact of Parkinson’s on the 
subject and on those around them

• processes, procedures, methods, 
techniques and services to manage it

• issues, side effects and related 
procedures associated with 
medication

• associated communication and 
cognitive challenges, their impact and
ways to deal with them

One issue was ensuring the programme was 
useful for staff development, and comparable 
to other similar programmes. Jackie Burke, 
Education Advisor at Parkinson’s UK, said:

‘We wanted assurance that the quality of our 
learning programme was of a high standard 
and credible in Scotland. We had identifi ed a 
need for health and social care staff to learn 
and develop a better understanding of the 
condition, and sought to have this recognised 
on the SCQF.

‘We recognised SQA as the principal credit 
rating body in Scotland with an established 
reputation. We felt confi dent that we could 
work together to achieve our aims’

SQA appointed subject experts set the 
programme at SCQF level 6, with 2 SCQF credit 
points so that it is now more widely recognised 
and easy to compare to other programmes.  It 
was recognised at the 2015 Charity Awards, 
winning the prestigious award for Education and 
Training. Judges noted that it was an innovative 
response to a simple but serious problem.

 ‘Our learners are confi dent that the credit rating 
for Understanding Parkinson’s is credible as it’s 
recognised by SQA, an awarding body used by 
many organisations in Scotland, and the rest of 
the UK.’

Parkinson’s UK continue to work with SQA to 
deliver cascade learning and the Understanding 
Parkinson’s Learning Programme as part of their 
Excellence Network strategy to raise awareness 
of the condition. 

Natalie Tweedie, SQA Credit Rating Manager 
is delighted with the relationship: “SQA credit 
rates programmes on behalf of organisations in 
the public, private and third sectors. Working 
together we bring recognition to a wide variety 
of training programmes by placing them on the 
SCQF — allocating a relevant SCQF level and 
SCQF credits.”

Parkinson’s UK

Parkinson’s UK aims to ensure that no one has 
to face Parkinson’s alone, campaigning across 
the country to change attitudes, challenge 
myths and improve understanding.  

It is the largest charity funder of Parkinson’s 
research in the UK, investing over £70million 
to fi nd a cure for the disease and improve the 
lives of those affected by the condition. They 
provide expert information on every aspect of 
Parkinson’s and offer training and resources to 
help improve services through the Excellence 
Network. 

To fi nd out more about SQA’s Credit Rating 
service visit: www.sqa.org.uk/creditrating
e-mail mycentre@sqa.org.uk or call
0303 333 0330
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CHAMBER TRAINING

To book please contact the training team on 0131 221 2999 option 4 or email training@edinburghchamber.co.uk

AUGUST

Tuesday 28th, 09.30 - 16.30  
Blogging for Business

Wednesday 29th, 09.30 - 16.30 
Finance the Basics

Thursday 30th, 09.00 - 12.30 
Improving Employment Practice – SME 
Focus (The Basics)

SEPTEMBER
Tuesday 4th, 09.30- 16.30 
Bidding to Win: How to Write Tenders & 
Proposals That Beat The Competition 
(Without Cutting Prices)

Wednesday 5th, 09.30-16.30 
Customer Service Excellence

Tuesday 11th, 09.30-16.30 
Advanced Presentation Skills

Wednesday 12th, 09.30-16.30 
Google AdWords - Introduction

Thursday 13th, 19.30-16.30 
Sales and Account Management

Tuesday 18th, 09.30-12.30 
Email Marketing For Business

Wednesday 19th, 09.30- 16.30 
Project Management Fundamentals

Thursday 20th, 09.30-13.00 
Leader, Manager & Operator – Which mode 
are you in?

Wednesday 26th, 09.30-16.30 
Search Engine Optimisation (SEO) - An 
Introduction

Thursday 27th, 09.00-12.30 
Improving Employment Practice – SME 
Focus (Advanced)
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Company Name: The Union
Who? Ian McAteer
Role: Group Chairman

What does The Union do?
We are a marketing communications agency. We provide the 
full range of marketing services: advertising, branding, design, 
websites, direct marketing, field and partnership marketing, sales 
promotion, digital marketing and data services. All our work is driven 
by customer understanding and insight. However, what we really 
do is effect positive change for our clients through the insight and 
creativity of our work. We’re good at what we do – please get in 
touch if you need help changing your business – www.union.co.uk 
(Well, I am an ad man.)

What are the main responsibilities in your role with The Union?
Multi-faceted: finance, client service, HR, product quality, culture and 
new business. Fire-fighting. I also take a leadership role for our digital 
services. However, my ultimate responsibility is to lead the organisation 
and mentor and empower my team to be the best they can be.

When hiring, what would you say are the three top skills or 
traits you look for in candidates and why?
Are they ‘Union’ people? Team players, positive, energetic and driven 
to be the best. Do they really ‘want it’? Have they shown they can go 
the extra mile? We don’t look for average, we look for the stars of 
tomorrow. Do they buy into our ethos? Are they looking for a short-
term fix or project? No thanks. Do they want to grow and develop and 
build their career here? Yes, please.

What do you think is the biggest challenge in recruiting and 
retaining staff nowadays?
The ‘loyalty’ issue. I hear it time and time again, and we have the same 
issue. The millennials who see a job as a ‘project’ or a ‘phase’ and not 
a career. Bright young people who are happy to float along and not to 
really test themselves and try and achieve the impossible.

How do you think organisations can overcome this?
We need to be very clear that we offer a defined path, with 
milestones. That if they choose to be here, our priority is to nurture 
their talent, set goals, give clear targets and give them the room and 
time to grow. That whilst here, they have the priceless opportunity 
to learn from 90 others – some of the brightest, kindest and best 
people in the industry. That the first five years of your career can set 
the tone for the rest of your working life. Carpe diem.

As with all areas of business and life - recruitment, skills 
needs and employment is ever changing. What have you 
seen to be the biggest change?
The growth in specialist niche skills and knowledge, especially in the 
digital space, but also with data. The pace of change is relentless and 
accelerating, and this has clearly impacted on business in so many 
ways. Marketing and media has arguably changed at a faster pace 
than many other businesses – and we feel this acutely. Hence skills 
in web design and coding, digital marketing, consumer research and 
analysis, data profiling and segmentation, 3D design, plus video film 
and editing are all at a premium. However, above all, we seek people 
who are driven by a desire to be creative in everything they do, and 
who have a ‘nothing is impossible’ mindset.

What are your thoughts on the gig economy?
We tend not to use freelancers, outsourcing or project-contracted 
staff. Our business is based on providing a year-round consistent 
client service and for this we need stability and certainty. We do 
however use freelancers or project-based teams for some aspects 
of creative production – such as film shoots, illustration and 
photography. Some agencies are successful in using networks of 
freelance talent. However, we would argue that the quality is variable 
and it’s almost impossible to build a business of scale in this way.

If you were to pick one, what skill or trait do you think is 
most important in leading a successful career?
Desire.

What key lesson or piece of advice would you share with 
others who’re looking to develop their career?
Read Paul Arden’s book “It’s not how good you are, it’s how good you 
want to be.” Paul was the highly eccentric, inspirational, and awkward 
Creative Director I worked with at Saatchi & Saatchi in London in the 
1980s. It was through him I learned that taking the easy path was 
never the right thing to do.

What has been your biggest business triumph?
Starting an ad agency in 1996 and staying in business for over 22 
years. (Scarily I calculated that in this time my business has helped 
put £200 million into the Scottish economy through wages, taxes 
and fees to suppliers. I actually can’t quite believe it.)

Other than your current position, what would be your dream job?
A travel photographer for Conde Nast. Or an artist living in the 
Seychelles. (I am a citizen.)

Outside of business, what is most important in your life?
My lovely partner Bridget and my three amazing children; Fergus, 
Rory and Juliette.

IN THE SPOTLIGHT

Ian McAteer
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PARTNERS

Lawyers can be 
expensive. It’s true. And 
for many purposes, it’ll be 
disproportionate to call in 
the lawyers.
However, employers do need quality legal 
advice from specialists who are regularly 
arguing cases in the Employment Tribunal. 
Taking advice from people who have never 
actually run an Employment Tribunal case is 
tantamount to taking driving lessons from 
someone who has read the Highway Code 
but has never driven a car.  So, a solicitor 
who genuinely specialises in employment 
law – rather than someone who just dabbles 
in employment issues - should be used when 
employment advice is needed.

But lawyers are too expensive….

This is why we have developed a new service 
for employers - HR Plus.

HR Plus deploys a range of employer and 
employment law talent and skills in a bespoke 
and proportionate way.

Many clients do not have their own in-house HR 
professional or function, but would like ‘on the 
ground’ practical support to help them deal with 
employment issues which arise in the day to 
day, or where bigger issues suddenly emerge.  
Other clients may need an investigation to be 
undertaken by someone who is external to the 
organisation – for instance, for the purposes 
of demonstrating independence in the process 
or because their own managers are reluctant 
or maybe because their own HR teams are too 
busy at the time.

We recruited a HR Business Partner, Julie 
Tannahill to join our Employment Team.  By 
embedding Julie into the employment services 
we offer, we can deliver an HR consultancy 
service plus:  Julie will have ready access to 
our team of specialist employment lawyers, 
as well as to the other specialists in the firm 
for areas such as GDPR, tax, health and safety 

and immigration.  HR Plus will ensure that Julie 
delivers a joined up service.

Julie has already been instructed by clients 
to attend their sites to investigate alleged 
misconduct, to investigate grievances and 
to explore working relationships to identify 
where failure might be occurring. She has been 
seconded to a manufacturing client whose 
managers simply have not had time to conduct 
return to work interviews or to speak with 
absentees; which has reduced the number of 
individuals who are reaching trigger points.

All of this has allowed Julie to be the conduit 
for legal advice and to translate that advice into 
practical action points which she can deliver 
for the organisation; and, most importantly, her 
presence there has allowed management time to 
be freed up to run the business. The service is of 
benefit to employers and employees. Employees 
see that the employer will not overlook those 
who are not, perhaps, performing or attending. 
Where particular support is required, that is 
identified at an early stage and is delivered. As 
well as this, Julie’s presence has been welcomed 
by recognised trade unions.

And it’s not too expensive….

Despite her professional qualifications and her 
years of experience, Julie is not as expensive as 
a lawyer.  Fixed fee rates for days spent on site 
or for particular projects allow clients to budget. 
Producing witness statements or investigation 
reports can, if preferred, be done from our offices.

And despite sitting in an open plan office 
among a bunch of lawyers, Julie is a personable 
individual! She quickly builds confidence with the 
shop floor and with senior managers. She enjoys 
travelling to client sites throughout the country 
and getting her sleeves rolled up. She can do 
work on an ad hoc or on a regular basis. Our HR 
Plus service is a key resource to a number of 
our clients but it’s one which we haven’t crowed 
about so far. When we were asked to write 
a piece on Talent and Skills, we immediately 
thought of Anderson Strathern’s HR Plus service.

Lawyers may be a necessary evil, but they can be 
used sparingly. Our HR Plus service means practical 
professional HR support, backed by the lawyers only 
as and when needed.  Meaning it is not too expensive!

HR Plus – Anderson Strathern’s solution to 
employers’ legal problems

We would be happy to have a no obligation conversation about our HR plus service and introduce you to Julie and the lawyers who support her.

Please contact Andrew Brown at andrew.brown@andersonstrathern.co.uk or on 0131 270 7938 or 07912 120920 or contact Julie Tannahill 
at julie.tannahill@andersonstrathern.co.uk or on 0131 625 8024 or 07770 686238.

Julie Tannahil, HR Business Partner Andrew Brown, Partner (Author)
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By Deborah Robertson

Vocational training has transformative benefits 
for lives, businesses and our economy. Our 
industry partners are great advocates for this 
and, gradually, wider society is realising its effect. 
However, there’s still some distance to go.

With Developing the Young Workforce, 
Scotland’s youth employment strategy, as a 
blueprint, colleges are exploring how to make 
vocational training a first choice. We want 
everyone to have equal of opportunities and 
learn in ways that suit them as individuals.

At Edinburgh College we’re engaging with 
young people earlier in their education at 
primary school. This long-term approach 
should help them make good decisions about 
their futures and give employers the skills they 
need to evolve and modernise. This is in line 
with the Scottish Government’s aspirations 
of developing greater choice through earlier 
engagement as outlined in its recent 15-24 
Learner Journey Review.

The College and industry partners have been 
working with primary and secondary schools 
to encourage pupils’ curiosity around career 
opportunities, by developing the skills they’ll 
need to succeed, providing work experience 
opportunities and connecting them with 
employers through a number of projects. 
Our schools engagement covers our four 
curriculum areas - Engineering and Built 
Environment; Health, Wellbeing and Social 
Science; Creative Industries; and Travel, 
Tourism and Hospitality.

Projects include our Science, Technology, 
Engineering and Mathematics (STEM) 
P7 Experience, which aims to inspire P7s 
to become the next generation of STEM 
innovators and entrepreneurs. Following a 
successful pilot in 2016/17, 2,500 P7s from 
fifty schools completed the STEM Experience in 
2017/18. Pupils take part in practical activities, 
making STEM enjoyable and relevant to the 
real world. Pupils then return from S1-S4 to 

continue developing their knowledge, skills, and 
understanding of the college and industries. 
In 2017/18, the programme also launched a 
construction element. Initially, fifty eight pupils 
learned about the roles of architects, surveyors, 
construction managers and civil engineers.

We have also recently introduced our Careers 
in Care programme pilot to inspire future care 
workers. Thirty one P6 pupils from Cornbank 
Primary School came to the college one day a 
week for six weeks to learn about care in early-
years, through practical tasks. They applied 
their new skills in a one-day work placement at 
a local nursery – usually, they wouldn’t get work 
experience until later in their school journey, so 
this is a valuable new approach to build upon.

We recently introduced our, Graphic Design 
Engaging Schools Programme - Daydream 
Believers, which is transforming how educators 
work together with employers to develop the 
creative workforce. Graphic Design student 
ambassadors and design agencies run 
workshops for S2 and S3 pupils. Through the 
use of college and industry-standard design 
processes, an intensive one-week course 
gives pupils the college experience and an 
opportunity to work alongside agencies on 
real design briefs. The programme promotes 

creativity, problem solving and critical thinking 
– the top three skills identified by the World 
Economic Forum required for the future 
workforce.

All of our projects aim to stop children 
developing stereotypical views about gender 
roles in these fields. We want to ensure roles 
are aspirational for both sexes by presenting 
these areas as equally attractive and suitable 
for males and females. Engaging with 
primary-age pupils is increasingly important 
but continuing relationships throughout senior 
phases is also critical.

These programmes are emblematic of our 
overall approach to schools engagement. Co-
designing vocational pathways with employers 
is essential, as is engaging parents and 
teachers. Ultimately, the key to ensuring young 
people can explore opportunities (and to make 
this fun and inspiring) is partnership. Our role is 
the connective tissue between education and 
industry, and bringing this all together aims to 
increase the economic impact of Scotland’s 
colleges to business (already £14.9 billion 
each year). Our models are flexible enough to 
be used for other sectors so our message to 
industries wanting to secure sustainable talent 
pipelines is come and talk to us.

Strategic Lead for Developing the Young 
Workforce at Edinburgh College

“At Edinburgh College we’re engaging with young people earlier 
in their education at primary school. This long-term approach 
should help them make good decisions about their futures and 
give employers the skills they need to evolve and modernise.”
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We thank our Partners for their continued support of the Chamber.

FWB Park Brown is an executive search company 
which advises and supports its clients on how 
to identify and recruit Board level (Non-Executive 
and Executive (c-level)) and Senior Management 
talent. It has offices in Edinburgh, Aberdeen, 
London and Houston (USA) and acts for 
companies and organisations in almost every part 
of the world. 
Formed in 1993 the company has exceptionally 
strong international networks and market 
research capabilities. It is able to successfully 
identify and ‘headhunt’ appropriate talent 
for our clients wherever that talent is located….
The firm recruits all over the globe and is 
currently handling searches for roles based 
in UK and mainland Europe, the Middle East, 
Scandinavia, and South, Central and North 
America.
With a team of Executive Search Directors 
based in the Edinburgh office who lead 
searches for companies and organisations 
based in the UK. The team have recently 
completed a search for a Chief Technology 
Officer for a significant international business 
based in Edinburgh. The brief for this role was 
both broad and challenging and required our in-
house research team to create a talent map of 
potential candidates with particular expertise in 
Data Driven Innovation throughout the world.
After several weeks of searching and 
interviewing the shortlist consisted of 
candidates from the following locations 
London, New York, Lisbon, Helsinki, Madrid, 
Paris and Barbados.

What this reinforces is that Edinburgh punches 
way above its size as a potential international 
destination for top talent - the reaction of 
candidates for this and other roles based in 
Edinburgh is consistently very positive.
The challenges that exist around Brexit and 
the uncertainty caused by it, the ongoing 
independence debate and also the marginal tax 
differences between Scotland and the rest of 
the UK are raised from time to time but by and 
large they do not appear to be impacting on 
those who will consider relocating here (yet!).
The companies we act for also seek to support 
international moves by providing encouraging 
and in many cases facilitating familiarisation 
trips to the city and the surrounds as a way of 
ensuring that candidates and their families are 
making a well-informed choice…and of course 
feel welcomed. They will also offer support with 
the actual costs of relocation.

The CTO search was also interesting because it 
highlighted that, with the exception of London, 
Edinburgh attracted more digital technology 
investment in 2017 than any other UK City. The 
city also has some of the highest average salaries 
for tech sector workers, and was listed as one 
of the highest paying cities outside London for 
permanent salaries. This is of course a bit of a 
double-edged sword for employers, for while the 
talent they are looking for can be attracted here 
there is a cost associated with that.
If Edinburgh is to realise its goal of becoming 
the Data Driven Capital of Europe, it will have to 
continue to be able to attract this talent from 
around the world to fill the roles required to drive 
forward programmes in this area. Of course, 
there is also an element of home-grown talent 
and our universities and supporting industry 
bodies are focussed on creating industry-ready 
data scientists to build these teams.
While the demand will undoubtedly increase 
for talented people in this sector, it’s important 
to recognise that time is not on our side – the 
demand is already ramping up at all levels and 
we simply aren’t seeing enough local talent being 
produced now. Employment and contracted 
labour costs will therefore rise at least in the 
short to medium term – we will therefore 
continue to see wage inflation in this area.
In the tech and related sectors access to talent 
is a current issue and the remedies need to 
be applied now …Edinburgh will continue to 
attract more top talent, however training and 
development needs to be ramped up now.

Attraction and recruitment – Edinburgh on the 
International stage
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INTERNATIONAL UPDATE

The delegation included businesses from the 
food & drink, life sciences, renewable energy, 
creative, services and manufacturing industries.

The market visit included Berlin, Nuremberg 
and Munich. The first day in Berlin, businesses 
were welcomed with a market briefing at the 
British Embassy in Germany and in the evening 
they had the opportunity to attend a networking 
reception organised by the Berlin Chamber of 
Commerce. The delegation had the opportunity 
to meet with First Minister, Ms Nicola Sturgeon, 
who also attended the reception.

During the second day in Berlin, SDI organised a 
guided visit through local shops which allowed 
businesses to be more informed on branding 
strategy and the range of products present in 
Germany.

On the third day, the delegation headed to 
Nuremberg to attend a market briefing session 
at the local Chamber of Commerce. The 
presentation was followed by B2B meetings 
with local companies.

For the last day, the delegation visited Munich, 
some businesses participated in a guided 
tour of local shops and had one-to-one 
consultancy meetings with Michael Dembinski, 
Chief Advisor at the British-Polish Chamber 
of Commerce, who flew from Warsaw for 
this occasion. Businesses were welcomed at 

the Ernst & Young office for a market briefing 
session, which also included the participation 
of a senior representative from the Munich 
Chamber of Commerce.

ECC was delighted to close the trade mission 
in Munich, especially as the two cities have a 
twining agreement and will also shortly have an 
MoU between ECC and the Munich Chamber of 
Commerce for future collaboration.

Testimonials from companies which 
participated in the trade mission:

Nisha Enterprises (Food & Drink): 
We would first like to thank SDI and Edinburgh 
Chamber for organising the Germany trade 
mission. This was the first time we went on 
trade mission and our aim was to see whether 
our products could fill a niche within the 
market. Our experience in Germany was very 
productive, we learnt a lot within the small 
space of time and we met a lot of people who 
guided us on how to enter the market and help 
us understand the consumer demands.

Navita Narula, Head of Marketing 
Vegware (eco-friendly packaging): 
Julia and Mark from Vegware found the trade 
mission to Germany very useful. They enjoyed 
travelling with such a diverse group of Scottish 
businesses, and getting to meet with the local 
Edinburgh Chamber Export Team. Vegware are 

looking forward to carving new relationships 
with the local chambers in Munich, Nuremburg 
and Berlin. In the past it was difficult to find 
a truly local contact, but we now have this 
resourceful network to work with. We are 
confident we will be able to grow our sales in 
the German market.

Mark Badzmirowski, Sales Manager EU 
Lacrosse – experts in translation (services): 
Lacrosse is very pleased to have been part of 
this mission to Germany. The Edi CC and SDI 
team did an outstanding job by supporting 
us and approaching potential partners on 
the German Market. We now have a better 
understanding on where the focus needs to 
go in developing our translation business into 
this exciting market, and we are reassured of 
the potential offered by the German Market. 
During the mission we managed to make 
some interesting connections and have 
established some promising contacts. The 
presence of Scotland’s First Minister in Berlin 
also underscores the support given to Scottish 
businesses and reinforces the credibility and 
drive to develop long-lasting relationship with 
German business.

Paul Schaffner, Head of Market 
Development – Western Europe 
If you are interested in the German market, 
please get in touch with our international team.”

Scottish trade mission to Germany
From the 25th to the 28th of June, ECC led a delegation of 12 Scottish businesses 
to Germany. This trade mission was organised in collaboration with SDI and 
Glasgow Chamber of Commerce to help Scottish businesses looking to export 
their products/services to Germany and to have a better understanding of the 
German market and make local connections.
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Providing security solutions is one of the most 
vital aspects of managed IT services that 
we provide. You need to know your business 
is protected against ever changing security 
threats.

The IT Centric security package will ensure 
your business data is secure, backed up and 
can be retrieved.

We will protect your organisation by combining 
several security solutions:

Bitdefender Endpoint Protection
n	 Smart scanning to protect your hardware, 

with daily updates and weekly scans of all 
devices. Ensures both known and emerging 
malware is kept off all workstations and 
servers. Will help maintain high productivity 
and overall health of your IT estate.

Bitdefender Web Protection
n	 Offers an additional layer of security & 

protection to keep your business secure. 
Protects from malware, phishing & spam. 
Includes user management to prevent 
malicious or potentially dangerous websites 
being visited on business devices.

SolarWinds Mail Assure
n	 Provides a secure & reliable email defence 

to protect your business from malware, 
phishing & email-borne threats. Includes 
encrypted tamper proof email archiving and 
is an additional anti spam layer of security 
for Office 365.

SolarWinds Mobile Device Management
n	 Software which enables management of 

mobile devices whilst keeping the business 
network secure. Additionally, if a device is lost 
or stolen, MDM would allow the device to be 
wiped, or the password changed, remotely.

WatchGuard Firewall
n	 An advanced network security device to 

replace your existing router and provide 
exceptional security protection. Networks 
are increasingly vulnerable to the threats 
from spyware, viruses and malicious attacks 
and this firewall will provide complete 
network protection.

How can you ensure your business data is secure? 
A layered security solution is the answer.

We can tailor a layered security solution to meet your business needs. 
Please contact us to arrange an initial consultation – there is always a solution.

International training and qualifications 
provider Intqual-Pro are aiming to help lower 
the number of child sex abuse cases after 
statistics have shown the number of reported 
cases has been on the rise.

Intqual-Pro offer qualifications related to 
child protection and safety; they are the 
ProQual Level 2 Award in Understanding the 
Safeguarding and Wellbeing of Children and 
Young People, and the ProQual Level 3 Award 
in Working to Safeguard Vulnerable Children 
and Young People.

Jan Grant, ProQual Awarding Body MD, says: 
“The reason for a qualification is you don’t 
just go and see a film, you don’t just go on a 
course; you have to prove your competency.”

Intqual-Pro also partnered with ScreenLimit 
earlier this year in an effort to help parents, 
carers and professionals prevent children 
from being exposed to potential abuse online.

Statistics provided by The National Society 
for the Prevention of Cruelty to Children 
(NSPCC) in their How safe are our children? 
2018 report show that recorded sexual 
offences against children are continuing to 
rise across the UK. Although, in the report, 
the NSPCC concede that “public awareness 
of these issues is increasing and could 
be leading to increased reporting and 
more representative numbers of recorded 
offences,” Intqual-Pro still feel strongly that 
public awareness is not enough, and that 
competence is most important of all.

Barry Searle, Director of Training at Intqual-
Pro, says: “With attendance training there is 
no requirement to measure knowledge or 
competence. With a qualification, at the end 
of the process that individual must undertake 
some form of assessment. And, where 
safeguarding and PREVENT are concerned, 
for us that is critical.”

As well as risks of online abuse, many 
children and young people are increasingly 
at risk of radicalisation by terrorist and 
hate groups. To combat this, Intqual-Pro 
also provides the ProQual Level 2 Award 
in Understanding the PREVENT and 
Safeguarding Strategies – “the UK’s most 
comprehensive OFQUAL regulated, combined 
safeguarding and anti-radicalisation 
(PREVENT) qualification”.

“This training is relevant to the full spectrum 
of society,” adds Searle. “Anybody that has 
a responsibility for working with children, 
young people or vulnerable adults – it is 
something we believe should be undertaken 
in the form of a qualification.”

For more information about the training 
Intqual-Pro offers, visit www.intqual-pro.com 
or contact enquiries@intqual-pro.com

Intqual-Pro aim to help protect children with 
competence-based safeguarding training
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By Martin Lipka
Head of Connectivity Architecture, Pulsant

Cyber security has never been more important 
than it is today. You just need to look at the 
media headlines (most recently it was Dixons 
Carphone in the news for a massive data 
breach of 5.9 million payment cards and 1.2 
million personal data records) or listen in on 
board level discussions. In the past cyber 
security was left to the IT department, but as 
the threat has evolved it is now an organisation-
wide issue that needs to be championed by the 
c-level and board.

So, what’s sparked this change? Historically it 
was industries such as insurance and financial 
services that were most targeted. Today, 
every business is a target. For the most part 
this is because setting up, carrying out or 
commissioning an attack has never been easier 
or more accessible. The key thing to remember 
is that the majority of cyber attackers are 
opportunistic; they scan the internet, searching 
for vulnerabilities in order to breach corporate 
networks. The more secure you are, the harder 
it is to breach and the more likely attackers will 
move on to easier targets.

Understand what you’re dealing with
While this is true, it is also true that no cyber 
defence is 100% bulletproof. Every organisation 
is fallible, which means it becomes more about 
mitigating the risk of an attack and ensuring 
your organisation is well placed to continue 
operating during and after an attack. This all 
comes down to having the right, layered cyber 
security in place, shaped by your understanding 
of the threat landscape and complemented by 
the skills and expertise of a security partner.

Ideally, your business should adopt a risk-
based approach. By knowing your business 
extremely well, understanding your attack 
surface, defences and where the gaps lie, you 
can prioritise your risks around three key areas 
of technology, people and processes.

Overcoming challenges
Devising, implementing and managing a cyber 
security strategy isn’t always easy and your 
organisation might face significant challenges. 
The two most common are a lack of cyber 
security expertise within your business and 
the sheer complexity of understanding the 
solutions and vendors in the market. Wading 
through multiple options, dealing with multiple 
vendors and ensuring you’re delivering a 

holistic defence programme is difficult. Multiple 
tools are needed (no one security solution 
can address all areas of your business) but 
managing, integrating and co-ordinating those 
tools just adds to the complexity.

Facing future threats
The key thing to remember about the cyber 
threat is that it continues to evolve and develop. 
Attackers are getting bolder; their methods 
are growing in sophistication and their use 
of technology is aiding their efforts. In the 
future, the bulk of threats is likely to come 
from mobile phones (attacks on smartphones 
will give hackers access to personal and 
work information); AI, machine learning and 
IoT. Advances in AI and machine learning 
will transform the cyber threat landscape in 
unpredictable ways and will change the way 
businesses and cyber security professionals 
view the industry.

Working with a security partner
When it comes to cyber security it is not all 
doom and gloom. Yes, you should assume you’ll 
be a victim at some point, but it’s also true that 
this risk can be effectively mitigated. A key part 
of this is working with cyber security experts so 
that you don’t have to do it alone. Collaborating 
with a trusted partner like Pulsant means that 

you can benefit from our industry knowledge, 
in-house skills and the large investment we have 
made into all areas of the business. Partnering 
with us can also help you boost your skills, 
knowledge and experience.

Conclusion
Simply put, every business needs comprehensive 
cyber security in place to deal with the risk that 
attackers pose. It is no longer an IT imperative, 
but rather a board-level issue that has an impact 
on the long-term success of your business. There 
are, however, challenges along the way, including 
understanding the cyber threat landscape itself, 
as well as sourcing the right mix of solutions 
to protect your organisation. Working with an 
experienced and skilled cyber security provider 
is one way to overcome these challenges and 
prepare your business to mitigate the current and 
future threats.

Pulsant is one of the UK’s leading providers 
of hybrid cloud solutions with a core focus 
on security, private and public cloud services, 
network connectivity and integration.

Face the future: protecting your business 
from the cyber threat
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There’s a strong case the development of such 
skills should be treated as a third core subject 
as important as numeracy and literacy.

With this in mind a trio of related programmes 
collectively represent initiatives so critically 
needed. To help ensure that Edinburgh, and 
with it the rest of the country, develop and 
compete for the best digital talent available.

Firstly, the Data Lab has released details of a 
new £2 million Digital Development Loan fund 
available to SMEs and individuals seeking to 
improve their digital capabilities and processes.

The loan covers staff digital skills development 
along with related areas like cyber security, 

data analytics and software engineering. It’s 
part of the Scottish Government’s drive to 
improve economic productivity.

Secondly, Edinburgh University is included in 
a government-led £11.6 million universities’ 
funding boost for 2018/19 bringing the total to 
date to almost £300 million.

Stuart Fancey, Director of Research and 
Innovation at the Scottish Funding Council, 
stresses that a key part of the additional 
investment in research and innovation is 
partnerships with industry.

Higher Education Minister Shirley-Anne 
Somerville adds that both “encouraging and 

strengthening” such partnerships means that 
research leading to real innovation benefits the 
Scottish Economy.

The third programme has been running for a 
year and promotes excellence in digital learning 
and teaching.

The aim is to equip pupils with cutting-edge 
digital skills. At the same time employers are 
encouraged to partner with schools to develop 
a modern, digitally resilient workforce, one with 
advanced computational thinking capabilities.

It’s not just those who work in IT who need 
such expertise. The digital age continues to 
expand into ALL areas of our lives.

In five words or less, what do you do?
Improve everything I can

How long have you been a Chamber member?
We have been chamber members for just 
over 2 years

Why did you join?
We wanted to do more networking and 
development

What services do you use?
We have been to many Chamber networking 
events and the Awards Ceremony, where 
we were shortlisted. We also took part in 
the mentoring programme, which helped us 
with challengers we faced in growing our 
business in recent years.

What’s the best business/benefit you 
have won through the Chamber?
There are lots of very useful events aimed 
at different businesses and different career 
levels, so we always keep an eye on the 

busy events calendar. 
Many of the events give 
useful business tips 
and insights. These are 
also good and give you 
a shake on things you 
may let slip in your own 
business. It was a huge 
bonus to be nominated 
in the 2018 Awards but 
unfortunately it wasn’t our 
year!

Are there any additional 
services or information you’d be 
particularly interested in?
Not that I can think of

If you were telling another business 
person about the Chamber, what’s the 
first thing you would say?
Brilliant service and value for money – well 
worth it!

Where do you read your copy of Business 
Comment?
I still like reading the hard copy when it 
arrives although I think I have read it once 
from a link on linked in as well.

Name: Graham James Sim
Company Name: Specialized Signs
Website: specializedsigns.co.uk

GET WITH IT By Bill Magee
Scottish Business Technology 
Writer of the Year

Such everyday digitized tasks are required in sectors as varied as medicine, 
communications, entertainment and retail.

Graham 
James 
Sim
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Business and Corporate Services: 

www.tea-enthusiasts.com
Te

T H E

E N T H U S I A S T S

n  Full customisable and bespoke corporate gift service

n  Employee rewards packages

n  Bespoke packaging for your company, with your brand

n  Bespoke signature blends for your company

n  High discounts on teas and related goods

n  Subscription discounts for your staff

n  Fast turnaround on all orders

n  Single point account management and direct contact

Interested? Feel free to get in touch: sales@tea-enthusiasts.com

The Tea Enthusiasts take tea to a new level
Tea merchants, The Tea 
Enthusiasts, are taking 
tea to a new level by 
offering a fully bespoke 
service for business and 
corporate customers.
All too often, tea is an afterthought, bought 
in haste, but businesses can benefit from 
high-quality loose leaf tea that is competitively 
priced when they choose The Tea Enthusiasts 
as their supplier.

Whether a business wants a signature blend 
tailored to their brand to strike the right 
note with their clients or to offer a high-end 
selection of teas in their café, restaurant or 
retail premises, The Tea Enthusiasts can help.

As Liza Johnson, founder of the Tea 
Enthusiasts explains, “We source our loose 
leaf teas from only the best tea gardens and 
plantations around the globe, each tea or 

tisane is hand selected and contains a unique 
blend of natural ingredients. Wherever possible 
our teas are also organic and accredited by 
the Ethical Tea Partnership, meaning they are 
good for you and good for your company’s 
corporate responsibility too.”

Customers benefit from one of the largest 
selections of loose leaf tea in the UK, as well 

as incentivised purchasing policies, attractive, 
customisable packaging and strong point of 
sale material, meaning they’ll have everything 
they need to use or sell their teas.

Choose The Tea Enthusiasts and let your tea 
mean business, email Info@tea-enthusiasts.
com or log on to tea-enthusiasts.com to find 
out more.
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On the networking front, have hosted two of our 
monthly lunches at Browns and the Black Ivy. 
These events are proving extremely popular, 
having sold out for three months in a row! We 
use a simple but effective formula at these 
events; half an hour of general networking 
before sitting down to lunch and swapping 
delegates seats in-between courses to 
maximise networking opportunities.

We’ve also hosted two Early Start events at the 
British Heart Foundation and East India Tea 
Company. These are a staple in our calendar 
and again are simple and relaxed. Members 
join us for a hot drink and a light breakfast 
whilst making connections and catching up 
with fellow members.

As well as our networking events, we’ve 
heard from a range of inspiring speakers 
including Malcolm Roughead OBE, Chief 
Executive of Visit Scotland and Gail Boag, 
Dean of The Business School at Edinburgh 
Napier University, who both hosted intimate 
Leadership Sessions with a group of around 
12 business. Punam Gupta OBE also joined us 
in July for an Entrepreneurial Lunch where she 
shared her journey in business, which began 
with working twenty hours alone at her kitchen 
table to running a multi-national company 
which recently turned over £36m.

We are looking forward to hosting some 
fantastic events with inspirational speakers 
over the coming months. Keith Skeoch, co-CEO 

of Standard Life Aberdeen will explain how the 
Edinburgh-based company is adapting to a 
rapidly changing environment and pursuing a 
new strategic direction aimed at extending its 
global presence, at his breakfast event on 29th 
of August.

We’ll also have two more instalments of our 
Developing Edinburgh series, which offer an 
insight into the changing face of our city. On the 
28th of August, we’ll hear from John Watson, 
Chief Executive of Crosswinds Developments 
Ltd. The Crosswinds Developments project 
is one of the most ambitious regeneration 
opportunities in Edinburgh. Creating a new 
community adjacent to Edinburgh Airport, 
Scotland’s busiest airport with nearly 14 million 
passengers every year, the 100-acre site will play 
a critical role in reinvigorating West Edinburgh. 
Following this on the 13th of September, we’ll 
hear from John Donnelly, Chief Executive of 
Marketing Edinburgh - the body created to 
promote the city to the world since 2013.

We also have a range of networking and 
social events coming up – so stay tuned to 
find out more! For any events queries or to 
book, visit our website 
www.edinburghchamber.co.uk or email 
us events@edinburghchamber.co.uk

It has been a busy summer of events at the 
Edinburgh Chamber of Commerce! We’ve hosted 
a range of exciting and inspirational events, all 
aimed to connect Chamber members, promote 
collaboration and inform businesses in Edinburgh 
on key issues and developments.

Busy summer 
of events
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August

Thursday 2nd, 12:30 - 14:30 
Lunch and Learn with Edinburgh Trams

Wednesday 8th, 08:30 -10:00 
Masterclass with DAC Group

Thursday 9th, 17:30 - 19:30 
Chamber Pet-Walking

Wednesday 15th, 12:30 - 14:30 
Lunch at Divino Enoteca

Wednesday 15th, 18:00 - 21:00 
Dinner with Professor Peter Mathieson, 
Principal and Vice-Chancellor of the 
University of Edinburgh

Thursday 16th, 17:30 - 20:30 
Summer Sizzler in partnership with DAC

Friday 24th, 08:30 - 11:00 
Breakfast Speed Networking

Tuesday 28th, 08:30 - 10:00 
Developing Edinburgh: Crosswinds Project

Wednesday 29th, 08:30-10:00 
A global perspective: Keith Skeoch, co-CEO, 
Standard Life Aberdeen

September

Thursday 6th, 18:00-20:30 
ECC Awards 2019 Launch

Friday 7th, 12:30-14:30 
Leith Lunch at Malmaison Edinburgh

Wednesday 12th, 12:30 - 14:30 
Lunch at Fazenda

Wednesday 12th, 09:00-11:00 
Exploring the Chinese Market

Thursday 13th, 08:30-10:00 
Developing Edinburgh: Marketing Edinburgh

Friday 28th, 08:30 - 10:00 
Early Start at Harvey Nichols

Friday 28th, 10:00-11:00 
World’s Biggest Coffee Morning

October

Wednesday 10th, 
Lunch at Harvey Nichols

Thursday 18th, 14:00 - 16:00 
Leadership Session with Brigadier David 
Alfrey

Wednesday 24th, 12:30-14:30 
Lunch with Nicola Sturgeon

Friday 26th, 08:30 - 10:00 
Early Start at Edinburgh Castle
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BT Edinburgh Newcomer
BT has appointed a Chief Information Officer 
for Scotland to work with its major corporate 
and public sector customers. Simon Haston 
joins BT from Aberdeen City Council, where he 
was head of IT and transformation.

He’ll liaise directly with the CIOs of BT’s customers, 
helping to create a long-term shared plan for how 
technology and innovation can enable their strategy 
and objectives and improve their operations.

Simon will be the ‘voice of the customer’ within 
BT, working with its business development, 
commercial and technology teams to make 
sure BT’s propositions and solutions meet 
customers’ current and future digital needs.

It follows the appointment last year of David 
Wallace as director of BT’s public service 
business in Scotland and a shift to a more 
devolved approach to the Scottish market.

Market Research 
Agency Kantar TNS is 
delighted to announce the 
appointments of Catherine 
Cowie and Claire Hendry
Catherine joins the Design & Insight team 
as an Associate Director. New to Edinburgh, 
Catherine previously worked at London 
consultancy dunnhumby where she utilised 
loyalty card data to help brands and retailers 
make customer centric decisions. Catherine is 
looking forward to getting to know the Scottish 
consumer landscape through her new role at 
Kantar TNS.

Claire joins as Associate Director for Project 
Management bringing a wealth of experience 
from her time at Tesco Bank and Standard 
Life.  Claire is excited to be joining Kantar TNS, 
and to deliver innovative insight which will help 
clients meet their customer needs better.

To say hello to Catherine and Claire or to find 
out more, please email   
Catherine.Cowie@Kantartns.com or  
Claire.Hendry@Kantartns.com

Amanda Hogg, Golf Sales 
Manager, Fairmont St 
Andrews
Luxury five-star resort, Fairmont St Andrews, 
are delighted to have appointed Amanda Hogg 
as Golf Sales Manager. Amanda will manage 
corporate golf members, golf social business 
and golf corporate events.

Amanda joins the team after 3 years in a Sales 
& Marketing role where she secured regular 
meeting and events business year on year for 
the resort. Amanda’s ability to nurture client 
relationships has proved a strong asset to the 
company.

In Amanda’s new role, she will also be 
developing new business to drive awareness of 
Fairmont St Andrews’ two championship golf 
courses.

Commenting on her appointment, Amanda 
said ‘I am really excited to be joining a new 
department within the hotel. Since the brand 
has become part of AccorHotels, it has really 
opened up the ability to reach new markets for 
the golf industry. I look forward to developing 
new relationships and growing the awareness 
of the fantastic golf facilities we have on offer 
at the resort.’

If you would like to reach out to Amanda please 
contact: amanda.hogg@fairmont.com

EDINBURGH'S NEWCOMERS

Catherine  
Cowie and  
Claire Hendry

Simon  
Haston

Amanda 
Hogg
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SQA’s Credit Rating Service
SQA’s Credit Rating service gives national recognition to your existing
in-house qualifi cations and training programmes by positioning them
on the Scottish Credit and Qualifi cations Framework. 

We work with organisations in public, private
and third sectors, helping them achieve their
training goals.

Credit Where Credit’s Due

Business Development T: 0303 333 0330 E: mycentre@sqa.org.uk W: www.sqa.org.uk/creditrating


